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'Give  me  your  files, 
your  tapes..!* 


Don  Dwight,  Publisher 

The  Minneapolis  Star/Minneapolis  Tribune 


Search  and  seizure,  a  Revolutionary  cause  in  1776,  has  gone 
legit  —  by  ruling  of  the  U.S.  Supreme  Court  in  the  Stanford  Daily  case. 

Now  if  you  gather  information  about  a  crime,  that  information 
can  be  the  subject  of  a  search  warrant.  And  the  police  can  come  plowing 
through  your  desk  and  files. 

Some  people,  still  thinking  “it  can’t  happen  here,”  are  not 
alarmed,  but  I  agree  with  Jerry  Friedheim  of  ANPA.  He  asked  a 
congressional  subcommittee  to  correct  this  “rule-of-rummage” 
with  legislation  to  protect  any  person  or  institution  not  suspected  of 
involvement  in  a  crime  from  the  “surprise,  quick-warrant-and- 
ransack.”  The  Stanford  Daily  decision  is  a  scary  one  -  not  only  to 
newspapers  but  to  each  of  us  as  free  citizens. 

What’s  particularly  alarming  is  that  we  don’t  know  the  limits 
of  its  application.  In  some  states  “shield  laws”  may  offer  some  protection 
against  disclosure  of  reporters’  notes.  For  others  of  us,  the  only  comfort 
available  may  be  in  points  raised  by  the  dissenting  justices.  What  can  we 
as  newspeople  do  to  limit  the  impact  of  this  decision? 

We  can  —  and  should  —  lobby  our  state  and  federal  legislators 
to  act  quickly  to  overturn  the  decision.  In  addition,  we  should  know  what 
to  do  when  a  search  warrant  is  served. 

At  our  Minneapolis  newspapers,  a  search  warrant  triggers  an 
alert  to  editors,  attorneys,  reporters,  photographers  and  even  the 
publisher.  Our  procedures  spell  out  in  great  detail  the  manner  in  which 
each  of  us  is  to  respond. 

We  welcome  suggestions  from  editors  and  publishers  around 
the  country  and  we  will  be  happy  to  share  our  procedures  with  you. 

At  least,  we’ll  share  those  that  haven’t  been  snared  by  a 
search  warrant. 


LOPI  NEWS-SENTIN^jL__ 

SEHv'no’uOoVanD  northern  SAN  JOAQUIN  COUNTY 

March  15*  1978 


Dr.  Robert  Wallace 
Tween  12  &  20 
Copley  News  Service 
P.O.  Box  190 
San  Diego,  Calif.  92112 

Dear  Bob: 

I'm  enclosing  a  copy  of  a  letter  to 
the  editor  commending  us 

(w^l««S*^casions. 

Tween  12  &  20  is  without  a  dou^  the 
SSreSed  to  yoo  that  oo.ea  through  our  dands.^^ 

' - -  A : -local  -minister  remarkedr  to^ 

recently  "It's  a  true  delight  to  he^  young 
JeoSe  disciL  this  man  with  such  enthusiasm 
when  his  offering  is  without  smut. 

We  are  running  your  _ 

Bob,  and  will  mail  some  results  when  we  receive 

a  few.  /'■'  ^ 


PZ/clh 

enc: 


Very  truly  fours, 

Paul  ZimmermaiN. 
Managing  Editor 
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-"an,esa„,p,es„fTwee„,2a„d20. 

Other  features  of  interest 
Just  check  and  we  ll  .  1 

D  Phyllis  Schlafly  ^ 

D  Dear  Consumer  -  eo  '" 

D  Our  Fascinating  Earth"!"'"" 


Organization  . 


C^ley  News  Service 
"•O.  Box  190 
San  Diego,  CA  92119 
(714)  299-3131 


I  Phone . 


2  new  special  linage  builders 

from  the  publishers  of  the  Print  Media  Service 


AM  h  tA 


"When  Winter 
Winds  Blow..." 

A  Fall  Supplement  that’s 
Ready-to-Sell  .  .  .  Ready  to  Print 

Here's  a  unique  energy-related  fall  supplement  to 
provide  a  timely  and  valuable  hook  for  your  space  sales. 
In  this  16  page  camera-ready  tabloid  you’ll  find  a  50-50 
mix  of  editorial  material  and  ad  space.  It's  ready  to  show 
and  sell!  Every  page  contains  creatively  designed 
sample  ads  complete  with  art  and  copy  suggestions  to 
assist  you  in  your  selling  efforts.  Editorial  content 
includes  professionally  written  copy  on  solar  energy, 
insulation  and  more.  ' 


This  low  price  includes  one 
proof  book  and  one  actual 
tabloid  for  selling  purposes. 

Order  today . . .  Sell 
Space  Tomorrow! 
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"  When  Winter  Winds 

Blow  ■■■  Please  rush  me  2  copies  .  .  . 
one  proof  and  one  printed  tabloid  for  only 
$39.95  F.O.B.  Peoria.  IL.  If  not  completely  satis¬ 
fied  I  may  return  it  within  10  days  for  full  credit. 

Company _ 

Attention _ 

Address _ 

(Please  do  not  use  P.O.  Box) 

City _  State _ Zip _ 

Authorized  by  _ Date _ 

□  Check  Enclosed  (less  5%  for  enclosed  payment)  □  Bill  me 

•  t 

• 

'Dynamic  Graphics,  Inc.,  6707  N.  Sheridan  Rd..  Peoria.  IL  61614 


SANTA'S  HELPER 


A  Collection  of  Rea(dy-to-Sell 
Christmas  Greetings  anid  Layouts 

Thousands  of  inches  of  seasonal  layouts  and  greet¬ 
ings  .  .  .  ready  to  be  turned  into  increased  linageand 
bigger  profits!  It's.-  filled  with^  contemporary 
refreshing,  professional  art  (of  the  same  top  quality 
as  used  m  Clipper  and  Print  Media  Service).  This 
exciting  collection  includes  hundreds  of  greetings, 
ad  frames,  headings,  Santas,  a  sampling  of  New 
Year's  art  in  a  variety  of  styles  .  from  religious  to 
contemporary  graphic  designs.  Plus  color 
separations  for  tabloid  covers 


You  will  receive  2  copies 
for  an  amazingly  low  price 

Clipper/PMS  Subscribers 
Non  Subscribers 


$4495 

$64^5 


"SANTA'S  HELPER" 

Please  rush  me  2  copies  . . .  one  proof  and 
one  printed  tabloid  F  O  B.  Peoria,  IL.  If  not 
satisfied  I  may  return  it  within  10  days  for 
full  credit. 

□  $44.95  Special  □  $64.95  Non- 
Clipper/PMS  Rate  Subscriber  Rate 

Company _ 

Attention _ 

Address _ 

(Please  do  not  use  P.O.  Box) 

City _  State _ Zip _ 

Authorized  by  _ _ Date _ 

□  Check  Enclosed  (less  5%  for  enclosed  payment)  □  Bill  me 

Dynamic  Graphics,  Inc., 6707  N.  Sheridan  Rd.,  Peoria.  IL  61614 
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Jim  T remont,  Production  Manager  for  The  Enterprise  - 
Journal,  Beaumont,  Texas,  is  so  enthusiastic  about  the 
performance  of  the  SMITH  RPM  DAMPENER  SYSTEM, 
on  the  Goss  Cosmo,  he  volunteered  to  tell  the  world  about 
his  company’s  experience  with  it. 

“We  were  having  tremendous  waste  problems, 
and  far  too  much  down-time  for  maintenance 
and  repair  work  on  our  previous  dampener  (not 
a  Smith).  Then  we  switched  to  SMITH!  That 
was  the  best  move  we  ever  made! 

Our  new  SMITH  DAMPENER  cut  wastes  so 
dramatically  that  the  system  paid  for  itself  in 
less  than  8  months!!  Another  advantage  is  its 
quick,  easy  maintenance. 

I  recommend  it.  If  you  want  to  save  time,  money 
and  tempers  .  .  .  SWITCH  TO  SMITH!” 


Jim  Tremont  is  sold  on  SMITH.  If  you’d  like  more  informa¬ 
tion  about  his  press  room  experiences  and  results,  contact 
him  at: 


THE  ENTERPRISE  JOURNAL 
380  WALNUT  STREET 
BEAUMONT,  TEXAS  77704 
„  (713)833-3311 

^  SMITH  DAMPENER  SYSTEM 

P.O.  BOX  12205  /  9040  CODY 
OVERLAND  PARK,  KANSAS  66212 
Phone  (913)  888-0695 
Telex  42516 

%oroJ^ 
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SEPTEMBER 

7- 9 — Mid-America  Newspaper  Conference,  Rock  Lane  Ledge,  Table  Rock 

Lake,  Branson,  Mo. 

8- 9 — Wisconsin  Newspaper  Advertising  Executives  Association,  Holiday 

Inn,  La  Crosse,  Wis. 

10-13 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  Content  for  Today’s  Readers  Seminar,  Roanoke  Times  and 
World-News. 

13- 17 — International  Newspaper  Promotion  Association,  Europe  Confer¬ 

ence,  Brussels,  Belgium. 

14- 16— Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Johnstown,  Pa. 

14- 17 — New  England  Press  Association,  Mystic  (Conn.)  Seaport. 

15- 16 — Indiana  Newspaper  Advertising  Executives  Association,  Marriott 

Hotel,  Indianapolis. 

15-17 — New  York  State  Newspaper  Production  Conference,  Rochester 
Americana. 

15-17 — Ohio  Newspaper  Association  Classified  Clinic,  Marriott  Inn,  Col¬ 
umbus. 

15- 17 — Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 

Reno,  Nevada. 

16- 19 — Southern  Circulation  Managers  Association,  Breakers  Hotel,  Palm 

Beach,  Florida. 

17- 19 — Southern  Newspaper  Publishers  Association,  Management  Work¬ 

shop  for  Smaller  Newspapers,  Royal  Orleans,  New  Orleans. 

18- 19 — Inland  Daily  Press  Association,  cost  clinic,  O'Hare  Hyatt  Regency, 

Chicago. 

18- 20 — Action  Line  writers  and  broadcasters  conference,  sponsored  by 

Corning  Glass  Works,  Corning,  N.Y.  Hilton  Inn. 

19- 21 — Inland  Daily  Press  Association,  group  newspaper  seminar,  O'Hare 

Hyatt  Regency. 

21-23 — Interstate  Advertising  Managers  Association,  Treadway  Inn, 
Lebanon,  Pa. 

21-23 — New  York  Press  Association,  Corning  Hilton  Inn,  Corning,  N.Y. 

21- 23 — Florida  Newspaper  Advertising  Executives,  Sales  Conference, 

Holiday  Inn,  Cypress  St.,  Tampa. 

22- 24— Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Maryland. 

24-26— Central  States  Circulation  Managers  Association  Conference, 
Madison,  Wise. 

26- 29 — Associated  Press  Managing  Editors,  Portland  (Oregon)  Hilton. 

27- 29 — Suburban  Newspapers  of  America  Inc.,  Suburban  Newspaper  Ad¬ 

vertising  Conference,  Radisson  Hotel,  Minneapolis. 

29- OcL  1— Inland  Daily  Press  Association,  ne\MS  editorial  seminar,  Mar¬ 

quette  University,  Milwaukee,  Wis. 

30- Oct.  1 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

OCTOBER 

1-3— DiLitho  Users  Group  annual  meeting.  Royal  Orleans  Hotel,  New 
Orleans. 

1-4 — International  Newspaper  Promotion  Association,  Southern  Region 
Charleston,  S.C. 

1-4 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Buck  Hill  Inn,  Buck  Hill  Falls,  Pa. 

1-4 — Inter-State  Circulation  Managers  Association,  Williamsburg  Lodge, 
Williamsburg,  Va. 

5 — Advertising  Research  Foundation,  Business  Advertising  Research 
Council,  Forum  on  the  Development  and  Application  of  a  Marketing 
Information  System,  Cincinnati  Incorporated,  Cincinnati. 

8-10 — Ohio  Circulation  Managers  Association,  Neil  House,  Columbus. 
8-11 — International  Newspaper  Promotion  Association,  Western  Region, 
Phoenix,  Arizona. 

8-11 — American  Association  of  Sunday  and  Feature  Editors,  Lancaster, 
Pa. 

8-13 — Newspaper  Food  Editors  Conference,  Biltmore,  Los  Angeles. 

8- 14 — National  Newspaper  Week. 

9- 11 — Southern  Newspaper  Publishers  Association,  Seminar  on  Shop¬ 

pers  II,  Hyatt  Regency,  New  Orleans. 

9- 13 — Inter-American  Press  Association,  Omni  Hotel,  Miami. 

10- 13 — Advertising  Media  Credit  Executives  Association,  International, 

Sheraton-Ritz  Hotel,  Minneapolis. 
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No.  5 


The  fact  that  we  don't  own  a  blimp  isn't  the  only 
reason  we're  the  other-guys.  We're  different  from 
most  in  other-other  ways.  We  are  libertarians  by 
philosophy,  individualistic  by  temperament  and 
alnfX)st  completely  incapable  of  getting  "organ¬ 
ized."  We  don't  want  any  help  from  the  govern¬ 
ment  that  we  can  think  of  because  it  has  been  our 
experience  that  the  government  can  take  a  minor 
disaster  and  turn  it  into  a  stupefying  catastrophe. 

We  think  we're  pointed  in  the  direction  of 
individual  liberty  but  we  can't  always  agree 
among  ourselves  on  the  best  way  of  getting  there. 
We  argue  a  lot.  But  that's  more  fun  than  having 


shoulder-to-the-wheel  meetings,  editorial  briefing 
sessions,  budget  committee  meetings  and  a  De¬ 
partment  of  Planning  for  Forever.  We  have  none  of 
that  fashionable  baggage. 

Freedom  Newspapers  was  founded  75  years  ago 
by  R.C.  Holies  who  didn't  name  the  papers  after 
himself  because  he  said  what  was  important,  and 
what  we  should  keep  in  mind,  was  Freedom,  not 
Holies.  With  a  strange  beginning  like  that,  we 
were  bound  to  become  the  OTHER  other-guys.  It's 
been  fun  and  we've  made  a  buck  or  two  in  the 
good  years.  We  hope  to  spend  some  of  it  on  more 
papers.  Keep  us  in  mind.  We're  in  the  book. 


Inc. 

the  other  other-guys 


C.  H.  Hoiles,  Chairman  •  625  N.  Grand  Ave.,  Santa  Ana,  Calif.  •  (714)  835-1234 
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Promote  your  newspaper  color 
WHERE  NEWSPAPER  COLOR 
MAKES  ADVERTISING  NEWS  .  .  . 


published 


September  30, 1978 

featuring 

•  The  Winners  of  E&P’s  22nd 
Annual  Color  Awards 

•  Exclusive  1977  Newspaper 
Color  Linage  Reports 

.  .  .  and  much  more!  The  1978  Color  Issue  wraps 
it  all  up— color  campaign  success  stories,  big 
color  advertisers,  a  list  of  color  millionaires — 
newspapers  with  over  a  million  lines  of  color 
advertising — color  reproduction  news,  and  a 
full-color  section  on  the  Awards  Competition. 

Because  E&P  is  the  only  complete  source  of 
newspaper  color  news  and  data,  your  best  adver¬ 
tisers  will  be  reading  this  issue.  Make  your  color 
story  a  part  of  it  by  reserving  your  advertising 
space  now. 

Deadline  for  space  reservations:  Sept.  15 
Deadline  for  advertising  copy:  Sept.  20 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


Newsbriefs 


A  proposed  state  constitutional  amendment  that  would  give 
reporters  in  California  a  constitutional  right  to  shield  new's 
sources  w  ithout  being  held  in  contempt  of  court  was  passed  hy 
the  Senate  (August  17)  by  a  vote  of  27  to  6. 

The  vote,  w'hich  was  a  reversal  of  the  Senate's  rejection 
last  May  of  the  Assemblyman  Jerry  Lewis  (R-Redlands) 
measure,  paves  the  way  for  placing  the  proposal  on  the  ballot 
for  a  vote  of  the  people  in  November  or  June. 

5k  * 

A  social  worker  will  have  to  prove  malice  or  “reckless 
disregard  for  the  truth"  to  collect  damages  in  her  libel  suit 
against  the  Johnson  City  (Tenn.)  Press-Chronicle ,  the  state 
Supreme  Court  said  (July  31) 

The  court  reversed  the  state  Court  of  Appeals'  1977  ruling 
that  Sherry  Verran,  a  social  worker  for  the  state  Department 
of  Human  Services  in  Carter  County,  is  not  a  public  official, 
but  rather  a  private  individual. 

*  5k  * 

TY\e  Anchorage  (Alaska)  Times  last  week  was  found  guilty  of 
violating  the  National  Labor  Relations  Act  in  using  various 
means  to  oppose  union  organization  of  the  editorial,  advertis¬ 
ing,  circulation  and  accounting  departments. 

In  so  ruling,  the  National  Labor  Relations  Board  sup¬ 
ported  a  decision  by  Administrative  Law  Judge  Gordon  J. 
Myatt.  The  NLRB,  through  a  panel  consisting  of  Chairman 
John  H.  Fanning  and  Members  John  A.  Penello  and  John  C. 
Truesdale.  ordered  the  Anchorage  Times  to  bargain  in  good 
faith  with  the  International  Brotherhood  of  Electrical  Work¬ 
ers.  Local  1547.  as  the  elected  representative  of  the  four 
departments. 

It  also  ordered  the  newspaper  to  cease  the  following  prac¬ 
tices: 

a.  Interrogating  employes  concerning  their  union  senti¬ 
ments  and  desires.. 

b.  Causing  employes  to  engage  in  surveillance  of  union 
meetings  attended  by  other  employes. 

c.  Creating  the  impression  that  employes'  activities  on 
behalf  of  the  union  in  attending  a  Board  representation  hear¬ 
ing  are  under  surveillance  by  management  officials,  and 
threatening  employes  with  a  “black  mark"  or  any  other 
reprisal  because  of  their  attendance  at  a  Board  representa¬ 
tion  hearing. 

d.  Threatening  employes  with  loss  of  jobs  if  the  union 
becomes  their  bargaining  representative. 

e.  Questioning  job  applicants  about  their  union  sym¬ 
pathies. 

f.  Engaging  in  a  selective  hiring  practice  based  upon  the 
union  sympathies,  or  lack  thereof,  of  job  applicants. 

g.  Granting  wage  increases  so  as  to  influence  the  results  of 
a  secret  ballot  election  by  undermining  employe  support  for 
the  union. 

h.  Refusing  to  continue  the  employment  of  reporter  Ann 
Gabler.  on  a  part-time  basis,  because  of  an  uncertainty  re¬ 
garding  her  union  sentiments  and  desires.  Also,  the  Times 
must  offer  her  full  reinstatement,  either  full  or  part-time,  and 
paying  her  any  loss  of  earnings  suffered  because  of  the 
discrimination  against  her. 

i.  In  any  manner  interfering  with,  restraining  or  coercing 
employes  in  the  exercise  of  rights  guarantees  by  the  National 
Labor  Relations  Act. 


The  Bellaire  Texan  and  five  related  newspaper  properties 
have  been  acquired  by  the  Houston  Suburbia-Reporter  News 
(iroup,  Inc,,  of  which  Fred  W.  Janca  is  executive  vicepresi¬ 
dent  and  general  manager.  V.  M.  Preston  has  been  publisher 
of  the  Texan  and  the  five  associated  units.  The  Group  is 
Panax-owned  as  are  seven  other  shopper-weekly  publications 
in  the  area. 
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DECedit  620. 


Step  into 
the  tuture  of 
newspaper 
systems. 


A  new  dimension 
in  text  management  is 
coming  to  small  and  me¬ 
dium  size  newspapers. 
DECedit  620. 

It’s  small  in  size  but 
large  in  scope.  It  can 
handle  up  to  31  different 
editorial,  reporting,  wire 
service  and  classified 
terminals.  And  it  offers 
the  flexibility  and  sophis¬ 
tication  of  much  larger 


systems.  Including  the 
ability  to  custom  design 
the  system  to  the  way  you 
and  your  people  work. 

DECedit  620  offers 
all  the  speed  and  effi¬ 
ciency  advantages  of 
test  management  to  just 
about  any  newspaper. 
Including  yours. 

For  complete  infor¬ 
mation  mail  the  coupon 
with  your  business  card 


to  Digital  Equipment 
Corporation,  Graphic 
Arts  Marketing  2B11, 
Continental  Boulevard, 
Merrimack,  N.H.  03054. 


European  headquarters; 
12,  av.  des  Morgines, 

1213  Petit-Lancy/Geneva. 
In  Canada;  Digital  Equip¬ 
ment  of  Canada,  Ltd. 
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Digital  Equipment  Corporation 
Graphic  Arts  Marketing  2B11 
Continental  Boulevard 
Merrimack.  N.H.  03054 


■  Please  send  me 
your  new  DECedit 
620  Brochure 

■  Please  have  a 
Graphic  Arts  Spe¬ 
cialist  call  me  for  an 
appointment 

■  My  business  card 
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New  York’s  metros-missing  and  missed 

There’s  solid  evidence  that  there  isn’t  any  substitute  for 
New  York’s  major  dailies,  and  that  their  absence — for  any 
period — has  an  appreciable  impact  on  the  nation’s  number 
one  city. 

First,  the  stepped-up  news  coverag’e  of  the  television  nets 
can’t  do  the  job,  and  the  anchormen  are  the  first  to  admit  it. 
And  the  incessant  repetition  of  radio  news  with  its  reading 
of  the  same  headlines  over  and  over  leaves  much  too  many 
gaps. 

The  out-of-town  dailies,  from  Boston  or  Philadelphia  or 
Washington  help  fill  the  void,  but  when  they  use  the  word 
“city”  in  a  head,  they  mean  somewhere  else.  And  the  radio 
and  tv  listings  are  for  stations  and  channels  that  New  York¬ 
ers  can’t  receive.  The  mayor  they  refer  to  is  White,  or 
Rizzo,  or  Washington  instead  of  Koch,  and  the  sports  scores 
are  for  some  other  teams. 

The  quickie  interim  dailies — the  City  News,  Daily  Press, 
Graphic  and  Metro — with  their  24  or  36  page  tabs  just  tan¬ 
talize  and  frustrate  the  New  York  newspaper  readers. 

The  colorful  News  World  of  the  Unification  Church,  the  fact- 
packed  but  pictureless  Wall  Street  Journal  and  the  Christian  Science 
Monitor  are  good  at  their  specialties,  but  still  can’t  fill  the  bill. 

New  York  City  needs  its  metro  dailies.  The  Office  of  Economic 
Development  estimates  that  businesses  are  losing  $2-million  a  day, 
with  department  stores  and  entertainment  attractions  incurring  the 
largest  losses.  Shoppers  don’t  know  where  the  sales  are.  Apartment 
and  job-seekers  are  hamstrung  without  their  classified  ads.  The 
gambling  crowd  doesn’t  know  where  to  find  today’s  number,  or  the 
results  from  Saratoga.  Politicians  running  for  November  election  are 
without  a  podium  that  reaches  into  all  areas  of  the  community. 

The  longer  the  strike  continues,  the  more  the  absence  of  the 
News,  Post  and  Times  will  be  felt. 

Perhaps  the  striking  pressmen  and  other  union  members,  along 
with  representatives  of  the  three  management  groups,  will — as 
newspaper  reading  members  of  the  community,  recognize  how 
sorely  they  are  missed,  and  hasten  the  resumption  of  publication. 
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FEEDBACK  By  Vic  Cantone 


WHAT  STRIKE? 


Letters _ 

RED  TAG  RATES 

1  am  the  publisher  anonymously  re¬ 
ferred  to  in  your  July  1  editorial  “PO  Sur¬ 
charge  for  Newspapers”  and  would  like 
to  clarify  several  points. 

In  Mail  Classification  docket  MC  76-2 
before  the  Postal  Rate  Commission,  one 
of  the  proposals  was  that  “red  tag”  or 
newspaper  handling  be  given  to  all  sec¬ 
ond  class  publications  (it  now  goes  to 
40.5%)  at  no  extra  charge,  or.  if  the 
Postal  Service  determined  that  it  cost 
them  more,  at  a  slight  premium.  Present 
rules  of  the  Postal  Service  limits  “red 
tag”  service  (which  bypasses  the  bulk 
mail  centers)  to  publications  of  “weekly 
or  greater  frequency”  which  also  publish 
news  of  general  interest. 

in  the  initial  tentative  decision,  based 
on  the  fact  that  the  Postal  Service  could 
not  come  up  with  an  attributable  cost, 
the  Postal  Rate  Commission  denied  the 
request. 

However,  in  Rate  Case  R77-1  the 
postal  service  advanced  the  intriguing 
proposal  that,  because  of  “red  tag” 
(which  again  goes  to  40.5%  of  second 
class  mailers)  second  class  itself  is  a  pre¬ 
ferential  class  of  mail.  Were  it  not  for 
such  preferential  mail  the  Postal  Service 
could  work  only  3  days  a  week  and  hence 
preferential  mail  should  cost  more! 

I  won’t  attempt  to  argue  their  logic  but 
the  fact  is  now  clear  that,  under  the  ap¬ 
proved  rates  in  R77- 1 ,  1  am  paying  for  a 
preferential  service  (“red  tag”)  which  is 
denied  me  by  the  rules  of  the  Postal  Ser¬ 
vice. 

Since  a  final  decision  on  MC76-2  had 
not  been  rendered,  on  May  19,  1978  I 
fded  a  motion  in  that  case  calling  for  a 
surcharge  for  “red  tag”  and  for  “red 
tag”  to  be  made  available  to  any  second 
class  mailer  who  wanted  it. 

The  surcharge  would  amount  to  1.40 
per  piece  above  current  rates  for  those 
using  “red  tag”  and  a  1 .40  discount  from 
current  rates  for  those  who  do  not  elect 
it.  These  figures  are  extrapolated  from 
the  amounts  quoted  by  the  Postal  Ser¬ 
vice  as  justification  for  the  rate  increase. 

On  June  16,  1978  the  final  decision  on 
“red  tag”  came  down  denying  such  ser¬ 
vice  to  all  but  weeklies  and  more  fre¬ 
quent  publications.  Since  the  rates  in 
R77-1  have  now  been  implemented,  all 
second  class  mailers  are  now  paying  for 
preferential  service. 

We  have  engaged  an  attorney  to  ap¬ 
peal  the  MC76-2  case  but  now  find  our¬ 
selves  mousetrapped  by  the  bureaucratic 
maze.  For  it  seems  that  although  the 
Postal  Rate  Commission  has  transmitted 
its  decision  to  the  Postal  Board  of  Gov¬ 
ernors,  that  body  has  not  yet  acted  on  it 
even  though  they  have  held  two  meetings 
since  the  decision! 

I  might  add  that  I  get  a  lot  of  funny 
looks  and  sneers  from  people  in  this  bus- 
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iness  because  it  seems  I'm  one  of  the  few 
people  who  ever  went  to  Washington  to 
not  only  ask  for  a  service  but  otTer  to  pay 
for  it! 

Samuel  Pennington 
(Pennington  is  publisher  of  Maine  Antique 
Digest  in  Waldoboro,  Me.  and  the  recently 
established  Waldoboro  Weekly.) 

TV  SHOW  BIZ 

I  disagree  with  some  statements  made 
by  Carl  Eller  in  his  keynote  address  to 
the  International  Newspaper  Executives 
sales  meeting  (E&F.  7/22/78). 

As  to  why  TV  is  increasing  its  share  of 
ad  expenditures  Eller  said  in  part: 

“The  TV  salesman  has  more  pizazz 
and  standardized  research  .  .  . 

“TV  salesmen  are  more  highly 
motivated — one  of  the  motivations  is 
the  method  of  compensation.” 

I  don't  believe  increased  broadcast 
sales  are  entirely  due  to  the  reasons  out¬ 
lined  by  Mr.  Eller.  Newspapers  have 
some  fine  selling  organizations  and  ca¬ 
pable  salespeople.  In  my  opinion  the 
primary  reasons  for  television  making 
such  progress  advertising-wise  is  be¬ 
cause  so  many  people  in  advertising  have 
been  brought  up  on  broadcast.  Then, 
too,  the  glamor  of  show  biz  is  difficult  to 
overcome. 

Unquestionably  tv  has  many  advan¬ 
tages  as  an  advertising  medium — if  used 
correctly.  What  better  opportunity  is 
there  to  demonstrate  a  product?  Trouble 
is,  however,  so  many  commercials  are 
produced  to  entertain  rather  than 
inform — and  isn’t  “inform”  the  word  for 
advertising?  Since  the  primary  function 
of  newspaper  is  to  inform,  both  in  edito¬ 
rial  matter  and  advertising,  they  have 
much  to  offer  advertisers.  Because  they 
are  not  equipped  to  entertain  (other  than 
with  comics)  there  are  “no  frills” — just 
pjain  emphasis  on  the  products  adver¬ 
tised. 


Mr.  Eller  said  the  competition  is  more 
creative.  1  ask.  however — more  creative 
because  it  is  sold  as  an  entertainment 
medium,  with  perhaps  a  little  show  biz 
mixed  in? 

S.  Austin  Brew 
(Brew  is  a  former  director  of  newspaper 
media  at  BBDO.) 

STORY  ERROR 

Now  we  have  a  case  of  an  error  within 
a  story  about  a  hoax. 

The  story  about  the  Jackson  Webb 
hoax  (August  5)  listed  the  Tulsa  Tribune 
as  being  one  of  the  newspapers  that  ran 
the  story. 

The  Tulsa  Tribune  helped  expose  the 
hoax;  it  was  the  Tulsa  World  that  ran  the 
piece. 

You  correctly  listed  E.  N.  Earley  of 
the  Tulsa  Tribune’s  Washington  Bureau 
explaining  the  hoax  and  pointing  out  the 
World’s  participation:  the  error  was  in 
the  italic  listing  of  those  good  papers  that 
were  suckered  in. 

Jenk  Jones,  Jr. 
(Jones  is  executive  editor  of  Tulsa 
T  ribune) 

Short  takes _ 

(He)  ....  more  than  six  feet  tall  and 
weighing  more  than  200  pounds,  has  a 
wide,  round  face,  a  prominent  double 
chin  and  a  graying  hair. — Cleveland 
Plain  Dealer. 

*  *  ♦ 

Cynthia  and  Chuck  were  among  the  43 
interns  visiting  school’s  media  center  to 
learn  of  various  types  of  equipment 
available  for  classroom  ruse. — Milton 
(Fla.)  Press-Gazette. 

if  t/fi 

That  proposal  would  reduce  from  49% 
to  35%  the  tax  on  the  gain  from  the  sale 
of  stocks,  real  estate  and  other  capital 
asses. — Grand  Forks  (N.D.)  Herald. 


7 


!MOBIl£! 

ONE  OF  THE  FASTEST  GROWING  INDUSTRIAL 
CENTERS  IN  THE  NEW  SOUTH. . . 


The  steadily-growing  influx  of  new  industry  has  provided  Mobile  with  a  firmly  balanced 
economy  that  is  one  of  the  fastest-growing  markets  in  the  New  South  and  growing  at  a 
faster  rate  than  any  other  Alabama  market. 

Now,  Mobile’s  burgeoning  economy  offers  advertisers  a  veritable  market  “plum”... and 
the  Press  Register  the  means  of  plucking  this  plum. 


MOBILE . 

ATLANTA . 

GREENVILLE . 

SAN  ANTONIO . 

CHARLOTTE . 

NASHVILLE . 

JACKSONVILLE.... 


Growth  in  Manufacturing  Establishments 
1970-1975 


Source:  County  Business  Patterns 
U  S  Dept  of  Commerce 
Bureau  of  the  Census 
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Every  Saturday  since  1884 

Strike  continues  in  New  York 

Times  cuts  fringe  benefits;  Guiid  strikes  Post 


New  York  newspaper  strike  negotia¬ 
tions  became  further  muddled  this  week 
as  the  Newspaper  Guild  struck  the  New 
York  Post,  and  the  New  York  Times  an¬ 
nounced  plans  to  discontinue  or  reduce 
payments  to  insurance  programs  that 
benefit  union  employes. 

,'\t  the  same  time,  negotiations  be¬ 
tween  the  New'  York  Newspaper  Pub¬ 
lishers  Association,  which  represents  the 
managements  of  the  New  York  News, 
Times  and  the  Post,  and  the  Pressmen's 
Union  resumed. 

Despite  the  resumption  of  negotia¬ 
tions.  William  Kennedy,  head  of  the 
Pressmen's  Union,  said  he  was  not  op¬ 
timistic  about  an  early  settlement,  espe¬ 
cially  in  light  of  the  action  by  the  Times 
to  cut  or  reduce  union  insurance  bene¬ 
fits. 

Howard  Bishow,  director  of  industrial 
relations  for  the  Times,  said  all  union 
leaders  were  notified  that  the  Times 
plans  to  cut  or  reduce  payments  to 
employe  life  insurance,  disability  in¬ 
surance  and  health  insurance  effective 
September  30. 

In  the  letter.  Bishow  told  the  union 
leaders  that  the  Times  will  no  longer 
make  contributions  to  life  insurance 
plans,  will  discontinue  payments  to 
health  programs  unless  they  are  joint 
plans  and  will  reduce  contributions  to 
disability  plans  to  the  minimum  state  re¬ 
quirement. 

Bishow  also  said  the  time  during  which 
the  paper  is  closed  will  not  count  in  re¬ 
tirement  or  investment  plans. 

A  Times  spokesman  said  the  action 
was  discussed  with  the  other  two  papers 
before  it  was  taken.  Joseph  Barletta. 
vicepresident  and  general  manager  of  the 
News,  said  his  paper  had  not  made  up  its 
mind  on  whether  it  would  take  similar 
action.  No  one  from  the  Post  manage¬ 
ment  was  available  to  comment. 

The  move  by  the  Times  was  similar  to 
action  taken  by  the  W(isliiii}>ton  Post 
during  a  pressmen's  strike  nearly  two 
years  ago.  The  strike  at  the  Post  was 
broken  and  there  is  no  longer  a 
pressmen's  union  at  the  Post. 

During  the  1 14  day  newspaper  strike  in 
New  York  in  1962-63.  notification  of 
similar  action  was  given  to  the  unions, 
but  it  came  later  in  the  negotiations  and 
before  it  could  be  enacted,  there  was  a 
movement  toward  settlement. 

Leonard  Harris,  a  Times  spokesman. 


said  the  action  is  being  taken  “because 
its  hard  to  pay  out  fringe  benefits  when 
you  aren't  taking  in  any  revenues." 

Harris  said  the  decision  to  discontinue 
or  reduce  payments  to  insurance  pro¬ 
grams  was  a  decision  made  by  Times 
publisher  Arthur  Sulzberger  with  the 
advice  of  his  executive  committee. 

Kennedy  called  the  Times'  action  "a 
union  busting.  Washington  Post  routine" 
and  said  the  management  team  of  the 
Times  "has  a  ring  in  their  nose  and  are 
being  led  around  by  lawyers  from  the 
Washington  Post." 

l.awyers  representing  the  unions  are 

History  of  N 

1958 — Deliverers  lead  strike  of  NYC 
papers  for  17  days 

1962 — Guild  leads  strike  at  News  for 
8  days  (Issues:  automation  & 
wage  package) 

1962 —  Int’l  Typographers  Union,  led 
by  Bertram  Powers,  strikes 
four  major  NYC  papers  in 
citywide  shutdown  for  114 
days  (Issues:  wages,  joint 
negotiations,  TTS  outside 
tapes,  contract  concessions. 
Mayor  Robert  F.  Wagner  In¬ 
tercedes.) 

1963 —  N.Y.  Mirror  newspaper  (1  mil¬ 
lion  circulation)  folds  after 
strike 

1965 —  Guild  strikes  Times  for  25 
days.  Other  dailies  follow  (Is¬ 
sues:  automation,  intraunion 
jurisdiction,  job  security,  pen¬ 
sions,  severance  pay.) 

1966 —  Guild  strikes  World  Journal 
Tribune  for  140  days  over 
their  merger  of  three  papers — 
Herald  Trib,  Journal-.Vmerican, 
and  World-Telegram  &  Sun. 
Herald  Trib  ceases  publication. 
World  Journal  Trib  debuts  and 
dies  after  233  issues.  S40  mil¬ 
lion  loss. 

1967 —  Deliverers  delay  N.Y.  Times 
editions  twice 

1968 —  Long  Island  Star-Journal 
struck  by  ITU.  Ceases  publica¬ 
tion 

1970 — Deliverers  strike  Wall  Street 
Journal  for  10  days  over  open¬ 
ing  of  South  Brunswick,  N.J. 
plant 


expected  to  take  counter  action  to  the 
Times  move. 

Barbara  Yuncker,  head  of  the  Guild 
unit  at  the  New  York  Post,  said,  “Some 
of  the  things  they  are  discontinuing  is 
covered  by  ERISA  (Employee  Retire¬ 
ment  Income  Security  Act)  and  cannot 
be  terminated  without  proper  notice  and 
procedure.  Just  a  blanket  cancellation  is 
bound  to  violate  some  of  the  guidelines 
of  ERISA."  she  said. 

The  Newspaper  Guild  struck  the  Post 
at  noon  on  Tuesday  (August  22).  after  a 
six  hour  negotiating  session  on  Monday 
(Continued  on  pa^te  14) 

.Y.C.  strikes 

1970 — Guild  strikes  Post  for  14  days 

1972 —  Morning  Telegraph,  a  racing 
daily  struck  by  ITU,  closes 

1973 —  El  Diario  struck  by  ITU 
(Spanish  Press) 

197.3 — Guild  strikes  News  for  3  days 

1974 —  Deliverers  strike  Metropoli¬ 
tan  News  Co. 

1974 — Deliverers  hold  work  stop¬ 
page  at  NYC  papers  for  2  days 

1974 —  ITU  lockout — 15  days 

1975 —  Deliverers  refuse  to  put  out 
editions  for  3  days  at  News. 
Federal  injunction  stops;  fines 
union  $100,000 

1975 —  Deliverers  strike  Times  over 
new  Carlstadt,  N.J.  plant 

1976 —  Guild  strikes  Post  for  45  min¬ 
utes 

1977 —  Deliverers  refuse  to  deliver 
News  Blackout  edition  printed 
at  Newsday  plant. 

1977 — Deliverers  disrupt  deliveries 
in  Manhattan/Bronx  in  a  slow¬ 
down 

1977 — Deliverers  call  one-day  walk¬ 
out.  $300,000  loss  estimate  in 
circulation  and  advertising. 

NOTE:  Highlights  report  does  not 
list  a  number  of  strike  threats  and 
minor  slowdowns.  In  1962  (here  were 
7  city-wide  dailies.  Today  there 
are  only  3,  plus  Newsday.  Strike 
days  in  20  years  total  over  335, 
over  300  led  by  (he  Guild  and  over 
30  by  Deliverers. 
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City  News  publisher  Christopher 
Hagedorn 


Daily  Metro  publisher  Frederick  Iseman 


Daily  Press  publishers  Gary  and  Mark 
Stern  (on  right) 


Pros  publish  strike  dailies 


By  Michael  M.  Murphy 

Less  than  two  weeks  after  Printing 
Pressmen's  Union  No.  2  went  on  strike 
(August  9),  shutting  down  the  New  York 
Times,  New  York  Daily  News  and  New 
York  Post,  three  “interim"  daily  morn¬ 
ing  newspapers  hit  the  streets  of  New 
York:  the  City  News  (August  17),  Daily 
Press  (August  20)  and  the  Daily  Metro 
(August  21). 

As  this  issue  of  E&P  goes  to  press,  it  is 
reported  that  another  paper,  the  New 
York  Graphic,  will  also  begin  to  publish, 
with  its  first  edition  available  August  27. 

The  new  papers’  quick  entry  into  New 
York's  newspaper  publishing  arena 
seemed  almost  too  easy  and  effortless, 
according  to  some. 

Post  publisher  Rupert  Murdoch  is  buy¬ 
ing  150,000  of  the  Daily  Metro  to  distrib¬ 
ute  to  his  hard-won  Post  subscribers  in 
the  New  York  borough  of  Queens  and  in 
Long  Island.  (Washington  Post  reported 
that  Murdoch  may  shut  down  the  Post, 
which  has  been  losing  millions  of  dollars, 
to  acquire  and  expand  the  Metro  when 
the  newspaper  strike  ends.) 

At  this  point,  Murdoch  indicates  that 
his  financial  involvement  in  the  Metro  is 
limited  to  buying  copies  of  the  paper  for 
his  home-delivery  network — “1  have  no 
equity  in  it" — but  a  Metro  staff  member 
said  that  Murdoch  personally  called  a 
number  of  New  York  retailers  to  solicit 
ad  support  for  the  Metro,  which  employs 
seven  Post  ad  salespeople,  including 
Robert  Costello,  the  Post’s  director  of 
sales  and  marketing. 

Subscribers  who  were  receiving  the 
Murdoch  paper  may  now  call  one  of  the 
Post’s  sales  offices  to  sign  up  for  the 
Metro. 

“1  assume  this  will  prolong  the  situa¬ 
tion  (strike),’’  said  George  McDonald, 
president  of  the  Allied  Printing  Trades 
Council,  in  commenting  on  the  develop¬ 
ment.  (It  has  been  reported  that  the 
Council  has  asked  government  agencies 
to  begin  an  investigation  to  see  if  any 
laws  are  being  violated  due  to  the  alleged 
involvement  by  Murdoch  or  other  New 
York  publishers  in  the  Metro.) 

Like  Murdoch,  the  New  York  Times  is 
distributing  the  City  news  to  some 
of  its  subscribers. 

In  an  another  development.  As¬ 
sociated  Press  and  United  Press  Interna¬ 
tional  each  broke  a  long-standing  tradi¬ 
tion  not  to  service  “interim"  or  “strike" 
newspapers;  The  Daily  Metro  has  AP  fea¬ 
tures  and  stories,  and  the  City  News  car¬ 
ries  UPl  material. 

Roderick  W.  Beaton,  president  and 
chief  executive  officer  of  UPL  and  Keith 
Fuller,  president  and  general  manager  of 
AP.  each  describe  the  New  York  situa¬ 
tion  as  “unique."  however,  and  Fuller 


indicates  that  AP  will  refund  monies  it 
receives  from  the  Metro  to  the  Times, 
News  and  Post,  a  sum  of  about  $2,000 
weekly  for  each  paper,  when  the  strike 
ends  or  the  Metro  discontinues  publish¬ 
ing. 

Beaton  had  this  to  say  of  the  situation: 
“It  is  and  it  has  been  against  UPl’s  pol¬ 
icy  to  serve  ‘strike’  newspapers  .  .  . 
however.  AP's  decision  to  service  one  of 
the  ‘strike’  papers  put  the  others  at  a 
serious  disadvantage.  Under  those  cir¬ 
cumstances.  we  felt  it  was  incumbent  for 
UPl  to  serve  (the  City  News),  trying  to 
fill  the  public  need  for  news." 

Fuller  said  that  AP  has  never  served  a 
paper  published  by  “strikers."  and  that 
the  decision  was  made  to  service  the 
Daily  Metro  because  such  a  move  would 
provide  a  “unique  opportunity  to  assist 
the  papers  on  strike.” 

He  also  pointed  out  that  the  Daily 
Metro’s  application  for  membership  in 
AP  met  all  of  the  news  cooperative’s  re¬ 
quirements:  “The  Daily  Metro  is  a  bona 
fide  daily  newspaper  with  a  sound  finan¬ 
cial  base,  and.  as  far  as  we  know,  has  no 
connection  with  either  the  management 
or  the  unions  of  the  struck  newspapers.” 

Mark  Stern,  publisher  of  the  Daily 
Press,  said  that  he  has  negotiated  with 
both  AP  and  UPL  but  “we  can’t  afford  a 
wire  service  at  this  point.” 

The  Daily  Press,  City  News  and 
Daily  Metro  each  appears  to  be  particu¬ 
larly  well-financed. 

Christopher  Hagedorn,  publisher  of 
the  City  News,  said  that  starting  an 
“interim"  paper  requires  at  least 
$500,000  to  $1 ,000,000,  in  equity  capital, 
and  Stern  said  that  it  would  be  at  least  30 
days  before  “we  make  any  money.” 

The  Daily  Press  is  paying  reporters 
and  editors  up  to  $485  each  week,  and 
editorial  staffers  at  the  City  News  repor¬ 
tedly  receive  $400  for  a  six-day  week, 
along  with  $70-$  100  in  expenses. 

The  Daily  Press  claims  to  have  “the 
largest  staff  of  any  interim  paper  in  the 
city,”  with  45-55  people,  but  the  City 
News  reports  that  it  employs  up  to  70 
people.  The  Daily  Metro  was  fully  staffed 
“in  one  day,"  according  to  a  newsman 
who  applied  for  a  position  there. 

Bill  Federici,  an  investigative  reporter 
at  the  Daily  News,  is  managing  editor  of 
the  City  News,  and  Jerry  Schwartz, 
grocery  account  manager  at  the  Times, 
heads  up  the  paper’s  advertising  depart¬ 
ment,  comprised  of  10  other  Times  sales 
people.  “We  have  the  most  professional 
ad  staff  in  the  city."  Schwartz  said. 
From  its  first  edition,  the  City  News  has 
received  heavy  advertising  support,  and 
its  Sunday,  August  20.  edition,  a  104- 
page  issue,  contained  84  pages  of  adver¬ 
tising. 

(Continued  on  next  pat>e} 
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(Continued  from  pane  10) 

The  Daily  Metro  also  began  publishing 
with  respectable  advertiser  support,  but 
the  Daily  Press's  first  editions  carried  no 
ads. 

The  three  papers  have  built  their  edito¬ 
rial  and  ad  staffs  largely  by  hiring  out- 
of-work  employes  of  the  Times.  News 
and  Post. 

Don  Flynn  of  the  Daily  News  is  man¬ 
aging  editor  at  the  Daily  Press,  and 
James  Jarvis,  another  News  staffer,  is 
advertising  manager  for  the  new  paper. 

Times  assistant  metropolitan  editor  Al 
Davis  is  chief  editor  at  the  Daily  Metro. 

Christopher  Hagedorn,  a  graduate  of 
the  Columbia  School  of  Journalism,  and 
the  son  of  Charles  Hagedorn,  publisher 
of  six  weekly  papers  in  New  York,  is  the 
publisher  of  the  City  News.  (Charles 
Hagedorn  published  two  “interim”  pa¬ 
pers,  the  Chronicle  and  the  Metropolitan 
Daily,  during  the  New  York  newspaper 
strike  of  1962-63). 

Gary  and  Mark  Stern,  publishers  of 
two  Florida  weeklies,  the  Mark  Allen 
Review  and  the  Jewish  News,  are  pub¬ 
lishing  the  Daily  Press.  (The  Stern 
brothers  specialize  in  publishing 
“interim”  papers:  “We  can  put  out  a 
paper  in  four  days,”  according  to  Mark 
Stern,  and  they  have  published  three 
such  papers  during  previous  newspaper 
strikes  in  other  cities.) 

Frederick  Iseman,  a  25-year-old  dep¬ 
uty  op-ed  editor  at  the  New  York  Times, 
is  publishing  the  Daily  Metro.  (Iseman  is 
the  son  of  one  of  the  partners  of  the  well- 
known  Park  Avenue  law  firm  of  Paul, 
Weiss,  Rifkund,  Wharton  &  Garrison, 
and  Albert  P.  Hand,  secretary  and  trea¬ 
surer  at  the  new  paper,  is  also  a  member 
of  the  firm.) 

Ralph  Clifford,  a  reporter  for  the 
Brooklyn  Eaf’le,  another  “interim” 
paper  available  in  New  York  during  the 
1962-63  newspaper  strike,  will  publish 
the  New  York  Graphic. 


*«  New  York  Daily  Press  25* 
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Indict  4  in  Central  Park  Attacks 

The  interim  papers  appear  similar  in 
many  ways.  Each  paper  is  published  in  a 
tabloid  format,  with  photo  center 
spreads,  and  daily  editions  for  each 
paper  have  run  around  30-40  pages. 

Each  paper  reports  strong  circula¬ 
tions — “we’re  selling  everything  we 
print,”  according  to  one  of  the  pub¬ 
lishers — and  each  expects  sales  to  in¬ 
crease  daily. 

The  City  News  reports  that  its  circula¬ 
tion  has  been  running  about  440,000 
copies  daily;  the  Daily  Press  reports  a 
200,000  daily  sale;  and  the  Daily  Metro 
planned  a  press  run  of  450,000  for  its  first 
edition. 

Ad  rates  at  the  three  papers  are  also 
similar:  the  City  News  retail  rate  is 
$1 .65;  $1  ..50  at  the  Daily  Press;  and  $1 .65 
at  the  Daily  Metro. 

Each  paper  publishes  daily  and  Sun¬ 
day,  and  the  Daily  Press  is  also  planning 
a  Saturday  edition,  with  an  initial  press 
run  of  500,000  scheduled. 

The  Daily  Metro  is  printed  by  a 
Triangle  Publications  (publishers  of  TV 
Guide  and  Daily  Racinft  printing  in 
Hightstown,  N.J.;  the  City  News  is 
printed  at  four  plants  in  New  Jersey; 
and  the  Daily  Press  is  printed  at  two 
plants  in  Brooklyn,  and  the  paper  is 
looking  for  another  printer  in  Manhattan. 

The  News  World,  which  increased  its 
newsstand  price  from  I0(i  to  150,  had  a 
press  run- of  294,000  on  August  23.  The 
paper  added  an  eight-page  color  comic 
section  to  its  .Sunday  edition.  United 
Features  Syndicate  is  supplying  the  com¬ 
ics. 

The  News  World  has  beefed  up  its  re¬ 
porting  staff  by  hiring  several  New  York 
Times  reporters. 

It  was  also  learned  that  the  paper  has 
retained  a  top  Times  circulation  execu¬ 
tive  as  a  circulation  consultant,  and  a 
N.Y.  Post  national  ad  salesmen  in  an 
effort  to  corral  more  linage  from  agencies. 

Luke  Carroll,  former  editor  at  the  New 
York  Herald  Tribune  and  Chicaffo  Daily 


Israeli  Jets  Strike  Near  Beirut 


Complete  Stock  Tables  and  Wall  Street  Report 
Latest  Racing  Results  and  Today'^s  Entries 


News,  is  consulting  the  News  World  on 
the  editorial  side. 

E&P  was  informed  that  ad  salesmen 
are  being  paid  $300  a  week  plus  commis¬ 
sion  by  the  News  World. 

Our  Town,  a  weekly  paper  which  nor¬ 
mally  distributes  its  papers  free  on  Man¬ 
hattan's  Upper  East  Side,  began  to  sell 
its  papers  on  newsstands  when  the  strike 
began,  but  it  is  now  reverting  back  to 
free  distribution,  due  to  alleged  difficul¬ 
ties  with  newspaper  distribution  firms, 
including  Metro  News  (distributor  of  the 
City  News.  Daily  Press  and  Daily 
Metro). 

A  new  shopper,  NYC  Shopping  News, 
was  started  this  week. 

1  ,(K)0.0()0  copies  free  distribution  is 
promised  each  week  in  Manhattan,  the 
Bronx,  Brooklyn  and  Queens. 

The  first  issue  of  the  tabloid  shopper 
had  40-pages  of  solid  advertising,  featur¬ 
ing  20-pages  from  E.J.  Korvettes  and 
full-pages  from  three  supermarket 
chains.  The  paper  is  published  by  Moni¬ 
tored  Advertising  Distribution  Service 
Inc.,  a  division  of  Audited  Advertising 
Distributors,  which  described  itself  as 
“one  of  the  largest  private  postal  sys¬ 
tems  in  the  country.” 

Goss  moves  press  units 
installed  by  NY  Press 

New  York  Press,  the  much  talked 
about  newspaper  that  international  oil¬ 
man  John  Shaheen  planned  to  launch  in 
New  York  City,  has  been  dealt  a  near 
fatal  blow.  About  90  days  ago  riggers 
worked  for  3  weeks  to  dismantle  the 
Goss  offset  press  installed  in  the  former 
Morninf>  Telef>raph  building  at  525  West 
52nd  Street  in  New  York  City. 

Press  units  are  now  being  stored  in  a 
warehouse  in  Connecticut,  according  to 
a  spokesman  for  Rockwell-International. 
No  decision  has  been  made  as  to  disposi¬ 
tion  of  the  offset  units. 
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What  do  you  think? 

Do  you  think  New  York  Times  reporter  Myron  Farber  is 
right  in  his  refusal  to  turn  over  his  confidential  notes  on  the 
Dr.  Mario  Jascalevich  murder  case  in  light  of  the  fact  that 
Jascalevich  attorneys  contend  the  files  are  necessary  for 
their  client's  defense? 


□  YES 


□  NO 


COMMENTS _ 

NAME _ 

TITLE  _ 

NEWSPAI’ER  and  CITY  _ 

Send  to: 

John  Consoli 

Associate  Editor 
Editor  &  Pi  bi.isiikr 
575  Lexington  Ave. 
New  York,  N.Y.  10022 


N.Y.  Times 
turns  over  its 
Farber  file 

Bergen  County  (N.J.)  Superior  Court 
Assignment  Judge  Theodore  Trautwein. 
stating  he  is  not  satisfied  that  the  New 
York  Times  turned  over  all  the  docu¬ 
ments  it  has  relating  to  the  Mario  Jas¬ 
calevich  murder  case,  conducted  a  hear¬ 
ing  this  week  before  determining 
whether  or  not  to  purge  the  paper  of  civil 
contempt. 

Last  week  (August  18),  Times  attor¬ 
neys  turned  over  to  the  Jascalevich  case 
trial  Judge  William  Arnold,  documents 
relating  to  reporter  Myron  Farber's 
negotiations  with  Doubleday  and  Warner 
Communications  for  book  and  movie 
rights. 

At  that  time.  Times  attorneys  con¬ 
tended  that  after  a  search  of  the  newspa¬ 
per's  files,  these  were  the  only  docu¬ 
ments  the  newspaper  was  in  possession 
of  that  was  related  to  the  case. 

Judge  Arnold  turned  over  documents 
to  Judge  Trautwein,  who  sentenced 
Farber  to  jail  for  failing  to  produce  his 
notes  and  charged  both  the  Times  and 
Farber  with  contempt  of  court. 

The  Times  asked  Trautwein  to  purge 
them  of  the  contempt  charge  and  thus 
end  a  $5,000  a  day  fine  because  it  had 
satisfied  the  terms  of  the  subpoena. 

Attorneys  for  the  Times  said  it  was 
decided  to  turn  over  the  documents  be¬ 
cause  that  information  was  already  in  the 
hands  of  both  the  court  and  Jascalevich 
defense  attorney  Raymond  Brown  (as 
the  result  of  an  earlier  court  decision.) 

Trautwein  suggested  that  the  Times, 
as  Farber’s  employer,  might  be  able  to 
order  him  to  turn  over  his  investigative 
notes.  A  question  also  arose  as  to  who 
actually  owns  the  notes,  Farber,  or  his 
employer,  the  Times. 

At  a  hearing  on  Wednesday  (August 
23),  discussion  centered  around  the 
proprietary  rights  to  a  reporter’s  notes. 

“Has  the  New  York  Times  asked  Mr. 
Farber  to  turn  over  his  notes?”  Traut¬ 
wein  asked. 

Attorney  Floyd  Abrams,  representing 
the  Times  answered,  “the  New  York 
Times  has  not  asked  Mr.  Farber  to  turn 
over  his  notes  and  will  not  do  so.”  Ab¬ 
rams  also  said  the  Times  would  not 
threaten  to  dismiss  Farber  if  he  failed  to 
turn  over  his  notes. 

Times  attorney  Katherine  Darrow, 
testifying  before  Judge  Trautwein,  said  it 
is  the  newspaper’s  policy  to  assert  joint 
ownership  interest  in  a  reporter’s  notes, 
but  added  that  the  joint  ownership  does 
not  extend  to  notes  subpoenaed. 

“In  subpoena  cases  where  a  reporter 
has  possession  of  the  notes,  the  New 
York  Times  relinquishes  all  rights  to  the 
notes,”  she  said. 

After  hearing  arguments  for  both 
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sides.  Judge  Trautwein  announced  he 
would  render  his  decision  at  a  later  date. 

On  August  18,  New  York  Times  attor¬ 
neys  surrendered  the  uncompleted  and 
unedited  manuscript  of  the  book  about 
the  Jascalevich  case  which  Farber  had 
contracted  to  write  for  Doubleday. 

Brown  said  he  wanted  the  manuscript, 
but  wanted  the  court’s  assurance  that 
under  no  circumstances  did  it  complete 
the  conditions  of  the  original  subpoena 
which  called  for  all  of  the  notes  and 
materials  used  by  Farber  to  put  together 
his  stories. 

“We  do  not  take  the  position  that  by 
turning  over  the  manuscript  we  will  be  in 
full  compliance  with  the  subpoena.”  said 
Floyd  Abrams. 

The  manuscript  was  turned  over  to 
trial  Judge  William  Arnold  who  said  he 
would  examine  it  before  determining 
whether  it  was  pertinent  to  the  defense 
and  should  be  turned  over  to  Brown. 

Prior  to  the  start  of  the  hearing  on  Au¬ 
gust  18,  Judge  Arnold  called  Farber’s  at¬ 
torney  Eugene  Schieman  into  his  cham¬ 
bers  to  warn  him  about  possible  viola¬ 
tions  of  the  American  Bar  Association 
Standards  for  Fair  Trial-Free  Press. 

On  August  16,  when  a  decision  was 
made  to  turn  over  Farber’s  manuscript  to 
the  court.  Schieman  had  attempted  to 
give  Judge  Arnold  a  letter  by  Farber  stat¬ 
ing  the  reasons  why  he  was  turning  over 
the  manuscript.  Judge  Arnold  refused  to 
accept  it  until  the  hearing  on  Friday. 

Copies  of  Farber’s  letter  were  distrib¬ 
uted  to  members  of  the  press  and  stories 


quoting  Farber  and  Schieman  appeared 
prior  to  Judge  Arnold’s  reading  it.  This 
caused  Jascalevich  attorney  Brown  to 
complain  that  the  Times  and  Farber  at¬ 
torneys  were  “deliberately  cultivating 
the  press.” 

Brown  contended  that  parts  of  the  let¬ 
ter  contained  statements  that  affected 
the  Jascalevich  case  and  that  Farber,  as  a 
witness  in  the  case,  was  under  court 
order  not  to  talk  to  the  press  about  the 
case. 

Schieman  was  warned  by  Arnold  to  be 
careful  not  to  make  any  statements  that 
would  hamper  Jascalevich  from  getting  a 
fair  trial. 

Judge  Arnold  said  Farber  is  free  to  talk 
about  his  situation  as  it  relates  to  the 
Shield  Law  and  the  First  Amendment, 
but  not  about  the  Jascalevich  case. 

“We  have  difficulty  here  because  he 
(Farber)  is  both  a  witness  (in  the  Jas¬ 
calevich  case)  and  a  defendant  (in  his 
battle  to  keep  his  notes  confidential),” 
Judge  Arnold  said.  “It’s  hard  to  make  a 
discretion.  I  made  an  oral  order  that  all 
witnesses  should  refrain  from  talking 
about  the  case.  Since  Farber  is  a  witness, 
that  applies  to  him.  When  it  comes  to  the 
Shield  Law,  I’m  not  going  to  stop  him 
from  talking  about  it.” 

Judge  Arnold  also  urged  that 
Schieman  “impress  upon  Mr.  Farber  the 
functions  of  sequestration.”  He  said 
while  he  was  not  gagging  Farber,  he  said 
he  is  to  be  given  the  same  provisions  and 
abide  by  the  same  regulations  as  any 
other  prisoner. 
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First  Amendment  assault 
didn’t  start  with  Farber 


By  Paul  J.  Levine 

Although  the  Supreme  Court  will  not 
permit  newsmen  into  jail  to  report  on 
conditions,  a  reporter  who  honors  his 
pledge  of  confidentiality  may  find  him¬ 
self  behind  bars  as  an  inmate. 

That  is  only  one  irony  stemming  from 
several  setbacks  suffered  recently  by 
newspapers  at  the  hands  of  the  judiciary. 
In  each  case  courts  relied  on  questiona¬ 
ble  United  States  Supreme  Court  deci¬ 
sions  as  justification  for  eroding  press 
freedoms. 

The  assaults  on  the  First  Amendment 
did  not  begin  with  the  jailing  of  New  York 
Times  reporter  Myron  Farber  for  his  re¬ 
fusal  to  turn  over  confidential  notes  to  a 
judge.  Nor  were  the  first  inroads  made 
during  the  Supreme  Court  term  which 
concluded  in  July  with  the  news  media 
losing  5  of  6  major  cases  in  the  last  two 
and  one-half  months. 

Those  losses  were  deeply  felt,  to  be 
sure.  But  the  cases  could  well  have  been 
predicted.  Their  seeds  were  sown  in 
cases  half  a  dozen  years  earlier,  and  they 
are  reaping  yet  a  third  generation  of 
offspring,  all  harmful  to  the  news  media, 
and  therefore  to  the  public. 

On  August  1,  Associate  Supreme 
Court  Justice  Byron  R.  White  denied  the 
application  to  postpone  Farber's  jail  sen¬ 
tence  imposed  by  a  New  Jersey  trial  judge 
for  contempt. 

The  New  Jersey  courts  denied 
Farber’s  request  to  remain  free  while  the 
constitutional  issue  was  being  litigated. 
Justice  White’s  decision  not  to  intervene 
can  be  traced  directly  to  the  1972  “grand 
jury’’  case  of  Branzhtirf>  »■.  Hayes  and 
the  “search  warrant’’  case  of  Zurcher  w 
Stanford  Daily,  decided  by  the  Supreme 
Court  last  May  31.  In  Branzhnrn,  the 
Court  ruled  that  reporters  had  no  First 
Amendment  privilege  to  refuse  to  appear 
before  grand  juries  “as  other  citizens  do 
and  to  answer  questions  relevant  to  an 
investigation  into  the  commission  of 
crime.’’  The  Stanford  Daily  case  permits 
police  to  search  newspaper  offices  for 
notes  and  photos,  though  no  reporter  is 
suspected  of  a  crime.  The  cell  door 
closed  on  Myron  Farber  with  references 
to  both  Branzbarfi  and  Stanford  Daily: 

“There  is  no  present  authority  in  this 
Court,”  Justice  White  said,  citing  those 
cases,  “either  that  newsmen  are  con¬ 
stitutionally  privileged  to  withhold  duly 
subpoenaed  documents  material  to  the 

(Paul  J.  Levine,  an  attorney  with  the 
firm  of  Morgan,  Lewis  &  Bockius  in 
Miami,  Fla.,  teaches  mass  communica¬ 
tions  law  as  an  adjunct  professor  at  the 
University  of  Miami  School  of  Law.) 
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prosecution  or  defense  of  a  criminal  case 
or  that  a  defendant  seeking  the  subpoena 
must  show  extraordinary  circumstances 
before  enforcement  against  newsmen 
will  be  had.” 

Climbing  the  Stanford  Daily  family 
tree,  the  trunk  is  also  built  firmly  on  the 
Branzhitrfz  decision.  Not  so  coinciden¬ 
tally,  Justice  White  wrote  both  those 
opinions  as  well  as  the  order  denying 
Farber’s  release.  In  a  sense  his  refusal  to 
intervene  in  the  Farber  case  was  Justice 
White’s  way  of  saying.  “1  was  right  in 
1972  in  compelling  reporters  to  testify  to 
grand  juries;  1  was  right  a  month  ago  in 
permitting  searches  of  newspaper  of¬ 
fices,  and  I  am  right  in  letting  you  go  to 
jail.” 

The  common  thread  running  through 
these  three  White  opinions  is  that  the 
Supreme  Court  majority  will  do  little  to 
protect  the  press  against  infringements 
on  “newsgathering  rights.”  While  the 
freedom  to  publish  information  already 
on  hand  has  been  upheld  time  and  again, 
restrictions  on  gaining  “access”  to  news 
are  considered  only  “incidental  bur¬ 
dens”  on  First  Amendment  rights. 

“It  is  clear  that  the  First  Amendment 
does  not  invalidate  every  incidental  bur¬ 
dening  of  the  press  that  may  result  from 
the  enforcement  of  civil  or  criminal  sta¬ 
tutes,”  Justice  White  said  in  the 
Branzhar^  case. 

Six  years  after  writing  that  opinion. 
Justice  White  cited  it  in  the  Stanford 
Daily  decision  permitting  search  war¬ 
rants  to  issue  for  newspaper  offices  and 
any  other  location,  even  where  persons 
on  the  premises  are  not  suspected  of 
criminal  conduct. 

“Nor  are  we  convinced,  any  more 
than  we  were  in  Branzharjz  r.  Hayes  that 
confidential  sources  will  disappear  and 
that  the  press  will  suppress  news  be¬ 
cause  of  fears  of  warranted  searches,” 
he  said.  “Whatever  incremental  effect 
there  may  be  in  this  regard  if  search  war¬ 
rants  as  well  as  subpoenas  are  permissi¬ 
ble  in  proper  circumstances,  it  does  not 
make  a  constitutional  difference  in  our 
judgment.” 

The  lesson  may  be  that  one  should  ex¬ 
pect  the  logical  extension  of  illogical 
court  decisions.  Yet,  sometimes  even  the 
branches  of  the  family  tree  spring  roots 
all  their  own.  Cases  standing  for  one 
proposition  often  are  applied  in  new, 
sometimes  startling  situations.  First  year 
law  students  never  cease  to  be  puzzled 
by  the  application  o^  stare  decisis,  the 
doctrine  that  a  prior  case  binds  later  de¬ 
cisions. 

In  1974,  the  Supreme  Court  rejected 
press  attempts  to  interview  inmates  in  a 
California  state  prison.  That  case.  Pell  v. 


Procanier,  was  followed  two  years  later 
by  Saxhe  w  Washington  Post  in  which 
the  Court  upheld  the  government’s  pol¬ 
icy  prohibiting  interviews  with  certain 
federal  inmates.  In  both  cases  the  Su¬ 
preme  Court  ruled  that  the  press  has  no 
constitutional  right  of  access  greater  than 
that  given  the  general  public.  Because 
the  average  citizen  could  not  seek  a 
prison  interview,  the  majority  reasoned 
that  neither  could  a  reporter. 

Both  cases  were  relied  on  by  the  Su¬ 
preme  Court  last  June  in  denying  press 
access  to  a  county  jail  in  California.  The 
decision  in  Houchins  r.  KQED  again  lim¬ 
ited  newsgathering  rights  and  was  the 
third  ghastly  decision  for  First  Amend¬ 
ment  “access”  advocates.  Nonetheless, 
it  flowed  directly  and  logically  from  the 
two  earlier  prison  cases. 

However,  three  weeks  later,  a  Federal 
District  Judge  in  Alabama  relied  on 
Hoachins  to  bar  newspaper  reporters 
from  access  to  county  birth  records. 
That  astounding  result  will  keep  the  Bir- 
ininf>liam  News  from  listing  local  births 
because  a  State  Board  of  Health  policy 
prohibits  the  “indiscriminate  disclo¬ 
sure”  of  biilh  records  “to  satisfy  idle 
curiosity  or  to  furnish  a  list  of  names  for 
commercial  uses.” 

“The  Constitution  does  no  more  than 
assure  the  public  and  the  press  equal  ac¬ 
cess  once  government  has  opened  its 
doors,”  said  Federal  Judge  Sam  C. 
Pointer  in  keeping  the  doors  locked. 

The  judge  determined  that  private  citi¬ 
zens  could  not  demand  access  to  birth 
records,  and  therefore  the  press  must 
likewise  do  without  them. 

First  Amendment  advocates  argue  that 
the  press  role  as  the  representative  of  the 
public  should  not  prohibit  access  to 
places  where  the  public  cannot  tread.  In 
prisons,  for  example,  it  would  be  im¬ 
practical  and  cause  security  problems 
to  allow  untrammeled  access  by  the 
public.  Yet,  where  jail  conditions  were 
scandalous,  and  a  prisoner  had  recently 
committed  suicide,  as  in  the  Hoachins 
case,  access  by  the  press  is  required  for 
the  flow  of  information  to  the  public. 
The  public  has  an  even  greater  interest 
in  acquiring  information  about  the  re¬ 
cesses  of  government  and  institutions 
which  would  never  see  the  light  of  day, 
but  for  the  press. 

The  attack  on  First  Amendment  rights 
continues  unabated,  with  no  turnabout  in 
sight  from  the  Supreme  Court.  The  four 
Justices  appointed  by  former  President 
Richard  Nixon — Warren  Burger,  Lewis 
Powell,  William  Rehnquist  and  Harry 
Blackmun — voted  together  as  a  bloc  in 
four  of  five  press  defeats  last  term.  They 
were  joined  by  Justice  White  in  three  of 
those  cases. 

The  “Burger  Court”  was  formed  in 
1972,  and  by  now,  is  able  to  cite  its  pre¬ 
vious  press  cases  as  justification  for 
further  restrictions  on  First  Amendment 
rights. 
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N.y.C.  strike 

(Continued  from  piif’c  9) 

night  ended  up  not  resolving  differences. 

Yuncker  said  after  a  series  of  calls  be¬ 
tween  the  Guild  and  Post  management,  a 
meeting  was  set  up  for  Monday  night 
(August  21.) 

“Management  wanted  to  know  if  we 
had  changed  our  original  position  and  we 
obviously  had  because  of  the  News 
Guild  settlement.”  she  said.  “Toward 
midnight  on  Monday,  we  said  we  would 
be  willing  to  write  up  a  contract  tailoring 
the  News  settlement  to  the  Post.  We 
agreed  that  each  party  would  draw  up  an 
outline  as  to  how  the  News  Guild  con¬ 
tract  could  be  tailored  to  the  Post.” 

Yuncker  claims  that  as  the  union  was 
doing  that,  management  representatives 
left  the  hotel  where  negotiations  were 
being  held. 

“They  just  disappeared.”  Yuncker 
said.  “We  delivered  our  proposal  to  the 
Post  on  Tuesday  morning,  but  got  no 
response.”  The  Post  Guild  leaders  then 
attended  a  meeting  of  the  Allied  Printing 
Trades  Council,  the  umbrella  organiza¬ 
tion  made  up  of  the  various  trade  unions 
in  New  York,  were  assured  of  its  support 
and  called  the  strike. 

New  York  Post  publisher  Rupert  Mur¬ 
doch  denied  Yuncker's  contention, 
stating,  “We  discussed  the  News  con¬ 
tract  at  length  with  them  (the  Guild)  and 
they  rejected  a  lot  of  our  proposals.” 

Yuncker  said  the  strike  was  called  be¬ 
cause  of  “major  management  retrogres¬ 
sions  still  on  the  table.”  Included  among 
those,  according  to  Yuncker  are  man¬ 
agement's  call  for  a  one-year  wage 
freeze,  moves  to  eliminate  job  security 
and  a  denial  of  arbitration  rights. 

Negotiations  between  the  striking 
pressmen  and  the  Newspaper  Publishers 
Association  resumed  on  Tuesday  (Au¬ 
gust  22)  at  the  request  of  Kenneth  Mof¬ 
fett.  deputy  director  of  the  Federal 
Mediation  and  Conciliation  Service. 
Washington.  D.C. 

The  strike  by  the  pressmen  orginated 
when  management  at  the  three  papers 
unilaterally  posted  new  work  rules  aimed 
at  reducing  pressroom  staffs. 

Kennedy  had  stated  that  at  the  Post, 
for  example,  ATA  of  the  pressmen  would 
lose  their  jobs  immediately  if  the  union 
went  along  with  the  new  work  rules.  Post 
publisher  Murdoch,  who  is  also  presi¬ 
dent  of  the  New  York  Newspaper  Pub¬ 
lishers  Association,  however,  denied  this 
and  said  it  was  a  misunderstanding  on 
Kennedy's  part. 

Murdoch  said  the  work  force  of 
pressmen  would  be  reduced  through  at¬ 
trition  over  a  period  of  four  or  five  years. 

Following  the  pressmen's  strike  at  the 
Washington  Post  which  ended  in  a  defeat 
for  the  union,  a  trend  developed  in  the 
industry  which  saw  the  dropping  or  phas¬ 
ing  out  of  unit  manning  in  contracts  with 
14 


pressmen  and  a  shift  to  room  or  area 
manning. 

The  major  points  in  the  new  work  rules 
posted  by  the  newspaper  managements 
in  New  York  cover  flexibility  in  press 
manning  and  scheduling  that  permits  the 
publisher  to  reduce  the  number  of 
employes  by  5(y/f  through  attrition  to 
levels  specified  by  other  pressmen's 
contracts  around  the  country.  (In  effect, 
a  move  from  unit  to  room  manning.) 

According  to  an  American  Newspaper 
Publishers  Association  spokesman,  prior 
to  the  New  York  strike  there  were  only 
eight  cities  in  the  country  where  some 
effort  is  not  under  way  to  phase  down  to 
room  manning. 

Although  detailed  figures  are  not 
available  on  how  many  newspapers  have 
room  manning  clauses  as  compared  to 
unit  manning  clauses,  AN  PA  reported  in 
December  of  1976  that  daily  newspapers 
in  16  cities  signed  contracts  in  the  1974- 
76  time  period  eliminating  unit  manning 
requirements.  The  cities  were:  Atlanta; 
Binghamton;  Columbia,  S.C.:  Denver; 
Des  Moines;  Fort  Worth;  Galesburg,  111.; 
Harrisburg;  Knoxville;  Las  Vegas;  Lin¬ 
coln,  Nebraska;  Memphis;  Muskegon, 
Mich.;  Racine;  Salt  Lake  City; 
Winston-Salem,  N.C. 

When  posting  new  manning  conditions 
the  New  York  publishers  said  they 
would  guarantee  5  shifts  of  work  avail¬ 
ability  a  week  to  all  pressmen  and  junior 
pressmen  who  had  worked  continuously 
for  one  newspaper  since  August  I,  1975, 
and  had  also  worked  at  least  2(X)  shifts  at 
that  newspaper  during  1977. 

Neither  union  leadership  nor  manage¬ 
ment  have  spelled  out  in  detail  the  pre¬ 
cise  number  of  pressmen  that  would  be 
reduced  or  retained  at  the  individual 
newspapers  under  this  proposal. 

Further  clouding  the  strike  have  been 
stories  circulating  that  Post  publisher 
Murdoch,  whose  paper  had  been  re¬ 
ported  to  be  losing  several  hundred 
thousand  dollars  a  week  prior  to  the 
strike,  plans  to  shut  down  the  paper  and 
continue  delivering  one  of  the  strike  pa¬ 
pers  to  his  home  delivery  subscribers. 

Reports  have  linked  Murdoch  finan¬ 
cially  with  the  strike  newspaper,  the 
Daily  Metro,  but  Murdoch  claims  only  to 
be  purchasing  150.000  copies  daily  dur¬ 
ing  the  strike  so  he  can  service  his  home 
Post  subscribers. 

Should  a  decision  be  made  to  shut¬ 
down  the  Post,  it  would  not  be  the  first 
time  that  a  strike  resulted  in  the  perma¬ 
nent  closing  of  a  New  York  newspaper. 

A  strike  in  l%3  resulted  in  the  closing 
of  the  New  York  Mirror.  In  1966  the 
Guild  struck  the  World  Journal  Tribune 
for  140  days  following  a  merger  between 
the  Herald  Tribune,  Journal- Ameriean 
and  World-Tele firam  &  Sun.  The  World 
Journal  Tribune  lasted  only  233  issues 
and  incurred  a  loss  of  $40  million. 

In  1968  the  Lonfi-lsland  Star-Journal 
was  struck  by  the  ITU  and  ceased  publi¬ 


cation  and  in  1972,  the  Morning  Tele- 
ttrapli,  a  racing  daily  was  struck  by  the 
ITU  and  closed. 

Unlike  the  latest  strike,  which  is  being 
led  by  the  pressmen,  most  of  the  past 
New  York  newspaper  strikes  have  been 
led  by  either  the  Guild  or  the  Deliverers 
Union  or  the  ITU. 

In  1958,  the  Deliverers  Union  led  a  17 
day  strike  of  the  New  York  City  papers 
and  in  1962,  the  Guild  led  a  strike 
against  the  News. 

The  1 14  day  1962-63  strike  against  four 
major  New  York  newspapers  was  led  by 
the  ITU. 

The  Guild  struck  the  Times  for  25  days 
in  1%5  and  the  Post  for  14  days  in  1970. 
The  Guild  also  struck  the  News  for  three 
days  in  1973  and  the  Post  for  45  minutes 
in  1976. 

FBI  subpoenas 
reporter’s  notes 

A  Fittsburiih  (Pa.)  Post-Gazette  report¬ 
er  has  been  subpoenaed  to  appear  be¬ 
fore  a  grand  jury  on  September  14  and  to 
bring  with  her  documents  she  used  in 
writing  an  article  about  a  prosecutor's 
recommendations  in  a  sex-blackmail 
case  involving  an  Allegheny  County 
Commissioner. 

The  subpoena  was  served  on  Post- 
Gazette  reporter  Joyce  Gemperlein  by 
FBI  agents.  The  grand  jury  will  report¬ 
edly  attempt  to  learn  the  source  of  arti¬ 
cle  written  by  Gemperlein. 

A  bailbondsman  and  his  associate 
were  convicted  of  extortion  for  arranging 
compromising  photographs  of  the 
County  Commissioner  when  he  was 
clerk  of  the  courts. 

Gemperlein  reported  that  four  persons 
were  not  indicted  in  the  case  despite  an 
assistant  U.S.  Attorney's  recommenda¬ 
tion  that  they  face  prosecution  for  de¬ 
stroying  evidence. 

Executive  appointments 
made  at  Hearst  papers 

James  T.  Doriss  has  resigned  from  the 
Evening  News  Association  in  Detroit  to 
become  publisher  of  the  Boston  Herald 
American,  a  Hearst  Newspaper. 

Harry  M.  Rosenfeld,  an  assistant 
managing  editor  of  the  Washinf’ton  Post, 
will  join  Hearst's  Capital  Newspapers  in 
Albany,  N.Y.  as  editor. 

Doriss,  who  was  executive  vicepresi¬ 
dent  of  the  Evening  News  Association, 
publisher  of  the  Detroit  News  and  other 
papers,  replaces  Robert  C.  Bergenheim, 
who  has  been  put  in  charge  of  special 
projects  for  Hearst  including  newspaper 
acquisitions. 

Rosenfeld  was  with  the  Post  for  12 
years  and  guided  the  coverage  of  Water¬ 
gate.  He  takes  over  his  new  job  in  Oc¬ 
tober. 
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Syndicates 
sell  features 
to  new  dailies 

By  Lenora  Williamson 

Several  syndicates  are  selling  col¬ 
umns,  text  features,  and  comics  to  the  3 
New  York  City  strike  dailies  from  their 
roster  of  properties  not  carried  by  the 
regular  New  York  City  dailies. 

King  Features  has  sold  a  total  32  fea¬ 
tures  to  date  to  the  New  York  Fresx  and 
City  New.s. 

The  Press  bought  9  comic  strips  and 
panels  including:  “Barney  Google”, 
“Trudy”,  “Mr.  Abernathy”,  “Popeye”, 
“Redeye”,  “Donald  Duck”,  “The  Small 
Society”  and  “Mandrake  the  Magician” 
and  “Tiger.” 

King  sold  7  comics  to  the  City  News 
for  its  Sunday  edition  and  some  are  being 
carried  daily.  The  group  includes: 
“Henry”,  “Mickey  Mouse”,  “Archie”, 
“Bringing  Up  Father”,  “Boner’s  Ark”, 
“Woody  Allen”,  and  “Ponytail.” 

Other  King  Features  sold  to  City  News 
include  Jim  Bishop's  column,  Marianne 
Means’  column  and  a  crossword  puzzle. 

A  list  of  King  Features  properties  sold 
to  the  New  York  Press  includes  editorial 
cartoons  by  Ranan  Lurie,  Draper  Hill, 
Doug  Marlette.  Other  sales  include  col¬ 
umns  by  Robin  Adams  Sloan,  Kevin 
Phillips,  Nicholas  von  Hoffman;  Elvin 
McDonald’s  “Plants  in  the  Home”;  Joan 
O’Sullivan’s  “Living  Today”,  Rolling 
Stone  columns,  Mel  Durslag’s  sports 
column  and  Emily  Wilkens  beauty  col¬ 
umn  and  Frances  Drake  Horoscope. 

New  York  Daily  Metro  bought  5  Los 
Angeles  Times  Syndicated  features:  Art 
Buchwald,  Max  Lerner  and  Roscoe 
Drummond  columns,  Jean  Dixon’s 
“Your  Horoscope”  and  Cecil  Smith’s 
entertainment  column.  These  5  are  the 
only  Los  Angeles  Times  Syndicate  sales 
to  the  emergency  papers  so  far.  Metro  is 
not  running  any  comics  as  yet. 

Metro’s  television  listings  are  from 
Newspaper  Enterprise  Association, 
which  also  sold  the  bridge  and  crossword 
puzzle  to  the  paper.  These  3  are  the  only 
NEA  sales  to  the  3  dailies  to  date. 

United  Feature  Syndicate  reports  ad¬ 
ditional  sales  to  News  World  and  Oar 
Town  in  New  York  City  and  to  suburban 
and  community  newspapers  which  have 
increased  editorial  news  holes  during  the 
emergency. 

The  New  York  Times  News  Service 
editor  and  general  manager,  Rob  Roy 
Buckingham,  reports  the  service  is 
operating  7  days  a  week  from  8:30  to 
12:30  at  night  in  the  Times  building  and 
“pumping  out  about  the  normal  number 
of  words.”  The  salesmen  are  on  the  road 
and  the  Special  Features  syndicate  is 
normal. 

Buckingham  said  copy  is  flowing  in 
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Hartford  Courant’s  owners 
asked  to  spurn  buy  offer 


Capital  Cities  Communications,  Inc., 
has  made  a  bid  to  buy  the  Hartford 
Courant  Co.  for  at  least  $70  million,  the 
publisher  disclosed  August  22. 

The  Courant’s  board  of  directors,  in  a 
letter  to  security-holders,  has  stated  its 
belief  that  the  Courant  should  remain  an 
independent  newspaper  under  local 
ownership. 

The  Capital  Cities  offer  was  unsolic¬ 
ited. 

Edmund  W.  Downes,  president  of  the 
Courant,  observed  in  connection  with 
the  proposal,  “The  Courant  has  been  in¬ 
dependent  for  214  years,  and  its  man¬ 
agement  believes  it  should  stay  indepen¬ 
dent.  In  my  39  years  in  the  newspaper 
business  nothing  has  broken  my  funda¬ 
mental  belief  in  local  ownership.” 

“A  newspaper  must  be  an  integral  part 
of  its  community.  The  Courant  has  been 
a  Connecticut  institution  for  more  than 
two  centuries.  We’re  proud  of  it.” 

A  committee  appointed  by  the  board 
of  directors  has  been  investigating  the 
Capital  Cities  proposal,  reviewing  addi¬ 
tional  information,  and  studying  altema- 


“pretty  well”  from  overseas  and  na¬ 
tional  correspondents.  The  big  story  is 
the  Vatican  election  and  the  News  Ser¬ 
vice  has  its  full  team  of  3  there.  Bucking¬ 
ham  reports  that  client  newspapers 
have  been  helpful — with  the  Alhaqaer- 
qae  Trihane  supplying  a  good  side  bar  on 
the  local  balloonists  who  crossed  the  At¬ 
lantic,  the  Denver  Post  covering  Presi¬ 
dent  Carter  in  the  West,  and  the  Dallas 
News  filing  a  spot  news  and  mood  story 
on  the  re-enactment  of  the  assassination 
of  President  Kennedy. 

Buckingham  said  that  there  had  not 
been  a  lot  of  advance  material  in  the 
computers  and  that  has  been  used  up. 
The  best  seller  list  was  a  casualty  since  it 
was  beyond  their  capacity  to  put  it  to¬ 
gether  in  the  computer. 

The  NYT  Pictures  service  is  going 
“very  well”,  Buckingham  said,  in  ex¬ 
plaining  that  foreign  correspondents  had 
been  advised  “to  think  pictures”  and  not 
the  querry  when  they  see  a  good  picture 
but  “to  take  it  to  AP  or  UPI  and 
wirephoto  it  to  us.” 

Most  major  columnists  are  at  work  but 
James  Reston  is  still  on  vacation.  The 
News  Service  staff  has  been  joined  by 
some  Times  staffers,  most  of  whom  are 
excluded  from  the  Newspaper  Guild  con¬ 
tract.  Harold  Schonberg,  Times  music 
critic,  turned  movie  critic  this  week, 
writing  his  first  movie  review  since  1945 
when  he  was  on  the  New  York  Sun. 
Washington  staffers  are  at  work. 

One  example  of  computer  storage,  the 
New  Service  was  enabled  to  release  its 


tives  open  to  the  company.  The  com¬ 
pany’s  letter  to  holders  of  Courant 
securities — common  stock  and  voting 
trust  certificates — notifies  them  that  they 
will  be  asked  to  cast  an  advisory  vote  in 
the  near  future  as  to  their  preference 
concerning  the  continued  independent 
operation  of  The  Courant. 

“We  are  particularly  mindful,”  the  let¬ 
ter  says,  “of  the  fact  that  the  company’s 
securityholders  have  sought  to  retain  the 
operation  of  the  Courant  as  an  indepen¬ 
dent  daily  newspaper,  the  ownership  of 
which  is  to  be  held  to  a  large  extent  by  its 
employes.” 

The  Courant  is  owned,  for  the  most 
part,  by  employes,  by  former  employes 
and  their  heirs,  and  by  the  employes’ 
pension  fund  and  stock  ownership  plan. 
There  are  close  to  500  securityholders, 
more  than  half  of  whom  are  active 
employes. 

The  company’s  only  business  is  the 
Hartford  Courant,  whose  daily  and  Sun¬ 
day  editions  have  the  largest  and  most 
widespread  circulation  of  any  Connec¬ 
ticut  newspaper. 


stored  obituary  on  President  Kenyatta  of 
Kenya  immediately  following  his  death. 

Don  Michel,  editor  of  the  Chicago 
Tribune-New  York  News  Syndicate, 
says  everything  at  the  syndicate  is  on 
schedule.  All  staffers  are  working.  He 
explained  there  is  a  separate  page  in  the 
Newspaper  Guild  contract  that  provides 
for  those  employees  to  come  in  as  long  as 
there  is  no  guild  strike. 


Times  photogs  start 
agency  for  duration 

For  the  duration  of  the  shutdown  of 
the  New  York  Times,  New  York  News 
and  New  York  Post,  9  Times  photog¬ 
raphers  have  formed  a  group  to  obtain 
photo  assignments.  They  are  being  rep¬ 
resented  by  Marjorie  Morris,  an  editorial 
consultant  and  former  editor  of  News 
Photographer. 

The  informal  picture  agency  is 
equipped  to  handle  features,  sports  and 
studio  assignments  in  color  or  black  and 
white. 

The  photographers,  calling  their  group 
Photographers  of  the  Times,  include: 
Larry  Morris,  Neal  Boenzi,  Paul  Hosef- 
ros,  Marilyn  Yee,  Gary  Settle,  D.  Gor¬ 
ton,  Robert  Klein,  Barton  Silverman, 
and  Joyce  Dopkeen. 

Morris  may  be  reached  at  170  West 
End  Avenue,  New  York  City,  10023; 
telephones  212-874-7187  or  787-4121. 
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Trying  to  go  daily  for  a  third  time 


By  Carla  Marie  Rupp 

When  the  Patent  Trader  in  Mt.  Kisco. 
N.Y.,  made  the  transition  from  a  Thurs¬ 
day  and  Saturday  newspaper  to  a 
Monday-through-Friday  paper  on  March 
29,  only  two  reporters  on  a  staff  of  23  had 
ever  worked  for  a  daily. 

“I  had  all  sorts  of  nightmares  what 
would  happen,”  remembers  Judith 
Cartwright,  the  editor.  “But  the  transi¬ 
tion  was  exciting.  And  it  worked  like 
clockwork.  Of  course,  we  have  had  a  few 
little  problems,  but  generally,  everything 
is  going  great.” 

Newspaper  carriers  were  eliminated 
with  the  transition,  the  Patent 
Trader  opting  for  the  use  of  41  local  post 
offices  in  its  circulation  area  instead.  The 
last  audit  figure  in  March,  1978,  was 
18,448,  and  circulation  has  gone  down  a 
little  since  then,  says  the  management. 

Copy  deadline  is  10:30  p.m.,  a  time 
which  allows  reporters  covering  meet¬ 
ings  to  dictate  stories  to  the  newsroom. 
Cartwright  does  layout  and  works  on  the 
copy  desk  along  with  the  others.  The 
press  run  on  the  Goss  Metro-Offset  is  at 
12:30  a.m.  The  papers  are  dropped  off 
between  2-4  a.m.  at  the  post  offices. 
Many  of  the  over  18,000  subscribers  are 
on  rural  delivery.  This  past  week,  be¬ 
tween  4,000-5,000  additional  copies  have 
been  printed  and  are  selling  at  news¬ 
stands  with  extra  pages  of  world, 
national  and  New  York  City  news. 

Although  there  are  various  shifts,  most 
of  the  Patent  Trader  staffers  come  in 
after  lunch  and  work  until  10  p.m. — but 
Cartwright  is  the  last  to  go  home.  “1 
always  put  in  at  least  12-hour  days.  1  stay 
until  about  2  a.m.  going  through  the 
newspaper  seeing  how  well  we  did  and 
picking  out  the  faults.  That  way  1  know 
what  we  did  that  could  have  been  done 
better,”  she  says. 

Cartwright,  29,  has  been  editor  for  a 
year  and  previously  was  assistant  editor 
at  the  Patent  Trader  for  a  year.  Before 
joining  the  Patent  Trader,  she  did  public 
relations  in  New  York  for  the  Medical 
and  Pharmaceutical  Information  Bureau 
after  working  for  the  Middletown  (N.Y.) 
Times  Herald-Record .  Her  husband’s 
job,  she  said,  brought  her  to  the  area  in 
Westchester  County.  He  is  the  head 
teacher  of  a  daycare  center. 

The  23  staffers  include  five  full-time 
reporters,  two  part-timers,  two  stringers, 
eight  editors,  three  sports  reporters,  a 
librarian  and  two  photographers.  There 
are  20  “town  columnists” — all  women. 
Each  covers  a  different  town  or  hamlet. 
Five  columns  run  per  day.  These  include 
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Patent  Trader 


‘One  of  our 
challenges 
now  is 
convincing 
the 

advertisers 
and  the 
readers 
that  we’re 
going  to 
stay  daily.’ 
— John  R. 
Berger, 
general 
manager. 


the  basic  local  news,  what  the  sons  and 
daughters  are  doing,  their  honors  in  col¬ 
lege,  who  won  scholarships,  prizes 
available  at  local  amateur  contests  and 
benefit  parties. 

“We’re  trying  to  carve  out  a  franchise 
in  Upper  Westchester  and  Putnam  Coun¬ 
tries  by  being  the  best  community  news¬ 
paper  around.  And  we  have  stiff  compe¬ 
tition  with  Gannett’s  White  Plains 
Reporter-Dispatch,"  said  John  R.  Ber¬ 
ger,  32,  who  joined  the  Patent  Trader  as 
general  manager  two  months  ago.  He  is 
functioning  in  effect  as  also  the  publisher 
of  the  flagship  of  Charles  Morris’  news¬ 
paper  group,  the  Morris  Newspaper 
Corp.,  Savannah  Ga.  Jay  Shaw  had  been 
publisher  of  the  Patent  Trader.  He  is  now 
with  the  Stamford  (Conn.)  Advocate,  a 
Los  Angeles  Times-Mirror  newspaper. 

“We  try  to  be  personal,  concentrating 
on  local  happenings  and  using  a  lot  of 
pictures,”  Berger  said. 

One  of  the  biggest  breaks  in  the  Patent 
Trader  recently  was  the  scoop  it  got  on 


the  attempted  robbery  at  actor  Hume 
Crony n’s  14-room  estate  near  Pound 
Ridge.  The  paper  called  in  to  A P  its  ex¬ 
clusive  front  page  report  of  how  Cronyn, 
his  secretary,  and  a  realtor  were  tied 
as  a  “prospective”  buyer  of  the  house 
and  her  “architect”  attempted  to  gather 
together  Cronyn’s  valuable  Eskimo  art 
but  were  foiled.  The  Associated  Press 
was  unable  to  confirm  with  the  state 
police  the  story  and  so  had  to  attribute 
the  information  it  put  on  the  wires  to  the 
Patent  Trader.  The  Cronyn  stories  were 
written  by  reporter  Carol  Reif  and  Lino 
Lipinski,  a  summer  intern  from  Brown 
University. 

Reif  had  been  doing  her  routine  police 
check  in  the  logs  when  she  saw  a  nota¬ 
tion  that  “Mr.  Kronan”  called,  with  the 
time  of  an  attempted  robbery  and  a  tele¬ 
phone  number.  The  police  would  not 
give  Reif  the  report.  She  was  curious. 
She  knew  the  actor  Cronyn  lived  in 
Pound  Ridge,  because  she  had  been  try- 
(Continned  on  page  34) 
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Attn:  Circulation  u  epoci 


Black-owned  firm 
to  buy  Gannett’s 
CBS-tv  affiliate 

Gannett  Co.,  Inc.,  has  agreed  in  prin¬ 
ciple  to  sell  WHEC-tv  in  Rochester, 
N.Y.  to  Broadcast  Enterprises  Network 
Inc.,  a  black-controlled  broadcasting 
concern  based  in  Philadelphia,  for  $27 
million. 

The  sale  of  WHEC-TV  (CBS  affiliate), 
Gannett’ s  only  television  holding,  is  con¬ 
tingent  on  completion  of  the  merger  be¬ 
tween  Gannett  and  Combined  Com¬ 
munications  Corporation.  The  merger 
necessitates  the  sale  of  one  television 
station  to  comply  with  an  FCC  limit  of 
five  VHP  stations  owned  by  a  single 
company. 

Paul  Miller,  chairman  of  the  board, 
and  Allen  H.  Neuharth,  president  and 
chief  executive  of  Gannett,  said  in  a  joint 
statement:  "Broadcast  Enterprises  and 
its  president,  Ragan  A.  Henry,  have  an 
exemplary  record  in  broadcasting  and 
have  demonstrated  the  capability  to  pre¬ 
serve  WHEC's  reputation  as  Roches¬ 
ter’s  premium  TV  station  while  provid¬ 
ing  responsible  service  to  the  commun¬ 
ity.  Furthermore,  Gannett  is  especially 
proud  to  be  part  of  an  agreement  that  will 
give  for  the  first  time  in  this  country 
ownership  of  a  network-affiliated  televi¬ 
sion  station  to  a  black-controlled  com¬ 
pany.’’ 

Henry  said  he  has  asked  the  present 
management  of  WHEC  to  join  his  com¬ 
pany  and  both  general  manager  Jack 
Decker  and  general  sales  manager  Steve 
Kronquist  have  agreed  to  do  so.  He  said 
Decker  would  become  president  of  the 
Broadcast  Enterprises  Network  sub¬ 
sidiary  that  purchases  WHEC  and  would 
join  the  board  of  directors  of  the  parent 
company. 

Henry  said  he  would  establish  a 
Rochester  office  and  residency. 

Broadcast  Enterprises  is  involved  in 
the  ownership  of  six  radio  stations  in 
Clearwater,  Fla.;  Atlanta,  Ga.;  Char¬ 
lotte,  N.C.,  and  Cincinnati  and  Hamil¬ 
ton,  Ohio. 


Editor  helps  police 
make  an  arrest 

After  picking  up  a  report  on  the  police 
scanner  that  a  man  was  allegedly  holding 
his  wife  and  children  at  a  house  in  a 
nearby  town,  Don  Yount,  managing 
editor  of  the  Ohiey  (111.)  Daily  Mail,  got 
in  his  car  and  drove  to  the  scene. 

But  he  had  trouble  finding  the  house. 
So  he  stopped  to  get  directions  from  a 
man  thumbing  a  ride.  The  man  turned 
out  to  be  the  suspect.  Yount  took  him 
back  to  the  Daily  Mail  where  authorities 
made  the  arrest. 


Morris  Newspaper 
buys  1st  station 

Morris  Newspaper  Corp.  announced 
its  broadcast  subsidiary,  Morris  Net¬ 
work  Inc.,  has  signed  an  agreement  to 
purchase  all  the  outstanding  stock  of 
Bibb  Television  Inc.  Bibb  owns  and 
operates  WCWB-tv  in  Macon,  Georgia, 
an  NBC  affiliate. 

The  sale  is  subject  to  FCC  approval 
and  is  the  first  broadcast  acquisition  for 
Morris  Newspaper  Corp.  The  Savannah, 
Georgia  based  group  owns  or  operates  3 1 
newspapers  in  Georgia,  South  Carolina, 
Florida,  Tennessee,  New  York,  Kansas 
and  California. 


Journal  Co.  acquires 
2  weeklies  in  Conn. 

Donald  B.  Abert,  chairman  of  the 
board  of  The  Journal  Company,  Mil¬ 
waukee,  announced  an  agreement  to 
purchase  the  assets  of  Trumbull  Printing 
Co.,  Trumbull,  Connecticut,  on  Sep¬ 
tember  29.  The  price  was  not  disclosed. 

Trumbull  Printing  consists  of  two  divi¬ 
sions.  Its  web  offset  commercial  printing 
operation  has  contracts  to  print  over  25 
weekly  newspapers  and  shopping  guides 
in  the  area,  as  well  as  circulars,  booklets, 
catalogs  and  directories.  The  newspaper 
division  publishes  two  suburban 
Bridgeport  weekly  newspapers,  the 
Tram  hall  Times  and  the  Monroe  Courier. 

The  newspapers  serve  approximately 
10,000  homes  in  Trumbull  and  Monroe 
townships.  The  townships  are  in  Fair- 
field  County,  which  is  rated  as  the 
county  with  the  highest  family  income  of 
any  area  in  the  continental  United 
States. 

The  founder  and  owner  of  Trumbull 
Printing,  Richard  A.  Diamond,  will  re¬ 
main  with  the  firm  as  vicepresident  and 
publisher.  Stanley  T.  Smith,  general 
manager,  will  continue  in  his  present 
capacity  and  become  a  vicepresident. 

The  printing  company  has  a  30,000 
square  foot  plant  located  on  over  seven 
acres  of  land,  at  205  Spring  Hill  Road,  in 
Trumbull.  It  is  equipped  with  a  new  12- 
unit  Goss  Community  press,  placed  irf 
operation  last  year.  The  newspaper  of¬ 
fices  are  on  White  Plains  Road.  There 
are  more  than  100  employes  in  both  divi¬ 
sions. 

$5,000  contribution 

Knight  Foundation  has  contributed 
$5,000  to  the  National  Press  Foundation. 
NPF  president  Robert  A.  Alden,  said  the 
contribution  was  the  largest  ever  re¬ 
ceived  from  a  single  contributor.  Knight 
Foundation,  headquartered  in  Akron,  is 
independent  of  Knight-Ridder  Newspa¬ 
pers. 


Steep  rise 
in  co-op  ad 
usage  noted 

Our  customers  have  used  ten  times 
more  co-op  money  than  they  did  years 
ago,  according  to  Roger  Crawford,  ad¬ 
vertising  manager  of  the  Champion 
Spark  Plug  Company. 

Crawford  told  co-op  advertising  coor¬ 
dinators  attending  the  Newspaper  Ad¬ 
vertising  Co-op  Network  (NACON), 
18th  seminar  in  Dearborn,  Mich.,  that 
most  of  the  Champion  co-op  dollars  are 
being  spent  in  newspapers. 

Over  70  members  of  the  NACON  or¬ 
ganization  heard  from  sales  and  market¬ 
ing  representatives  who  outlined  their 
companies’  co-op  advertising  programs. 

The  seminar  included  special  after¬ 
noon  workshop  sessions  on  subjects 
such  as  "A  Co-op  Education  and  Com¬ 
munications  For  Retailers”  and  “How 
To  Deal  With  Classified  Co-op  Advertis¬ 
ing.’’ 

A  new  slide  presentation  outlining  the 
role  of  NACON  was  introduced  by 
George  Erikson,  Chkaffo  Trihane.  The 
presentation  will  be  made  available  to 
members  to  show  retailers,  distributors, 
and  manufactureres. 

Ross  Dalbey,  advertising  representa¬ 
tive,  Milwaakee  Joarnal,  was  chosen  as 
the  first  recipient  of  the  John  Maione 
Award.  The  award  was  established  in 
memory  of  the  co-op  advertising  coor¬ 
dinator  for  the  Los  Anfieles  Times,  who 
died  last  January. 

The  winners  of  the  NACON  awards 
competition  for  outstanding  creative  use 
of ;Co-op  advertising  funds  were: 

•  Best  use  of  co-op  advertising  funds  in 
ROP  newspapers  with  circulation  of 
200,000  or  more,  Cleveland  Plain  Deal¬ 
er.  Circulation  under  200,000,  Ft. 
Laaderdale  News-San  Sentinel.  Best 
co-op  advertisement  in  rotogravure 
magazine,  newspapers  over  200,000  cir¬ 
culation,  Detroit  Free  Press.  Circulation 
under  200,000  Cincinnati  Enqairer. 

•  Outstanding  newspaper  co-op  ad, 
zone  editions  among  newspapers  over 
200,000  circulation.  New  York  Daily 
News.  Under  200,000  circulation.  Ft. 
Lauderdale  News — Sun  Sentinel.  Best  in 
paper  promotion  for  co-op  advertising, 
newspapers  under  200,000  circulation, 
Birminf’ham  (Mich.)  Observer  &  Eccen¬ 
tric. 

•  Best  use  of  co-op  in  special  sec¬ 
tions,  newspapers  over  200,000  circula¬ 
tion,  Detroit  Free  Press.  Under  200,000 
circulation,  San  Dief>o  Union  Trihane. 

The  top  winners  in  the  Champion 
Spark  Plug  Company  Car  Care  section 
awards  went  to  the  Newport  (Va.) 
News-Times  Herald  and  the  Minneapolis 
Star  and  Trihane. 
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Court  won’t 
shield  newsmen’s 
phone  records 

Holding  that  criminal  investigations  by 
the  government  override  a  journalist’s 
interest  in  protecting  his  source.  The 
U.S.  Court  of  Appeals  in  Washington 
ruled  (August  1 1)  that  Journalists  do  not 
have  to  be  told  in  advance  that  their 
long-distance  telephone  records  are 
being  subpoenaed  in  criminal  investiga¬ 
tions. 

Twelve  journalists,  the  Reporters 
Committee  for  Freedom  of  the  Press  and 
two  publishing  companies  had  asked  the 
court  for  such  advance  notice  so  they 
would  have  a  chance  to  fight  disclosure 
of  confidential  sources  that  might  be 
identified  by  telephone  records. 

The  court  said,  however,  that  a  strict 
reading  of  Supreme  Court  opinions  re¬ 
garding  reporters'  rights  to  protect 
sources  holds  that  “the  so-called  right  of 
journalists  to  gather  information  from 
secret  sources  does  not  include  a  right  to 
maintain  the  secrecy  of  sources  in  the 
face  of  good-faith  felony  investigations.” 

The  opinion  came  on  a  2-to-l  decision, 
with  U.S.  Circuit  Judge  Malcolm  R.  Wil- 
key  writing  the  majority  opinion,  backed 
up  by  U.S.  Circuit  Judge  Spottswood 
Robinson  III. 

The  dissenting  judge,  U.S.  Circuit 
Chief  Judge  J.  Skelly  Wright,  said  he 
thought  reporters  should  have  the  ad¬ 
vance  warning,  enabling  them  to  chal¬ 
lenge  release  of  their  telephone  records 
on  a  case-to-case  basis. 

Contending  that  the  need  for  continu¬ 
ing  judicial  safeguards  to  insure  a  free 
and  vigorous  press  should  not  be  ig¬ 
nored,  Wright  indicated  he  felt  the  major¬ 
ity  ruling  opens  the  door  for  47  different 
agencies  of  the  government  to  gain  ac¬ 
cess  to  such  telephone  records  without 
telling  reporters  they  are  being  sought. 

Although  saying  he  did  not  mean  to 
suggest  journalist  should  enjoy  greater 
First  Amendment  freedoms  than  anyone 
else,  he  pointed  out  that  the  role  of  the 
journalist  in  our  society  “is  to  assist  in 
informing  the  public,  honestly  and  fairly 
....  and  that  high  calling  is  diminished 
when  government,  however  well  inten- 
tioned,  secretly  jeopardizes  the  jour¬ 
nalists'  sources  of  information  without 
prior  judicial  approval.” 

Wright's  belief  was  that  a  judge  should 
approve  long-distance  telephone  record 
subpoenas  directed  at  a  journalist's  tele¬ 
phone. 

The  entire  issue  was  raised  because  of 
five  instances  during  the  Nixon  adminis¬ 
tration  in  which  reporters’  telephone 
records  were  subpoenaed.  The  jour¬ 
nalists  asked  the  American  Telephone 
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and  Telegraph  Corp,  not  to  divulge  such 
information  without  their  permission  but 
AT&T  refused.  The  journalists  then  filed 
suit,  and  the  United  States  asked  to  be 
made  a  defendant  in  the  case  along  with 
the  telephone  company. 

The  government  claimed  past  sub¬ 
poenas  had  been  tied  to  legitimate  felony 
investigations,  citing  the  Pentagon  Pa¬ 
pers  case  and  other  efforts  to  identify 
persons  who  were  leaking  allegedly  clas¬ 
sified  information  to  the  media,  and  con¬ 
tending  that  the  subpoenaing  of  toll  rec¬ 
ords  is  a  legitimate  and  necessary  inves¬ 
tigative  tool. 

Wilkey's  majority  opinion  held  that 
journalists  were  trying  to  put  themselves 
in  a  category  apart  from  other  citizens. 
He  said  that,  if  journalist  want  to  avoid 
the  problem  of  subpoenas,  they  should 
avoid  using  long-distance  telephone 
lines. 

Wilkey  did  say,  however,  that  five  of 
the  suing  journalists  should  have  and  op¬ 
portunity  to  convince  a  judge  that  the 
subpoenas  issued  for  their  records  in  the 
past  were  issued  in  bad  faith. 

These  five  were  Jack  Anderson,  syn¬ 
dicated  columnist;  David  Rosenbaum  of 
the  Neu'  York  Times',  James  Polk,  televi¬ 
sion  investigative  journalist;  St.  Louis 
Post-Dispatch  correpondent  Richard 
Dudman;  and  the  Knight  Newspaper 
Group  of  Knight-Ridder  Newspapers, 
Inc. 

Judge  Robinson,  whose  opinion  con¬ 
curred  with  that  of  Wilkey,  pointed  out 
that  throughout  history  the  press  has 
flourished  without  absolute  safeguards 
against  governmental  misconduct  and 
said  he  did  not  think  a  pattern  of  abuse 
existed  that  called  for  the  court  to  get 
involved  in  screening  subpoenas. 

Saturation  weekly 
begun  by  daily 

Urhana  (Ohio)  Citizen  v/ill  offer  sat¬ 
uration  coverage  for  advertisers  in  the 
Champaign  County  market. 

The  Citizen,  which  publishes  Monday 
through  Saturday,  will  introduce  on  Sep¬ 
tember  6  a  full-size  weekly  paper  for 
families  not  receiving  the  daily  newspa¬ 
per. 

The  weekly  will  be  mailed  and  will 
have  a  circulation  of  5,300.  Its  name  will 
be  the  Weekly  Citizen,  and  it  will  contain 
a  sample  of  news  and  features  from  regu¬ 
lar  daily  editions.  Special  combination 
rates  are  being  offered  to  advertisers. 

Total  circulation  of  the  paid  daily 
paper  and  free  weekly  will  be  12,000. 
Coverage  will  include  all  homes  in 
Champaign  County.  Ohio,  and  1,000 
homes. in  Logan  County. 

The  Citizen  has  been  offering  satura¬ 
tion  coverage  with  advertising  inserts 
since  July  I. 


Special  interest 
weekly  started  by 
Louisville  papers 

A  weekly  newspaper  tabloid — called 
the  Consumer  Extra — will  be  started  on 
September  12  by  the  Courier-Journal 
and  Louisville  Times. 

The  12-page  paper  will  be  published 
each  Tuesday  and  will  be  delivered  by 
mail.  The  subscription  rate  is  $3.25  for  13 
weeks,  $6.00  for  six  months,  or  $1 1 .00  a 
year.  Single  copies  will  be  available  at 
the  newspaper  building  for  350 
The  Consumer  Extra  is  the  first  result 
of  efforts  by  the  Louisville  newspapers 
to  determine  if  there  is  a  demand  by 
readers  for  special-interest  publications, 
sometimes  called  “tailored  newspa¬ 
pers.”  Last  spring,  eight  test  issues  of 
the  Consumer  Extra  were  delivered  to 
7.500  selected  newspaper  subscribers.  A 
survey  of  those  subscribers  produced 
positive  results  and  a  consensus  that 
many  readers  are  seeking  specialized  in¬ 
formation  not  contained  in  the  newspa¬ 
pers  on  a  daily  basis. 

The  paper  will  have  locally  written  and 
syndicated  columns  and  articles  on 
travel,  food,  clothing  and  gardening  tips, 
hints  on  energy  saving  and  information 
on  how  to  shop  for  various  items  and 
services.  Regular  columns  will  include 
household  repair  information,  real  estate 
guidelines,  food  and  drug  purchasing, 
hints,  aid  on  coping  in  retirement,  au¬ 
tomobile  purchase  and  maintenance  tips, 
and  local  and  federal  tax  information. 

Initially,  the  Consumer  Extra  will  con¬ 
tain  no  advertising. 

Carol  Sutton,  former  managing  editor 
of  the  Courier-Journal  and  now  assistant 
to  the  publisher,  will  direct  the  prepara¬ 
tion  of  the  tailored  product. 

She  found  that  the  Louisville  papers 
receive  but  cannot  use  more  than  a  mil¬ 
lion  words  of  specialized  information 
each  week.  Sutton  and  Barry  Bingham, 
Jr.,  editor  and  publisher  of  the  Courier- 
Journal  and  the  Louisville  Times,  both 
feel  if  the  Consumer  Extra  is  successful 
that  additional  tailored  newspaper  prod¬ 
ucts  will  be  developed.  Presently  under 
study  is  a  supplement  carrying  interna¬ 
tional  news  and  commentary. 

A  staff  of  four  has  been  selected  to 
work  on  the  Consumer  Extra  under  Sut¬ 
ton's  direction.  Les  Whiteley,  a  13-year 
veteran  of  the  Louisville  papers  and 
former  consumer  affairs  reporter  for  the 
Louisville  papers  and  former  consumer 
affairs  reporter  for  the  Louisville  Times, 
will  be  a  reporter-editor.  Others  include 
Gail  Janensch,  former  Courier-Journal 
reporter  and  former  consumer  affairs  re¬ 
porter  for  the  Louisville  Times,  Becky 
Homan,  former  Louisville  Times  repor¬ 
ter.  and  Maureen  McNerney,  former 
Courier-Journal  reporter-editor. 
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Golf,  tennis,  or  name  any  sport 
—you’ll  find  the  champions 
using  equipment  that’s 
made  in  New  England 


Golf  balls  and  clubs,  tennis  balls  and  rackets,  boats  and  sails,  skiis, 
fishing  tackle,  hunting  and  camping  equipment  and  every  kind  of  athletic 
shoe — among  all  these  products,  many  of  the  best  and  most  widely  used 
are  made  in  New  England.  Spalding,  Acushnet,  Bancroft,  Royal,  L.  L. 
Bean,  Gladding  and  Old  Town  are  all  names  to  conjure  with  when  it 
comes  to  sports  equipment.  The  more  than  fifty  New  England-based 
firms  that  specialize  in  the  production  of  sporting  goods,  outerwear  and 
shoes  have  annual  sales  that  total  more  than  a  billion  dollars. 

That  means  jobs  and  steady  pay  for  thousands  in  factories  and  offices 
large  and  small  scattered  throughout  the  six  New  England  states.  Golf 
tournaments  in  Atlanta  or  Akron,  World  Team  Tennis — and  millions  of 
ordinary  players  everywhere — are  helping  to  pay  for  the  products 
advertised  in  that  best-selling  advertising  medium — the  local  New 
England  daily  newspaper. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  New.  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Wate^bury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


%  ^ 


Ad  scene 


By  Dan  Lionel 


Modes  Agency  probes  tv  for  help  wanted 


While  the  nation’s  CAMs  are  counting 
their  blessings  with  a  year  to  date  in¬ 
crease  of  21.5%  to  lead  every  other  ad 
category,  restive  advertisers  are  busy 
courting  alternative  media. 

Striking  at  the  solar  plexus  of  clas¬ 
sified’s  top  growth  classification, 
employment,  Bernard  Modes  Advertis¬ 
ing,  Inc.,  a  top  recruitment  agency  with 
offices  in  7  U.S.  cities  and  one  in  Lon¬ 
don,  has  come  forth  with  a  featured  arti¬ 
cle  in  its  monthly  bulletin  to  personnel 
managers  entitled,  “Recruiting  Without 
Newspapers — Internal  and  Electronic 
Alternatives  To  The  Traditional  Sunday 
Newspaper.’’ 

“In  this  issue  of  ‘Personnel  Forum’,’’ 
it  notes,  “we  focus  on  the  use  of  em¬ 
ployee  referral  programs  and  television 
for  recruitment — two  approaches  that 
have  been  used  with  success  to  attract 
qualified  applicants.  On  occasion  we  will 
cover  other  media,  campaigns  and  pro¬ 
grams  which  illustrate  innovative  options 
designed  to  meet  today’s  complex  re¬ 
cruitment  needs.’’ 

Under  the  heading  ‘Television’  BHA 
Account  Executive,  Glenn  Caron  ad¬ 
mits,  “Reservations  about  television  as  a 
recruitment  advertising  medium  are  cer¬ 
tainly  justified.  We  have  all  read  stories 
about  the  tremendous  cost  about  buying 
commercial  air  time.  Advertising  profes¬ 
sionals  continue  to  scratch  their  heads 


ticularly  those  involved  with  recruitment 
and  corporate  image/informational  ad¬ 
vertising,  give  television  another  look.’’ 

Explaining  that  the  Modes  agency  has 
been  involved  in  exploring  tv  as  a  re¬ 
cruitment  medium  in  3  main  areas,  com¬ 
mercial,  cable  and  closed  circuit  or  home 
use  video,  Caron  cited  good  results  of  a 
pilot  effort  his  agency  conducted  re¬ 
cently  with  3  electronics  corporations  in 
the  San  Francisco  area.  “Their  prob¬ 
lem,’’  he  noted,  “was  a  fairly  familiar 
one;  they  needed  large  numbers  of  en¬ 
gineering  professionals,  particularly 
electronic  engineers  in  an  area  notori¬ 
ously  short  of  candidates.  Newspaper 
advertising  had  proven  marginally  effec¬ 
tive,  and  the  feeling  that  they  had  to  dis¬ 
play  their  job  offerings  on  the  employ¬ 
ment  pages  had  created  a  sea  of  engi¬ 
neering  advertising. 

“Television  was  suggested  as  a  possi¬ 
ble  solution.  Local  time  was  purchased 
and  commercials  produced,  using  slides 
of  the  company’s  facilities.  These  ads 
were  not  created  to  replace  newspaper 
advertising,  but  rather  to  support  it.  The 
ads,  prepared  in  60  and  30  second  for¬ 
mats,  directed  viewers  to  specific  job 
opportunities.  The  message  then  was 
twofold:  ‘we  have  professional  job  op¬ 
portunities’  and  ‘see  our  ad  in  Sunday’s 
paper’. 

Caron  cites  3  reasons  for  using  TV  to 


and  wonder,  ‘how  do  we  describe  the  job 
specifications  for  a  ring  laser  gyro  en¬ 
gineer  in  just  60  seconds?’  And  nervous 
P.R.  people  wonder  whether  they  really 
want  to  publicize  job  openings  on  pro¬ 
grams  such  as  “Charlie’s  Angels.” 

“But,”  he  says,  “the  face  of  television 
is  much  broader  than  the  local  television 
listings.  New  advances  in  satellite  com¬ 
munications,  closed  circuit  technology 
and  industrial/consumer  video  tape 
softwear  and  hardware  have  made  it  im¬ 
perative  that  personnel  specialists,  par- 


refer  candidates  back  to  the  newspaper 
ad:  1.  The  advertiser  can  use  less  space 
in  his  newspaper  ad  or  use  the  same 
space  more  effectively.  2.  Encourage  po¬ 
tential  candidates  who  might  not  look  at 
want  ads  to  pick  up  the  paper  and  seek 
out  the  advertiser’s  announcement.  3. 
Can  display  in  a  visual  and  exciting  way 
a  physical  plant,  new  hardware,  chal¬ 
lenging  technology  or  a  desirable  work¬ 
ing  environment.” 

Looking  ahead  to  an  estimated  50% 
penetration  of  tv  homes  via  cable  in  the 
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‘80s,  Caron  sees  enhanced  recruitment 
advertising  possibilities.  “Unlike  com¬ 
mercial  broadcast,  cable  tv  offers  a 
higher  degree  of  audience  targeting. 
Since  most  cable  franchises  cover  a 
small  locality,  it  would  be  easy  to  reach  a 
large  number  of  potential  candidates  if  he 
or  she  knew  that  many  reside  in  a  given 
area.”  A  further  possibility  noted  is  the 
already  existing  technology  linking  the 
viewer  to  the  broadcaster  via  computer, 
permitting  the  direct  inter¬ 
communication  between  advertiser  and 
applicant. 

Under  the  heading  ‘Employee  Refer¬ 
rals’  BMA  vice  president  Steve  Petersen 
notes  that  “many  personnel  departments 
are  finding  it  difficult  to  keep  up  with  a 
constant  flow  of  new  employee  requisi¬ 
tions  by  depending  solely  on  traditional 
recuiting  methods”.  Mis  proposal  in¬ 
volves  using  present  employees  to  re¬ 
cruit  friends  and  acquaintances  with  dol¬ 
lar  incentives  for  successful  hirings. 

On  the  real  estate  front,  another  chal¬ 
lenge  looms.  In  the  just  issued  “Part 
Two  and  Three  on  the  Future  of  Clas¬ 
sified  Through  1985”  by  the  NBA  it 
notes,  “There  will  be  increased  media 
competition.  CAMs  are  concerned  about 
the  use  of  specialized  real  estate 
magazines.  There  is  a  trend  to  more  mul¬ 
tiple  listings  and  computerized  referrals. 
And  of  greatest  impact,  there  is  a  trend 
toward  national  affiliated  operations 
which  draw  together  thousands  of  Real¬ 
tors  under  a  single  identity-Century  21, 
Gallery  of  Momes,  ERA,  Red  Carpet — 
and  they  use  broadcast  media  for  image 
advertising  and  for  developing  leads. 

“Why  not  image  advertising  in  news¬ 
papers?”  the  report  asks.  “Well,  thereby 
hangs  a  tale.  Take  Century  21;  they  have 
the  largest  number  of  affiliates.  They 
spent  $6  million  on  TV  last  year  and  they 
estimate  over  $8  million  for  1978.  There 
are  32  independent  Century  21  regions 
and  they  vary  in  size:  a  region  could  be  1 
county  or  2  states.  All  the  offices  in  a 
region  kick  into  the  regional  advertising 
fund,  and  the  franchise  requires  that  the 
advertising  benefit  them  all  equally.  It 
would  be  complicated  to  work  out  a 
newspaper  program  which  the  regional 
director  could  prove  met  the  equal  bene¬ 
fit  obligation,  so  the  easy  way  out  is  to 
buy  almost  exclusively  in  spot  televi¬ 
sion.” 

Restaurant  adman 

Dwight  Shelton  has  been  named 
executive  vicepresident  and  general 
manager  of  Abbott  Advertising  Agency 
Inc.,  Lexington,  Ky.  Me  will  have  re¬ 
sponsibility  for  developing  ads  and  sales 
programs  for  over  1,000  Long  John 
Silver’s  Seafood  Shoppes  and  75  Jerry’s 
Restaurants.  Before  joining  the  agency  in 
1975,  he  was  national  ad  manager  with 
Burger  King  Corp.  in  Miami,  Fla. 
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OUT  OF 
THE  DARK 


The  3M  “Pyrofax”  Imaging  System 
doesn’t  need  a  darkroom.  Or  plumbing, 
chemicals,  processors,  or  any  of  the  other 
materials  needed  to  run  one.  Thanks  to  a 
unique  technology,  the  Pyrofax  System 
produces  press-ready  offset  plates  without 
film  or  silver.  And  it  does  it  all  in  just  over 
2V2  minutes. 

What’s  more,  the  Pyrofax  System  can 
produce  as  many  as  92  plates  an  hour  with 
clean,  sharp  halftones  up  to  85-Iines.  And 
it’s  compatible  with  nearly  all  plates  cis 
small  as  10"  x  15"  or  as  large  as  40"  x  50". 

With  Pyrofax,  you  can  even  make  up  to 
four  plates  from  a  single  exposure.  So  if 
you  have  two  or  more  press  lines  or  need 
four  or  more  plates  or  proofs  per  page 


layout,  you’ll  save  even  more  time. 

Pyrofax  is  an  extremely  easy-to-operate 
system  that  can  be  located  in  your  press 
room,  composing  room,  or  virtually 
anywhere  in  your  plant. 

More  than  a  hundred  offset  and  direct 
litho  newspaper  and  commercial  printing 
plants  worldwide  have  brought  their 
platemaking  operations  out  of  the  dark  with 
the  3M  Pyrofax  System.  For  additional 
information,  write:  Pyrofax  Products,  3M 
Center;  Bldg.  223-3N.  St.  Paul,  MN  55101. 
Or  better  yet,  why  not  call  Leslie  G.  Curtis, 
Pyrofax  Marketing  Manager;  at  (612) 
733-8473.  He  can  tell  you  more  and 
arrange  for  you  to  see  the  Pyrofax  System 
in  operation  at  a  plant  like  yours. 


got  the  car 
you  ordered,  Suf 

Once  every  32  seconds  a  car  is  stolen.' 

Auto  theft  is  no  longer  a  “cottage  industry.”  It’s  a  1.6  billion  dollar 
a  year  business.^ 

In  1977, 948,024  cars  were  stolen.  If  that  seems  a  meaningless  statistic 
to  you,  what  ought  to  make  it  meaningful  is  the  fact  that  you  pay  for 
auto  thefts  through  your  insurance— whether  your  car  is  stolen  or  not. 


of  course,  not  all  cars  are  stolen  for  proBt  At  least  one-third 
are  stolen  for  “fun.”  And,  while  cars  stolen  for  “joyrides”  are  often 
recovered,  they’re  rarely  recovered  in  one  piece. 

Can  anything  be  done  to  stop  auto  theft?  A  number  of  thii^s: 
Lock  your  car.  Some  40%  of  stolen  cars  are  driven  away  with  the 
keys  owners  left  in  them?  In  Boston,  where  1  in  eveiy  35  cars  was 
stolen  in  1975,  a  “Lock-your-car”  campaign,  run  by  the  National  Auto 
Theft  Bureau  and  supported  by  many  institutions  including  £tna 
helped  cut  theft  48%  in  a  two-year  period. 

Install  anti-theft  devices  such  as  locking  systems,  out-off  switches 
and  security  alarms.  While  less  effective  a^st  the  profesaonal  thief, 
they  are  a  known  deterrent  to  the  amateur. 

New  laws  can  help,  i^tna  supports,  for  example,  the  National 
Highway  Traffic  Safety  Administration’s  recommendations  to  make 
anti-theft  devices  standard  equipment^ 

We  also  back  the  recommendations  of  a  New  Yoik  legislative 
committee  for  identification  numbers  on  car  parts  most  often  stripped, 
licensing  of  businesses  that  sell  or  saap  cars  and  accurate  records  kept 
of  all  transactions.  We  ui^e  other  states  to  consider  these  ideas. 

Auto  theft  can  be  cuL  Auto  insurance  costs  can  be  controlled. 


Don’t  underestimate  your  own  influence.  Use  it,  as  we  are  trying 
to  use  ours.  in 

^tna 

wants  insurance  to  be  amnuable. 


'  While  private  passenger  car  parts  — some  20%  of  cars  they  left  in  the  ignition  while  another  Until  anti-theft  devices  become 
registration  increased  180%  steal  now  wind  up  in  the  “cutting  20%  have  keys  “hidden”  by  the  standard  equipment,  we  urge 
between  1949  and  1974,  thefts  factory.”  owneron  the  visor  orotherplaces.  you  to  have  them  installed  before 

increased  a  whopping  493%.  3  According  to  a  1978  report  4 The  NHTSA  estimates  their  other  optional  equipment  that 

2  There  may  be  worse  to  come:  from  the  New  York  State  Senate  recommended  use  of  keys  and  makes  cars  more  attractive  to 
Auto  theft  rings  have  expanded  Committee  on  Transportation,  locking  systems  would  add  only  the  thief, 
their  operations  to  offer  auto  20%  of  stolen  cars  have  the  keys  $1  to  $2  to  a  car’s  purchase  price. 

Further  information  may  be  obtained  by  contacting  Henry  L.  Savage,  Jn,  Public  Relations,  /Etna  Life  &  Casualty, 
151  Farmington  Avenue.  Hartford,  CT,  06156.  Telephone  (203)  273-6545, 


Atna 


LIFE  &  CASUALTY 


N.J.  publisher 
withdraws  bid 
for  legal  ads 

Clifton  (N.J.)  weekly  newspaper  pub¬ 
lisher  Alex  Bidnik,  under  attack  by  local 
residents  and  merchants,  told  the  city 
council  last  week  that  he  no  longer 
wished  to  compete  for  the  city’s  legal 
advertising. 

The  council  then  proceeded  to  retain 
the  Passaic  Herald-News,  a  daily  news¬ 
paper,  as  the  sole  carrier  of  the  city’s 
legal  advertising. 

Protests  against  Bidnik’s  weekly  Inde¬ 
pendent  Prospector  were  triggered  fol¬ 
lowing  a  front  page  story  that  appeared 
in  The  Record  in  Hackensack,  N.J.  on 
June  25  (E&P,  July  29.) 

Since  that  story  first  appeared,  local, 
county  and  state  authorities  have  begun 
investigating  Bidnik  for — double  billing 
of  advertisers,  failure  to  pay  state  corpo¬ 
rate  income  tax  and  consumer  fraud  for 
misrepresenting  the  circulation  of  his 
newspaper. 

Bidnik  has  denied  all  charges  against 
him. 

Earlier  in  the  month,  a  group  of  resi¬ 
dents  and  merchants  signed  petitions 
which  they  presented  to  the  city  council 
urging  that  the  city  stop  running  legal 


advertising  in  the  Independent  Prospec¬ 
tor  (E&P,  August  12.) 

Bidnik  went  to  court  seeking  to  stop 
the  petitions  from  being  circulated,  but 
his  motion  was  rejected. 

The  Independent  Prospector  had 
shared  the  city’s  legal  advertising  with 
other  papers  since  1%2.  About  a  half 
hour  before  the  council  was  to  meet  to 
vote  on  the  awarding  of  the  city’s  legal 
advertising  for  the  year,  Bidnik  delivered 
a  letter  to  the  council  stating  he  no  longer 
wished  to  compete  for  the  ads. 

In  all,  6,677  residents  signed  the  peti¬ 
tion  urging  the  council  not  to  renew  the 
Independent  Prospector  as  a  carrier  of 
the  city’s  legal  ads. 

In  a  related  action,  a  Clifton  police¬ 
man  and  a  former  Passaic  city  clerk  filed 
separate  libel  suits  against  Bidnik. 

The  policeman,  Aldo  Giust,  charged  in 
his  suit  that  Bidnik  libeled  him  in  a  series 
of  articles  that  appeared  in  Bidnik’s  con¬ 
troversial  “Behind  the  Scenes’’  column 
last  fall  and  again  last  month. 

The  articles,  the  suit  contends,  de¬ 
scribed  Giust  as  “dumb,”  “drunk”,  a 
“gutless  punk  cop,”  and  a  “spineless 
jellyfish.” 

Giust  was  brought  up  on  departmental 
charges  last  year  after  Bidnik  com¬ 
plained  to  the  Clifton  city  manager  that 
his  car  had  broken  down  and  Giust  re¬ 
fused  to  drive  him  home. 

The  departmental  charges  include  ne¬ 


glect  of  duty,  not  being  courteous  and 
civil  and  conduct  discrediting  the  de¬ 
partment  and  are  still  pending. 

The  other  suit  was  filed  by  retired  city 
clerk  Anthony  Martini,  who  charged  that 
Bidnik  libeled  him  in  a  July  1977  column 
which  suggests  Martini  wrote  defamat¬ 
ory  letters  about  another  public  official 
and  sent  the  letters  to  various  state  agen¬ 
cies. 

Martini  sued  Bidnik  once  before  and 
the  suit  was  settled  out  of  court  for  be¬ 
tween  $20,000  and  $25,000. 

In  his  18  years  as  publisher  of  the  In¬ 
dependent  Prospector,  Bidnik  has  been 
sued  for  libel  some  12  times.  Several  libel 
suits  are  still 'pending  including  one 
brought  by  Passaic  County  Freeholder 
and  Clifton  Councilwoman  Louise 
Friedman;  her  brother  Roy  Schleich;  a 
Clifton  senior  citizen  activist,  Elsie  Sea- 
bert;  and  Clifton  school  system  athletic 
director  William  Elias. 

Soviet  court  drops 
demand  for  retraction 

A  Soviet  judge  last  week  dropped  his 
demand  that  the  newspapers  of  two 
American  reporters  print  retractions  of 
alleged  slanderous  articles  regarding  the 
televised  confession  of  a  convicted  dissi¬ 
dent. 

Moscow  City  Court  Judge  Lev  Al¬ 
mazov  said  widespread  publicity  made  it 
unnecessary  for  the  court  to  keep  de¬ 
manding  that  the  reporters,  Harold  Piper 
of  the  Baltimore  San  and  Craig  Whitney 
of  the  New  York  Times,  retract  their 
stories. 

Judge  Almazov  did  say,  however,  that 
he  would  inform  the  Soviet  Foreign 
Ministry  that  Piper  and  Whitney  had 
been  “disrespectful”  to  the  court.  It  was 
not  immediately  certain  what  effect  such 
action  would  have. 

Both  Piper  and  Whitney  chose  not  to 
attend  the  hearings  on  their  case,  con¬ 
tending  that  the  Soviet  court  was  acting 
beyond  its  jurisdiction  and  that  the 
court’s  demands  were  tantamount  to 
censorship. 

The  two  reporters  were  found  by  the 
court  on  July  18  of  having  slandered 
Soviet  television  by  writing  stories  that 
cast  doubt  on  the  authenticity  of  a  tv 
confession  by  jailed  Soviet  dissident 
Zviad  Gamsakhurdia.  In  their  stories, 
the  two  reporters  quoted  Gamsakhurdia’s 
friends  as  saying  the  confession  was  a 
misrepresentation  of  his  views. 

Whitney  and  Piper  each  paid  $73  in 
fines  and  shared  the  payment  of  court 
costs  of  $3,424. 

Elected  to  board 

Jay  T.  Harris,  assistant  dean  of  the 
Medill  School  of  Journalism  at  North¬ 
western  University,  has  been  elected  to 
the  Newspaper  Fund’s  board  of  direc¬ 
tors. 
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IRE  board 
makes  plans 
for  new  projects 

By  Frank  S.  Bridgewater 

The  governing  board  of  investigative 
Reporters  and  Editors  Inc.  outlined  an 
ambitious  list  of  projects  when  it  convened 
for  the  first  time  at  the  organization’s 
new  location.  The  11-member  body 
made  plans  for  the  IRE  resource  center, 
next  year’s  convention,  regional  confer¬ 
ences  and  publications  when  it  met  Au¬ 
gust  6  at  its  headquarters  located  at  the 
University  of  Missouri-Columbia  School 
of  Journalism. 

The  resource  center,  composed  of 
print  and  broadcast  clips,  is  expected  to 
open  this  fall.  Named  the  Paul  Williams 
Memorial  Resource  Center,  it  also  will 
include  a  library.  Williams,  one  of  the 
IRE  founders,  won  the  first  Pulitzer 
prize  for  reporting  ever  given  to  a  weekly 
paper.  He  was  honored  for  his  work  in 
investigating  Boys’  Town  as  a  reporter 
for  Sun  Newspapers  in  Omaha.  He  died 
in  1976. 

Reporters  seeking  information  on  cer¬ 
tain  subjects  will  be  able  to  call  the 
center  and  receive  copies  of  stories.  Ac¬ 
cess  to  the  center  will  be  available  to 
everyone.  If  copies  are  desired,  IRE 
members  will  pay  the  cost  of  copying  and 
postage:  nonmembers  will  be  charged 
costs  plus  a  $10  service  fee.  The  center 
will  be  open  weekdays  from  8  a.m.  to  5 
p.m.,  314-882-4856. 

“The  resource  center  is  our  number 
one  priority  for  the  next  few  months,’’ 
IRE  executive  director  John  Ullmann 
said.  “We’re  going  to  send  letters  to  our 
members  in  September  asking  them  for 
all  their  clips  on  investigative  stories. 
We’re  also  going  to  ask  anyone  else  to 
send  clips. 

“With  this  resource  center,  reporters 
will  be  able  to  get  a  quicker  jump  on  their 
stories  and  make  them  more  complete. 
Reporters,  the  papers  and,  of  course,  the 
readers,  will  benefit  greatly.’’ 

The  organization’s  governing  body 
voted  to  hold  next  year’s  national  con¬ 
vention  June  8-10  in  Boston.  It  also  au¬ 
thorized  two  regional  conferences  on  in¬ 
vestigative  reporting.  One  will  be  held 
September  9-10  in  Palm  Springs,  Calif, 
and  the  other  October  13-15  in  In¬ 
dianapolis.  In  addition,  a  regional  con¬ 
ference  for  college  students  in  Missouri, 
Illinois,  Arkansas,  Kansas  and  Iowa  will 
be  held  February  24  in  Columbia. 

IRE  Journal,  a  bimonthly  publication, 
will  debut  in  October.  Each  issue,  an 
8-16  page  tabloid,  will  include  how-to  in¬ 
formation  and  investigative  reporting- 
related  experiences. 

IRE  is  negotiating  a  contract  with  a 
book  publisher  to  produce  an  investiga¬ 
tive  reporting  manual.  It  also  plans  to 
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print  a  pamphlet  designed  to  aid  the  in¬ 
vestigative  reporter  in  locating  key 
documents  and  expects  to  have  tapes 
from  June’s  national  convention  in  Den¬ 
ver  edited  and  published  in  tabloid  form  by 
January. 

At  its  meeting,  the  governing  board 
expressed  strong  support  for  jailed  New 
York  Times  reporter  M.  A.  Farber  and  for 
Los  Angeles  Herald-Examiner  reporter 
John  Hammarely,  who  faces  legal  action. 
Both  have  been  cited  for  refusing  to  di¬ 
vulge  information  they  received  in  confi¬ 
dence. 

Suburban  weeklies 
sold  to  Va.  group 

Norman  Drouillard,  president  of 
Monarch  Publishing  Company  and 
Smiley  Publishing  Company,  announced 
the  sale  of  these  two  companies  to 
Lindsey  Media  Corporation  of  Char- 
lottsville,  Va. 

Publications  owned  by  Monarch  were 
three  weekley  newspapers  in  adjoining 
counties  around  Winston-Salem  and  a 
modern  printing  plant  in  King,  N.C. 

Jim  Marson  dies 

James  A.  Marson,  44,  president  of 
U.S.  Suburban  Press  Inc.,  national  ad 
representatives  for  over  1,000  newspa¬ 
pers,  died  August  12  in  Princeton,  N.J. 
Marson  founded  the  firm  in  1970. 


Paper  returns 
to  traditional 
family  section 

The  Louisville  (Ky.)  Times  has  shifted 
back  to  a  more  traditional  family  section 
after  trying  a  so-called  modern  “life¬ 
style”  approach. 

The  paper,  like  many  other  daily 
newspapers,  had  been  emphasizing  the 
“lifestyle”  approach  in  its  section  aimed 
at  women  readers.  The  section  was 
named  for  the  day  of  the  week  and  was 
described  by  one  editor  as  “sexless.” 

A  Yankelovich  study  and  other  indi¬ 
cators  showed  that  the  Times  was  losing 
women  readers  with  its  “Day”  ap¬ 
proach.  The  Times  was  also  losing  some 
advertising  geared  to  “women’s  pages”. 
Now  it  is  called  Family  and  carries  a 
larger  variety  of  fashion,  interior  dec¬ 
orating,  consumer  coverage.  Lucinda 
Inskeep,  Family  Department  Editor  says 
readers  like  what  they’re  getting. 

Clopton  to  Quasar 

David  R.  Clopton,  manager  of  adver¬ 
tising,  sales  promotion  and  public  rela¬ 
tions  for  Disston  Inc.,  Pittsburgh,  Pa., 
was  named  manager  of  advertising  com¬ 
munications  for  Quasar  Electronics  Co. 
Franklin  Park,  III. 


Ottaway  to  acquire 
2  dailies,  3  weeklies 

Ottaway  Ncwspapei^,  Inc.,  a  wholly- 
owned  subsidiary  of  Dow  Jones  &  Co., 
has  reached  an  agreement  to  acquire  the 
89'  i  interest  that  it  doesn't  already  own 
of  Free  Press  Co.,  which  publishes  daily 
newspapers  in  Mankato  and  Owatonna. 
Minn. 

The  purchase,  for  an  undisclosed 
amount  of  cash,  will  be  from  Jared  How. 
president  of  Free  Press  Co.  In  October 
1977.  through  its  Ottaway  subsidiary. 
Dow  Jones  purchased  an  1  V?  interest  in 
Free  Press  Co.  from  a  minority  stock¬ 
holder. 

The  two  dailies  owned  by  Free  Press 
Co.  are  the  Mankato  I  rec  I'ress,  an  af¬ 


ternoon  paper  published  Monday- 
through-Saturday  with  a  circulation  of 
about  26. (MX),  and  the  People's  Press,  a 
morning  paper  published  in  Owatonna 
Tuesday-through-Sunday  with  a  circula¬ 
tion  of  about  8.0(H). 

The  transaction,  scheduled  for  com¬ 
pletion  on  or  before  Jan.  2,  1979.  would 
also  include  weekly  newspapers  in  Hal- 
lock.  Red  Lake  Falls  and  Middle  River, 
all  in  northwest  Minnesota,  and  a  tabloid 
farm  magazine.  The  Land,  published 
twice  monthly  in  Mankato,  with  a  circu¬ 
lation  of  about  27.5(K). 

Cicorge  J.  Cooper  of  Boca  Raton. 
Florida,  acted  as  consultant  in  the  trans¬ 
action. 

How.  who  has  headed  Free  Press  Co. 
since  1955.  will  continue  as  president 
and  publisher. 
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William  C.  Hooi> — appointed  United 
Press  International  newscenter  editor  for 
Pennsylvania- West  Virginia  and  Hkrbkrt 
Y.  Weber — appointed  news  editor  for 
Iowa. 

Hoop  has  been  in  the  Iowa  post  for  4 
years  and  moves  to  Pittsburgh  and  will 
serve  as  deputy  to  regional  editor  Mal¬ 
colm  Hughes.  Weber  has  been  manager 
of  the  UPl  bureau  in  Buffalo.  N.Y.  since 
1972.  Succeeding  him  at  Buffalo  is 
Richard  S.  Usiak,  who  has  been  in  the 
bureau  since  1970. 


Earl  Aronson — retired  August  4  as 
executive  editor  of  the  Hudson  (N.Y.) 
Register-Star,  a  post  he  held  for  nearly 
10  years.  He  will  continue  his  nationally 
syndicated  garden  column,  “Weeders 
Guide",  distributed  by  the  Associated 
Press. 


Harold  "Red"  Grange  (left),  the  fabled  "Galloping  Ghost"  of  the  University  of 
Illinois  football  history,  reviews  plans  for  the  Red  Grange  Heritage  Gallery  to  open 
in  Wheaton,  Illinois  with  Wheaton  Daily  Journal  editor  and  publisher,  0.  Ray 
Wilson.  Wilson  is  founder  and  chairman  of  the  board  of  All  American  Seventy 
Seven,  Inc.,  a  non-profit  organization  sponsoring  the  tribute  to  Grange.  The  Daily 
Journal  has  sponsored  the  Heritage  Gallery,  which  opens  October  28,  to  honor 
several  national  figures  associated  with  the  Wheaton  area.  Grange  grew  up  in 
Wheaton.  Also  to  be  memorialized  in  the  gallery  in  the  future  will  be  the  late  owner 
and  editor  of  the  Chicago  Tribune,  Robert  R.  McCormick. 


Dennis  McCann - to  head  the  Madi¬ 

son,  Wisconsin  bureau  of  the  Janesville 
(Wise.)  Gazette  when  the  bureau  is  es¬ 
tablished  August  28.  McCann  joined  the 
Gazette  in  1975  as  a  staff  reporter. 


Leo  R.  Joint — promoted  from  city 
editor  to  managing  editor  of  the  La  Porte 
(Ind.)  HeraUI-Argns.  Also  promoted 
were  Dianne  Gebhardt-French  to  city 
editor  and  Chief  Photographer  Kevin  J. 
Swank  to  replace  Eckhardt  in  the  new 
post  of  newswire  and  photography 
editor.  Christina  Ravashiere — assumes 
responsibilities  of  editorial  page  and  fea¬ 
ture  editor.  The  changes  were  coinciden¬ 
tal  with  the  appointments  of  Managing 
Editor  Kathie  A.  Smith  and  News  and 
Editorial  Page  Editor  D.  Reed  Eckhardt 
to  newspapers  in  western  states. 


John  Howard,  recently  business  man-  Jerry  E.  McConnell,  managing  editor 
ager  of  Tunc  magazine — appointed  assis-  of  the  Arkansas  Democrat,  Little  Rock, 
tant  publisher  of  The  Washington  Star,  since  1971  and  previously  a  sports  staffer 
Howard  has  been  with  Time  for  six  on  the  Arkansas  Gazette,  Little  Rock — 
years,  serving  as  assistant  business  man-  named  executive  sports  director  of  the 
ager  and  international  business  manager  Daily  Oklahoman. 
before  becoming  business  manager.  *  *  * 

*  *  *  Cyril  A.  Washer  111 — appointed  chief 

Rudolph  A.  Pyatt,  Jr. — appointed  as-  operating  officer  and  associate  publisher 

sistant  business  editor  of  the  of  the  Myrtle  Beach  (S.C.)  Sim  News 

Star.  He  has  been  a  financial  reporter,  from  marketing  director  of  Gulf  Publish- 
specializing  in  coverage  of  the  Washing-  ing  Co.,  Biloxi,  Miss, 
ton  business  community.  *  +  * 

*  *  *  Ron  Goetz,  general  manager  of  the 

Wayne  McGuirt — named  director  of  Grapevine  (Tex.)  Sun  and  Grapevine 

planning  for  Dow  Jones  &  Co.,  a  new  New.s-Adverti.ser — recently  given  addi- 
position,  and  will  work  at  New  York  City  tional  duties  of  general  manager  of  the 
headquarters.  McGuirt  was  most  re-  Lewisville  (Tex.)  News-Advertiser. 
cently  associate  business  manager  of 
Time  magazine 


Ben  B.  Schiiman,  financial  vicepresi¬ 
dent  and  treasurer  of  the  Kansas  City 
Star  Co. — elected  a  director  of  Guy’s 
Foods,  Inc.  Schifman  recently  retired  as 
financial  editor  of  the  newspaper  after  44 
years. 

j|c  3|e  Jfe 

Charles  A.  Lutz — named  president  John  Harris,  former  Houston 
and  chief  executive  officer  of  Ketchum,  newsman — named  by  the  Beaumont 
MacLeod  &  Grove  in  Houston.  Lutz,  a  (Tex.)  Enterprise-Journal  as  staff  writer 
Journalism  graduate  of  the  University  of  of  its  recently  re-opened  East  Texas 
Texas,  has  been  with  KM&G  6  years.  News  Bureau  in  Jasper. 
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Roger  Rosenblatt — joined  the  edito¬ 
rial  staff  of  the  Washington  Post  from 
literary  editor  and  columnist  for  The 
New  Republic.  He  wrote  a  column  which 
appeared  weekly  in  the  Post  and  will 
continue  the  column  in  addition  to  his 
new  duties. 


Suzanne  Brown — named  editor  of  Up- 
country  Trends,  the  features  section  of 
the  Greenville  (S.C.)  Piedmont,  from 
Sunday  editor  of  the  Myrtle  Beach  (S.C.) 
Sun  News.  Brown  succeeds  Katherine 
Foster,  who  resigned  to  join  the  staff  of 
the  Miami  Herald. 
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Washington 
firms  unveiis 
news  sources 

By  I.  William  Hill 

If  your  newspaper  doesn’t  have  a 
Washington  bureau  to  gather  facts  in 
Washington,  your  librarian  or  reporter 
can  use  the  telephone  as  a  makeshift — 
that  is,  if  you  know  whom  to  call. 

Know-how  regarding  little  known 
sources  of  information  was  imparted  last 
week  (August  3)  to  an  all-day  seminar  in 
Washington  by  Washington  Researchers, 
a  three-year-old  service  that  sells 
fact  gathering  to  sources  of  clients  and 
through  workshops  and  publications,  in¬ 
structions  on  how  to  gather  information 
yourself. 

E&P  attended  the  seminar.  Among  the 
things  learned  were: 

•  Suppose  you  want  to  know  if  any 
legislation  has  been  introduced  in  Con¬ 
gress  covering  a  given  topic,  or  what  is 
the  status  of  a  given  bill,  or  who  spon¬ 
sored  the  bill,  or  what  committees  have 
held  hearings  on  a  given  bill.  Telephone 
the  House  bill  status  office  at  (202)  225- 
1772. 

•  Armed  now  with  the  name  of  the 
committee  handling  your  bill,  you  can 
call  the  Capitol  Hill  switchboard,  (202) 
224-3121,  be  connected  with  that  com¬ 
mittee  where  you  can  request  a  copy  of 
the  bill,  a  copy  of  any  hearings  held  on 
the  bill,  information  on  where  the  bill  will 
go  once  it  leaves  the  committee,  a  pre¬ 
diction  as  to  when  the  bill  will  leave  the 
committee,  if  at  all. 

•  The  principal  source  of  information 
in  Washington  is  the  Library  of  Con¬ 
gress,  with  its  70  million  items  07  million 
books  and  102,000  newspaper  volumes 
included)  and  its  336  miles  of  book¬ 
shelves.  If  you  want  to  know  if  the  Li¬ 
brary  can  possibly  provide  information 
you  want,  telephone  the  reference  ser¬ 
vice,  (202)  426-5522,  or  write  the  Library 
at  Washington,  D.C.  20540. 

•  If  you  want  a  print  or  photograph 
from  the  collection  chronicling  life  and 
society  since  photography  was  invented, 
write  the  Library’s  Wnts  and  Photo¬ 
graphs  Division  at  the  above  address  or 
telephone  (202)  426-6394.  The  cost  of  a 
picture  or  print  is  rarely  over  $10. 

•  The  Library’s  Referral  Center,  in 
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the  Science  and  Technology  Division, 
will  provide,  free  of  charge,  the  name  of 
an  expert  on  any  topic — somebody  in  an 
organization,  laboratory  or  involved  in  a 
research  project — who  can  answer  a  par¬ 
ticular  question  better  than  any  pub¬ 
lished  source.  Most  such  inquiries  can  be 
answered  in  five  days.  You  can  write  or 
telephone  (202)  426-5670.  Names  of  ex¬ 
perts  can  also  be  obtained  by  calling 
numbers,  classified  as  to  subject  matter, 
that  are  listed  in  “A  Researcher’s  Guide 
to  Washington” — a  volume  the  size  of 
the  Manhattan  telephone  book  that 
Washington  Researchers  markets  at 
$125. 

•  One  of  the  best  deals  is  a  Library  of 
Congress  service  giving  you  four  hours 
of  free  research  on  any  topic  so  that  you 
can  have  current  literature  and  publica¬ 
tion  references  as  well  as  additional  or¬ 
ganizations  that  may  be  able  to  provide 
further  information.  Write  or  telephone 
Reference  Section,  Science  and  Tech¬ 
nology  Division,  Library  of  Congress,  10 
First  St.  S.E.,  Washington,  D.C.  20540 
Telephone  (202)  426-5580. 

•  Since  it’s  not  uncommon  for  a  per¬ 
son  to  make  15  to  20  telephone  calls  in 
Washington  to  get  one  piece  of  informa¬ 
tion,  it  can  be  borne  in  mind  that,  if  you 
want  to  find  the  appropriate  government 
office  to  assist  with  any  subject,  you  can 
call  or  write  the  Federal  Information 
Center  of  the  General  Services  Adminis¬ 
tration,  7th  and  D,  Streets,  S.W.,  Wash¬ 
ington,  D.C.  20407.  Telephone  (202) 
755-8660. 

•  A  newspaper  can  obtain  an  aerial 
photograph  of  almost  any  area  in  the 
country,  as  well  as  topographic  maps  of 
every  56  square  miles  in  the  U.S.  by 
getting  in  touch  with  the  National  Car¬ 
tographic  Information  Center,  U.S. 
Geological  Survey,  National  Center,  Re- 
ston,  Va.  22090.  Telephone  (703)  860- 
6045. 

•  Both  the  Senate  and  the  House  of 
Representatives  offer  meeting  and  cater¬ 
ing  services  to  private  organizations, 
which  means  you  can  arrange  through 
your  Congressman’s  or  Senator’s  office 
to  have  your  luncheon  meeting  in  Wash¬ 
ington  on  Capitol  Hill. 

•  At  last  week’s  seminar,  Washington 
Researchers  distributed  sample  copies  of 
its  six-times-a-year  Information  Report, 
which  identifies  little-known  sources  of 
information  as  well  as  providing  previ¬ 
ously  unpublished  factual  information. 
For  instance,  you  learned  how  to  obtain 
a  tax  return  from  any  non-profit  organi¬ 
zation  from  the  Internal  Revenue  Ser¬ 
vice;  how  to  exchange  your  old  zip  code 
directory  for  the  latest  issue,  which  has 
68,000  changes  from  last  year;  or  even 
guidelines  on  how  to  train  a  reporter  in 
professional  ways  of  doing  research  over 
the  telephone.  The  report  costs  $6  a  year 
and  can  be  obtained  from  Washington 
Researchers,  910  17th  Street  N.W., 
Washington,  D.C.  20006. 


Other  publications  and  research  aids 
available  include  a  list  of  foreign  firms 
with  interest  in  American  companies,  a 
guide  to  where  in  each  state  you  can  find 
information  on  companies  doing  busi¬ 
ness  in  that  state,  a  list  of  industry 
analysts  in  the  federal  government,  and  a 
list  of  experts  in  the  federal  government 
on  any  foreign  country. 

The  president  of  Washington  Research¬ 
ers  is  Matthew  J.  Lesko,  who  con¬ 
ducted  the  seminar. 

10  U.S.  news  people 
to  visit  Japan 

Ten  American  news  people  were 
picked  to  participate  in  the  1978  U.S.- 
Japan  Editors  Exchange,  sponsored  by 
the  International  Press  Institute. 

They  are  Ralph  Berens,  foreign  copy 
desk,  the  New  York  Times;  Carla  Marie 
Rupp,  associate  editor.  Editor  &  Pub¬ 
lisher,  New  York;  Dallas  Higbee, 
executive  editor,  the  Charleston  (W.Va) 
Gazette:  (Ms.)  Lark  Borden,  features 
editor,  the  Boise  (Idaho)  States¬ 
man;  Ralph  B.  Bennett,  chief  editor¬ 
ial  writer,  the  San  Dieffo  Evening 
Tribune. 

Wilbom  Hampton,  night  cables  editor. 
United  Press  International,  New  York; 
George  H.  Favre,  editorial  page  editor, 
the  Providence  (R.I.)  Journal;  Lynne 
Millar,  assistant  managing  editor, 
the  Houston  Post;  Rachel  Ambrose, 
California  broadcast  supervisor,  the  As¬ 
sociated  Press,  Los  Angeles,  and  Ryo 
Inouye,  chief  of  the  general  copy  desk  of 
the  Seattle  Times. 

Dick  Leonard,  editor  of  the  Milwaukee 
Journal  and  chairman  of  the  IPI  Ameri¬ 
can  Committee,  released  the  names  of 
those  selected.  Over  50  persons  had 
applied,  his  office  said. 

Jim  Treece,  of  Cambridge,  Mass.,  the 
coordinator  of  the  Exchange,  will  ac¬ 
company  the  group.  They  leave  the  West 
Coast  for  Tokyo  on  September  8.  After 
about  three  weeks  in  Japan,  the  group 
have  a  “Joint  Session”  at  the  East- West 
Center  in  Honolulu  with  the  Japanese 
editors  who  toured  the  U.S.  They  arrive 
back  in  the  U.S.  on  September  30. 

The  American  Committee  pays  for 
transportation  from  San  Francisco  and 
back.  The  Japanese  Committee  of  IPI  or 
the  Nihon  Shinbun  Kyokai  will  pay  for 
lodging,  food,  scheduled  sightseeing  and 
cultural  events.  Some  of  the  stops  in¬ 
clude  a  visit  to  the  Foreign  Press  Center 
in  Japan  on  September  1 1 ;  a  session  with 
Samuel  Jameson,  Tokyo  Bureau  chief  of 
the  Los  Angeles  Times,  and  Fumio  Mat¬ 
suo,  foreign  news  desk,  Kyodo  News 
Service  on  September  16;  an  inspection 
tour  of  Hiroshima;  a  visit  to  the  Osaka 
main  office  of  the  Nihon  Keizai  Shimhun 
(the  Japan  Economic  Journal)  on  Sep¬ 
tember  20;  and  group  interviews  with 
leading  figures  in  the  business  world  and 
political  circles  on  September  25. 
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The  following  linage  tobulotions  hove  been  compiled  by  Medio  Records. 
Inc.  for  the  eickisive  pubficotion  of  Editor  &  Pubisher.  They  may  not  be 
reprinted  or  publ^ed  in  any  form  without  the  eipiicit  permission  from 
Medio  Records,  Inc.  NOTE:  Newspopers  marked  with  code  below  include 
Advertising  in  Parade  or  Fomily  Weekly,  opproiimote  linoge  os  follows; 
*Porade— 58,351  fFomily  Weekly— 60,337 


Amcficon  News-e  .... 
tAmerice  News-S  . 

1978 
FUU  RUN  1 
ABERDEEN, 
688,391 
.  393,165 

1977 

•ART  RUN  FUU  RUN  PART  RUN 
S.D. 

31,920  725,206  41,904 

361,724 

Grond  Total . 

1,081,556 

31,920  1,086,930 

41,904 

AKRON,  OHIO 

8eocon  Journol-e  . 

2,692,118 

71,024  2,812,912 

128,592 

‘Beacon  Journol-S  ... 

.  .  1,340,530 

96,112  1,140,319 

84,800 

Grond  Totol . 

. .  4,032,648 

167,136  3,953,231 

213,392 

NOTE:  Beocon  Journol-e&S  chonged  from  eight  to  sii-column  June  2, 

1975 

ATLANTA,  < 

GA. 

ConstHution-m  . 

. .  3,124,439 

2,870,517 

Journol-e  . 

. .  3,673,196 

129,829  3,604,886 

216,049 

Journol  &  Lonstitution-S 

.  1,677,276 

1,690,701 

Grond  Totol . 

. .  8,474,911 

129,829  8,166,104 

216,049 

NOTE:  Constitution-m  ond  Journol-e  hove  o  combined  bot  edition;  the 

linage  is  only  shown  i 

n  the  Journol-e 

BALTIMORE, 

MO. 

‘News  Americon-S  .  . . 

749,359 

190,272  589,219 

91,548 

News  Americon-e  .... 

. .  1,323,539 

76,040  1,506,127 

62,652 

Sun-m  . 

. .  1,721,146 

17,312  1,816,474 

13,248 

Sun-e  . 

. .  2,108,187 

12,384  2,382,854 

18,112 

Sun-S  .  1,900,152 

Grand  Total .  7,802,383 

NOTE:  Sun-m,e&S  changed  from  eight  to  nine  column  Sept.  6,  1976.  News 
Americon-e&S  chonged  from  eight  to  nine  column  Oct.  25,  1976. 

BERGEN  COUNTY,  NJ. 

Record-e  .  2,713,464  479,689  2,421,502  445.105 

*Record-S  .  1,429,163  332,132  1,201,443  354,480 

Grand  Totol .  4,142,627  811,821  3,622,945  799,585 

NOTE:  Recard-e&S  changed  from  eight  to  nine  column  Jon.  1,  1977. 

BOCA  RATON,  FLA. 

N.«s.e  .  7*1.524  ".407 

tNtm-S  .  375,985  _ 

Grand  Tolol  .  1,097,511  11,607 

NOTE:  Naw<.«  publihtd  5  doys  o  wttli  only. 

BOSTON,  MASS. 


114,569  1,948,025  _ 

410,577  8,242,699  185,560 


649,531 

341,540 

991,071 


Herald  Americon-m 

968,681 

230,540 

1,244,013 

88,918 

Herold  Americon-S  .  . 

653,504 

346,188 

769,790 

338,961 

Globe-e  . 

..  1,971,075 

84,696 

1,985,657 

48,976 

Giobe-m  . 

..  2,400,119 

84,856 

2,330,983 

48,952 

‘Ghrbo-S  . 

.  2,305,272 

465,624 

2,168,321 

367,528 

Grond  Totol  . 

..  8,298,651 

1,211,904 

8,498,764 

893,335 

NOTE:  Globa.#  pubtshod  5  days  o  wank  only. 

NOTE;  Harold  Amarican-mSS  changod  from  oight  to  nino  column  Oct.  18, 
1976.  Globo  oHoctivo  Fob.  27,  1977. 


BOULDER,  COLO. 

Comoro-e  .  1,986,847  34,408  1,795,524  33,888 

Comoro-5  .  590,396  6,080  494,519  _ 

Grond  Tolol .  2,577,243  40,488  2,290,043  33,888 

BRADENTON,  FLA. 

HoroM-o  .  1,039,382  1,103,598 

tHorold-S  .  478,006  472,571 

Grond  Totol .  1,517,388  1,576,169 

BUFFALO,  N.Y. 

Courior  E>press-m  .  868,515  27,592  738,417  40,899 

‘Courior  Eipross-S  .  1,132,330  14,336  1,067,361  35,556 

Nows-o  .  2,922,963  112,624  3,015,954  118,092 

No««-S  .  262,382  _ 

Grand  Tolol .  5,186,190  154,552  4,821,732  194,547 

NOTE:  News-S  first  pubficotion  Nov.  13,  1977. 

CAMDEN,  N.J. 

Courior  Posl-o  .  2,694,811  409,864  2,747,573  232,400 

NOTE;  Courier  Post-e  changed  from  eight  to  $ii  column  Dec.  1,  1975. 

CHARLOTTE,  N.C. 

News-e  .  1,863,121  42,880  1,797,976  59,672 

Observer-m  .  2,149,542  170,423  1,959,824  99,848 

‘Observer-S  .  913,923  106,600  812,156  78,448 

Grond  Tolol .  4,926,586  319,903  4,569,956  237,968 

NOTE:  Obsorvor-m&S  and  News-e  changed  from  eight  to  six  column 
June  2,  1975. 

CHICAGO,  ILL. 

Tribune-m  .  4,078,245  3,109,695  3,648,242  2,817,630 

Tribune-5  .  2,531,083  1,037,055  2,220,044  987,215 

News-e  .  1,731,815  558,855 

Sun  Times-m  .  3,237,180  532,815  2,922,746  514,053 

‘Sun  Times-S  .  1,030,067  609,808  998,942  679,482 

Grond  Total .  10,876,575  5,289,37311,521,789  5,557,235 


NOTE:  Tribune-m&S  changed  from  eight  to  nine-column  July  1,  1975. 

News-e  effective  Sept.  12,  1977. 

NOTE:  News  ceased  pubficotion  Mar.  4,  1978. 

CINCINNATI,  OHIO 


Enquirer-m  .  3,315,489  3,235,926 

Enquirer-S  .  1,935,813  1,804,041 

Posl-e  .  2,106,976  238,289  2,364,652  173,132 

Grond  Total .  7,358,278  238,289  7,404,619  173,132 


NOTE:  Post-e  effective  June  2,  1975  and  Enquirer-m&S  effective  June  3, 
1975,  chonged  from  eight  to  nine-column. 
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1978  1977 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


1978  1977 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


CLEVELAND,  OHIO 

Ploin  Deoler-m  .  3,619,891  389,353  3,455,900  276,975 

Plain  Deoler-S.  .  2,007,599  50,385  1,753,611  26,245 

Press-e  .  2,001,505  475,403  2,247,355  583,657 

Grand  Totol .  7,628,995  915,141  7,456,866  886,877 

NOTE:  Efleclive  Sept  1,  1975,  the  Phin  Deoler-mSS  chong^  from  eight  to 
nine-column,  Press-e  changed  from  oight  to  nine-column. 

COLUMBUS,  GA. 

Enquirer  (see  note)  .  ...  1,404,597  29,111  1,453,969  45,689 

‘ledger  Enquirer-S  ..  ..  572,940  _ 527,859  _ 

Grond  Total .  1,977,537  29,111  1,981,828  45,689 

NOTE:  Enquirer-m  ond  ledger-e  sold  in  combination;  linage  ol  one  edition, 
Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e  .  2,848,455  90,113  3,001,726  38,845 

Dispolch-S  .  1,721,386  91,580  1,751,206  49,152 

Citizen  Journol-m  .  1,217,651  1,088,385 

Grand  Total .  5,787,492  181,693  5,841,317  87,997 


NOTE:  Dispotch-e&S  and  Citizen  Journol-m  changed  from  eight  to  nine- 
column  Jon.  13,  1976. 


DALLAS,  TEXAS 

News-m  .  4,355,284  332,320  4,020,657  274,104 

News-S  .  1,681,619  336,003  1,521,101  114,216 

Times  Herold-e  .  4,074,079  197,074  3,789,948  134,272 

‘Times  Herold-S  .  1,775,747  53,112  1,498,466  27,712 

Grand  Totol .  11,886,729  918,50910,830,172  550,304 


NOTE:  News-m&S  changed  from  eight  to  nine-column  Dec.  29, 1975.  Times 
Herold-e&S  changed  from  eight  to  nine-column  Dec.  29,  1975. 


DAYTON,  OHIO 

Journol  Herold-m  .  2,245,519  132,935  2,284,814  187,899 

News-e  .  2,391,557  133,150  2,439,427  214,641 

‘News-S  .  990,786  14,960  889,090 

Grond  Totol .  5,627,862  281,045  5,613,331  402,540 


NOTE:  Journal  Herold-m  and  News-e&S  chonged  from  eight  to  nine- 
column  Oct.  6,  1975. 


DENVER,  COLO. 

Rocky  Mt.  News-m  .  4,282,787  3,767,081 

‘Rocky  Mt.  News-S  ....  1,009,991  834,580 

Post-e  .  3,596,443  123,658  3,474,067  138,038 

Post  s  .  1,990,906  1,723,911  _ 

Grond  Tolol .  10,880,127  123,658  9,799,639  138,038 


NOTE;  Post-e&5  chonged  from  eight  to  nine-column  Oct.  6,  1975. 


DETROIT,  MICH. 
(Not*  two  listings) 


Free  Press-m  .  2,378,455  448,730  2,241,549  378,789 

‘Free  Press-S  .  803,059  243,688  706,039  275,379 

News-e  .  3,196,014  672,068  3,070,699  478,005 

News-S  .  1,674,887  355,417  1,551,021  278,935 

Grond  Tolol .  8,052,415  1,719,903  7,569,308  1,411,108 

NOTE:  News-e&S  changed  from  eight  to  nine-column  Dec.  29, 1975.  News 
figures  above  reflect  converted  eight  column  meosuromonts. 

Freo  Press-m  .  2,378,455  448,730  2,241,549  378,789 

‘Free  Press-S  .  803,059  243,688  706,039  275,379 

News-e  .  3,441,100  724,211  3,329,469  513,189 

News-S  .  1,761,774  363,304  1,634,196  286,365 

Grond  Totol .  8,384,388  1,779,933  7,911,253  1,453,722 


NOTE;  News-e&S  chonged  from  oight  to  nine-column  Dec.  29, 1975.  News 
figures  obove  reflect  ocluol  nine  column  measurements. 


DULinH,  MINN. 


Herold-e  .  1,101,038  1,009,337 

News  Tribune-m  .  1,153,644  1,074,046 

‘News  Tribune-S  .  751,915  59,652  619,177  12,816 

Grond  Tolol .  3,006,597  59,652  2,702,560  12,816 


NOTE:  HeroM-e  pubfished  5  days  o  woek  only. 


NOTE:  News  Tribune-m&S  and  Horold-e  changed  from  eight  to  six  column 
May  5,  1975. 

ERIE,  PA. 

Times  (see  note)  .  1,619,500  17,136  1,611,884 

‘Times  News-S  .  833,236  8,760  771,043 

Grond  Tolol .  2,452,736  25,896  2,382,927 

NOTE:  Times-e  and  News-m  sold  in  combinotion;  linoge  of  one  odition 
Times-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  .  3,955,676  298,968  3,670,001  215,984 

‘News  Sentinel-S  .  1,572,417  111,581  1,482,803  64,625 

News  Sentinel-sot  .  1,112,656  _  990,035  _ 

Grond  Totol .  6,640,749  410,549  6,142,839  280,609 


NOTE;  News-e  pubfished  5  days  o  woek  only. 

NOTE;  News-e&S  and  Sot  chonged  from  oight  to  six-column  May  12, 1975. 


CARY,  IND. 

Post  Tribune-e  .  1,857,540  392,374  1,875,540  267,753 

tPosI  Tribune-S  .  882,303  19,456  925,148  _ 

Grand  Tolol .  2,739J)43  411,830  2,800,688  267,753 

NOTE;  Post  Tribune  is  o  nine  column  format  ond  is  meosured  accordingly. 

GRAND  FORKS,  N.D. 

Herold-e  .  893,971  11,760  946,931  2,352 

fHerold-S  .  513,303  26,016  420,487  26,424 

Grond  Tolol .  1,407,274  37,776  1,367,418  28,776 

HARTFORD,  CONN. 

Couronl-m  .  2.974.472  212,302  2,933,184  69,685 

‘Couronl-S  .  1,259,722  412,128  1,189,350  431,136 

Grand  Totol .  4,234,194  624,430  4,122.534  500,821 

HONOLULU,  HAWAII 

Advertiser-m  .  2,841,586  2,699,648 

5tor  8ulletin-e  .  2,941,944  3,054,720 

‘5tor  Dulletin 

&  Advorliser-S  .  1,142,347  1,075,725 

Grond  Totol  .  6,935,877  6,830,093 


NOTE:  Advertiser-m,  Star  8ulletin-e  and  Star  Bullotin  and  Advertiser-S 
changed  Irom  eight  to  nine  column  May  3,  1976. 

HOUSTON,  TEXAS  , 

Chronicle-o  .  5672  659  514,965  5,035,145  691,255 

Chronicle-S  . . . .' .  3,270,136  240,704  3,549,012  350,168 

Post-m  .  4,596,661  539,394  4,083,672  513,933 

‘Posl-S  .  2,054,314  208,868  1,620,552  151,268 

Grond  Total .  15,593,770  1,503,931  13,288,381  1,516,633 

NOTE:  Chronicle-e&S  and  Post-m&S  changed  from  eight  to  nine-column 
July  1,  1975. 


LEXINGTON,  KY. 

Herold  (son  note)  .  2,074,777  117,452  2,082,237  101,220 

‘Herald  leoder-5  .  976,555  38,256  891,399  16,800 

Grond  Totol .  3,051,332  155,708  3,973,636  118,030 

NOTE:  Herold-m  ond  Leoder-e  sold  in  combinotion;  linoge  of  one  edition 
Herold-m  is  shown. 

NOTE:  Horold-m,  Leoder-e  ond  Horold  Loodor-S  changed  from  oight 
to  nino  column  Septembor  20,  1976. 


(Continued  on  pane  30) 
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June  1978 


A  summary  of  newspaper  advei’tisinK  com|)iled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1978 

1977 

Dollar  Change 

Classiricalions 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

9f 

Retail 

June  . 

..$  .302,264 

270,8.36 

+  31,428 

+  11.6 

First  Six  Months 

1,7.38,602 

1,516,7:18 

+  221,864 

+  14.6 

Department  Stores 
(Included  in  Retail) 

June  . 

69,921 

65,122 

+  4,799 

+  7.4 

First  Six  Months 

417,181 

374,719 

+  42,462 

+  11.3 

General 

June  . 

7.3,87:1 

65,488 

+  8,385 

+  12.8 

First  Six  Months 

440,717 

399,837 

+  40,880 

+  10.2 

Automotive 

June  . 

12,912 

1:1,129 

217 

-  1.7 

Fii’st  Six  Months 

81,;i66 

80,425 

+  941 

+  1.2 

Financial 

June  . 

2:1,319 

14,581 

+  8,738 

+  59.9 

First  Six  Months 

108,096 

77,079 

+  31,017 

+40.2 

Classified 

June  . 

,.  165,812 

1.34,911 

+  30,901 

+22.9 

First  Six  Months 

9:1.3,374 

761,124 

+  172,2.50 

+  22.6 

Total  Advertising 

June  . 

,.  .578,180 

498,945 

+  79,235 

+  15.9 

First  Six  Months 

3,302,1.55 

2,835,203 

+  466,952 

+  16.5 
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lITTLE  ROCK,  ARK. 

Arlionsoi  Goittli-m  ....  1.739,M7  1,733,888 

*Arkonsos  GoitUe-S  .  .  .  807,989  668,373 

Arkonsos  Otmocrot-t  .  .  .  589,837  118,781  708,536 

tArkonsos  D*mocrot.5  . .  311,004  6,000  387,386 

Grand  Total .  3,448,377  134,781  3,498,183 

LONG  BEACH,  CALIF. 

Indopondanl  (im  nolt)  .  3,458,091  504,049  3,338,153  636,339 

"Indapondont  Prtss 

Tola«rani-5  .  770,615  11,573  674,651  53,300 

Grand  Total  .  3,338,706  515,631  3,003,804  678,539 

NOTE:  Indtpondant-m  and  Prats  Tologram-a  sold  in  combination;  linogo  ol 
ono  odition  Indopondont-m  is  shown. 

LONG  ISLAND,  N.V. 

Nawsdoy.0  .  3,676,340  768,481  3,675,331  688,103 

Nowsdoy-S  .  1,315,354  338,103  1,044,643  351,347 

Grand  Total .  3,891,594  1,006,583  3,719,963  939,350 

LOS  ANGELES,  CALIF. 

Timos-m  .  5,893,393  3,863,900  5,146,459  3,474,179 

Timos-S  .  3,105,106  1,373,596  3,417,636  1,003,594 

Herald  bominer-e  .  1,075,885  73,163  713,304 

Herald  Eiaminor-5  ....  330,005  _ 145,369  _ 

Grand  Total .  10,394,389  4,308,659  8,433,658  3,477,773 

AAACON,  GA. 

lelegroph  (soe  nato)  . . .  1,304,608  93,139  1,331,147 

Molograph  t  News-S  .  .  556,466  14,648  539,854 

Grand  Total .  1,861.074  106.777  1.871,001 


NOTE:  Tolograpk.ffl  and  Nows-o  sold  in  combinotion;  linoge  of  ono 
odition  Tologroph-m  is  shown  in  1976.  For  lost  yoor  Nows-o  figures 
ore  shown. 

AAANCHESTER,  N.H. 


Union  looder-d  .  1,351,357  1,457,654 

‘Now  Hompshire  News-5  636,413  586,137 

Grond  Totol .  1,987,769  3,043,791 

MEMPHIS,  TENN. 

Commerciol  Appeal-m  .  . .  3,490,583  86,936  3,501,980  39,704 

Commerciol  Appeol-S  . . .  1,165,468  69,738  1,048,304  59,360 

Press-5ciinHor-e  .  1,777,033  139,651  1,693,833  138,313 

Grand  Totol .  5,433,073  396,315  5,343,016  337,377 

NOTE:  Commorciol  Appool-m&S  ond  Press  Scimitor-e  chonged  from  oight 
to  nino  column  July  1,  1975. 

MIAMI,  FLA. 

Herold-m  .  3,908,414  935,804  3,894,684  584,838 

Herald-S  .  1,833,635  548,866  1,869516  330,163 

Nows-e  .  1,811,369  1,687,680  _ 

Grand  Total  7.543.318  1.474.670  7.451.880  815.000 

NOTE:  Horald-m&S  ond  Nows-o  chongod  from  oight  to  sii-column 
Mar.  3,  1975. 

MILWAUKEE,  WISC. 

5ontinol-m  .  1,786,719  1549,747 

Journal-e  .  3,333,461  637,097  3,306,730  508,053 

Joornol-S  .  3,116,453  368,363  1.8955  H  368,161 

Grand  Totol .  7,336,633  895,460  6,651,796  876,313 

MINNEAPOLIS,  MINN. 

Tribuno-m  .  1,858,111  88,636  1,959,338  46,913 

Tribunc-5  .  1,963,733  386,088  1,808,063  341,451 

Stor-o  .  3,663,493  439,946  3,463,697  513,486 

Grond  Total .  6,484,335  904,660  6,330,098  900,849 


NOTE:  Tribune-mtS  and  5tar-o  changed  from  oight  to  sii-column  during 
yoor  1975 

NOTE:  Tribune-m  &  Stor-e  hot  o  combinod  Sot.  odition  oHoctive  Aug.  37, 
1977.  Tho  Knoge  is  shown  in  the  Stor-e. 

NASHVILLE,  TENN. 


Bonner-e  .  3,316,838  94,688  3,336,935  173,488 

Tennosseon-m  .  3,358,357  118528  3,308,331  173,296 

•Tennesseon-S  .  1,103,768  97,672  954,740  103,430 

Grond  Totol .  5,578,953  310,888  5,399,886  450,304 

NOTE:  Tennossoon-m&5  &  Bonnor-e  chonged  from  oight  to  nino  column 
Jon.  3.  1978. 

NEW  YORK,  N.Y. 

Timot-m  .  2,944,257  62,100  2,887,628 

Times-5  .  3,846,059  1,003,835  3,731,513  981,835 

Nows-m  .  1,387,583  1,163,809  1,431,989  1,474,631 

Nows-S  .  708,577  1,139,834  783527  1,306,178 

Post-o  . •  1,264,442  _  1,059,563  _ 

Grond  Total .  9,150,918  3,357,578  8,873,220  3,763,644 


NOTE:  Timos-m&S  changed  from  oight  to  nine  column  Sept.  7,  1976. 

Newrs-m&5  changed  from  five  to  sti  column  5opt.  6,  1976. 

NOTE:  Nows-m  treated  os  not  pubfishod  due  to  strike  conditions  June  16  & 
17,  1978 

NEWARK  N  J 

Stor  ledger-m  .  3,366,643'  *139.877  3,119548  133540 

•Stor  lodger-S  .  3,087,483  143,013  1,963,431  134,530 

Grond  Totol .  5,454,136  371,889  5,083,669  357,060 

NOTE:  Star  Lodgor-m&5  chongod  from  oight  to  nine  column  Sopt.  7, 1976. 

OAKLAND,  CALIF. 

Tribune-o  .  3,198,668  93,305 

*Tribune-S  .  1,076,535 

Grond  Total .  3,375,193  93,305 

NOTE:  Not  meosurod  by  Media  Records  in  1977. 

ORANGE  COUF4TV,  CALIF 

Rogister-e  .  5,417,371  86,044 

fRogister-S  .  1,861,033  _ 

Grond  Totol .  7,378,394  86,044 

NOTE:  Rogister-m&e  sold  m  combinotion;  linage  of  one  edition  Register-e 
is  shown. 

NOTE:  Not  meosurod  by  Modio  Records  in  1977. 

PASADENA,  CALIF. 


Stor  Nows-d  .  1,191,961  139,448  1,061,053  381,965 

‘Stor  News-S  .  440,504  33,933  357,975  33,358 

Grond  Total .  1,633,465  163,381  1,419,038  305,333 

PASSAIC,  NJ. 

Horold  News-e  .  1,396,737  304,033  1,380,960  447,609 

tHorold  News-S  .  468,851  131,365  301,487  93,753 

Grond  Total .  1,765,578  335,388  1,583,447  540,361 


NOTE:  Herald  News  chonged  from  eight  to  nine  column  Oct.  6,  1976. 
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PATERSON,  N.J. 

News-d  .  1,300,509  16,000  1,147,653  96,816 

NOTE:  News-m  chonged  from  oight  to  nino  column  Sopt.  19,  1977. 

PEORIA,  ILL 

Journal  Star-d  .  3,001,151  97,430  1,917,815  54,684 

‘Journol  Star-S  .  840,453  33,380  761,657  68,300 

Grand  Totol .  3,841,603  130,700  3,679,473  133,884 

PHILADELPHIA,  PA. 

BuUotin  e  .  3,176,010  773,379  3,017,907  870,373 

‘Bu«etin-S  .  797,465  335,308  706,965  468,667 

Inguiror-m  .  3,173,786  156,973  3,083,731  301,009 

Inquirer-S  .  1,835,303  511,704  1,853,498  533,317 

Nows-e  .  1,103,730  13,384  1,097,739  34,000 

Grond  Totol .  8,085,183  1,778,647  7,758,830  3,096,716 


NOTE:  Bullotin-o&S  chongod  from  oight  to  sii-column  Moy  19,  1975. 
Inguirer-m&S  chongod  from  oight  to  sis  column  May  19,  1975.  Nows-e 
chonged  from  sii  to  fivo-cohimn  Moy  19,  1975.  Tho  data  in  this  roport 
covoring  the  News-e  reflects  the  converted  linoge  to  sii-column  format. 

PITTSBURGH,  PA. 


Post  Goiette-m  .  1,133,059  330,035  1,033,858 

Pross-o  .  3,333554  361,593  3,144,063  68,003 

‘Pross-S  .  1,937,385  _  1,769,955  _ 

Grord  Total .  5,383,998  491,617  4,946,876  68,003 


NOTE:  Post  Gozette-m  and  Press-o&S  changed  from  eight  to  nino-cohrmn 
Sopt.  1,  1975 


PROVIDENCE,  R.l. 


Bullotin-e  .  1,830,170  440,344  1,935,949  403,646 

JournoUm  .  1,636,360  395,386  1,660,373  175,317 

Journol-S  .  1,395,363  103,940  1,395,703  154,148 

Grond  Total .  4,861,793  938,670  4,881,934  733,111 


NOTE:  Bullotin-e  and  Journol-m  hove  o  combined  Sot  odition;  tho  linoge  is 
only  shown  in  the  Bulletin-e. 

NOTE:  Bulletin-e  &  Journol-mB5  chonged  from  oight  to  nine  column  July  1, 
1977. 

ROCHESTER  N  Y, 

Oomocrot  &  ChronicU-m  1,851,633  '  190*333  1,904,414  335,793 
Domocrot  t  Chronicle-S  .  1,303.776  85,713  1,140,184  155,136 


r<mes  Union-e  .  .  .  1,943,516  154,600  1,967,941  333,176 

Grond  Total .  4,997,935  430,544  5,013,539  604,104 

NOTE:  Democrot  &  Chroniclo-m&S  and  Timos  Union-e  chonged  from  oight 
to  nino-column  Oct.  30,  1975. 

SACRAMENTO,  CALIF. 

Boo-e  .  3,979,006  685,716  3,915,698  557,444 

‘Bee-S  .  947,343  376,648  949,019  336,600 

Union-m  .  3,338,370  385,313  1,885,409  334,930 

fUnion-S  .  536,485  18,400  339,954  18,308 

Grond  Total .  6,781,103  1,365,976  6,080,080  1,037,173 

NOTE:  Bee-e&S  and  Unian-m&S  changod  from  oight  to  nino-cohimn  Sept. 
1,  1975 

ST.  LOUIS,  MO. 

Globe  Domocrot-m  ...:.  T, 558,393  194,917  1,366,035  335,096 

Globe  Democrot-we  ....  795,435  13,160  737,951 

Post  Dispotch-e  .  3,168,317  73,681  1,910,575  50,867 

‘Post  Dispotch-S  .  1,933,674  51,338  1,695,869  35,368 

Grond  Total .  6,445,619  333,086  5,700,430  311,331 


NOTE:  Globe  Democrot-m  pubkshed  5  days  o  woek  only. 

NOTE:  Post  Dispotch-o&S  ond  Globo  Domocrot-m  ond  wookond  changod 
from  oight  to  nino  column  April  5,  1976. 

ST.  PAUL,  MINN. 


Pioneer  Press-m  .  1,349,443  1,383,336 

‘Pioneer  Press-S  .  1,473,175  1,346,668 

Dispotch-e  .  3,107,106  359,613  3,135,336  310,666 

Grond  Totol .  4,838,733  359,613  4,855,330  310,666 


NOTE:  Pionoor  Pross-m&S  and  Dispotch-o  changod  from  oight  to  sii 
column  May  5,  1975. 

NOTE:  Pioneer  Press-m  &  Dispotch-e  has  o  combined  Sot.  odition  oHoctive 
Sept.  10,  1977;  The  linage  is  only  shown  in  the  Dispotch-e. 

ST.  PETERSBURG,  FLA. 


Independent-e  .  3,347,819  67,933  3,358,738  30,744 

Times-m  .  2,907,933  981,830  3,840,585  983,815 

‘Times-S  .  1,388,164  471,481  1,170,297  300,726 

Grond  Total .  6,443,905  1,521,233  6,269,620  1,315,285 


SAN  AF4TONIO,  TEXAS 

2,440,146  204,076  2,286,621 


78,544  1,000,517 
435,398 
154,293  2,135,563 
115,064  2,521,738 
1,174,843 
_ 354,611 


320,656 

41,560 


232,304 

60,483 


Eipress-m 

tEipress-Nows-S  .  1,047,079 

Eipross-Nows-Sot  .  492,445 

News-e  .  2,236,653 

light-e  .  2,569,092 

‘light-S  .  1,222,032 

light-Sat  .  398,353 

Grand  Total .  10,405,699  551,976  9,899,391  555.003 

NOTE:  Eipross  Morning,  Nows  Evoning  and  light  Evoning  pubfishod  5  days 
0  wook  only. 

NOTE:  Eipross-m,  Eipross  Nows-S  1  Sot.  Nows-o  &  light-o,S  t  sot. 
chongod  from  oight  to  nino  column.  Eipross-m,  5  and  Sot.  Jon. 
19.  1977,  Nows-o  Jon.  18.  1977  8  ligh1-o,S  t  Sol.  Juno  IS,  1976. 


SAN  DIEGO,  CALIF. 

Union-m  .  3,530,489  62,347  3,176,766  143,669 

‘Union-S  .  1,551.890  1,354,000 

Tribuno-e  .  3,917,565  63,431  3,533,310  143,375 

Grond  Totol .  8,989,944  124,668  7,962,976  286,944 

SAN  FRANCISCO,  CALIF. 

Chroniclo-m  .  2,288,259  621,193  2,036,915  498,424 

Eiominer-e  .  2,297,656  603,592  2,063,057  485,753 

Eiominor  t  Chroniclo-S  .  1,275,152  304,960  1,107,158 

Grond  Totol .  5,861.067  1,428,745  5,207,130  984,176 

SAN  JOSE,  CALIF. 

Morcury-m  .  5,604,740  161,863  4,989,308  205,904 

Nows-e  .  4,854,536  161,915  4,357,720  159,068 

•Mercury-News-S  .  1,975,893  1,653,744  8,333 


Grond  Totol  .  12,435,169  323,777 10,999,772  373,304 

NOTE:  Morcury-m  and  Nows-o  has  o  combinod  sot.  odition;  tho  linogo  is 
only  shown  in  the  Mercury-m. 

SCHNECTADY,  N.Y. 

Gozette-m  .  2,436,316 


NOTE:  Not  moosured  by  Modio  Rocords  in  1977. 
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SHREVEPORT,  LA. 

Journal-0  .  1,581,528  65,104  1,696,345  51.408 

Timos-m  .  3,351,830  120,720  3,387,541  69,313 

‘limos-S  .  910,674  901,130  17,938 

Grond  Totol .  4,844,023  185,834  4,985,006  138,648 

NOTE:  Times-m&S  and  Journol-o  changod  from  oight-  to  nino-column  Jon. 
3,  1977. 

SYRACUSE,  N.Y. 

Horold  Journol-o  .  1,920,415  5,398  1,981,781  4,697 

‘Horold  Amoricon-S  ....  1,255,391  8,490  1,148,583  12,186 

Post  Stondord-m  1,164,539  87,974  1,177,773  10,305 

Grond  Totol .  4,340,245  101,763  4,308,137  37,188 

NOTE:  Post  5tondord-m,  Horold  Joumol-o  ond  Horold  Americon-S  changod 
from  oight-  to  nino-column  Sopt.  1,  1976. 

TALLAHASSEE,  FLA. 

Domocrol-m  .  1,687,639  1,652,370 

‘Domcorot-S  .  639,151  594,715 

Grand  Total .  2,316,780  2,347,085 

NOTE:  Domocrat-o8iS  changod  from  oight-  to  sii-column  Aug.  1,  1976. 

TJkMPA,  FLA. 

Tribuno-m  .  3,073,476  747,966  2,970,515  734,690 

‘Tribune-5  .  1,348,711  139,704  1,216,635  40,136 

Times-e  .  1,985,136  1,937.628 

Grand  Totol .  6,407,323  877,670  6,114,768  774,826 

NOTE:  Tribuno-m&S  and  Timos-o  changod  from  oight-  to  nino-column  Oct. 
27,  1975. 

WASHINGTON,  D.C. 

Post-m  .  4,976,028  588,502  4,861,844  287,821 

‘Post-5  .  2,389,566  356,191  1,938,800  390,564 

Stor-o  .  1,934,980  406,183  2,274,361  499,565 

Stor-S  .  635,983  179,560  696,062  119,496 

Grond  Totol .  9,836,556  1,530,436  9,770,967  1,397,446 

NOTE:  Post-m&5  and  Stor-o&S  changod  from  oight-  to  nino-column  JUig.  2, 
1976 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,651,915  109,463  2,559,996  124,432 

Timos-e  .  3,293,011  109,143  2,281,088  123,763 

‘Post  Times-S  .  1,341,046  76,704  1,121,631  _ 

Grond  Totol .  6,184,973  395,310  5,962,715  247,195 


NOTE;  Posl-m  and  Timos-o  hovo  o  combinod  sot.  odition;  tho  linogo  is  only 
shown  in  tho  Post-m. 

NOTE:  Post-m,  Timos-o  ond  Post  Timos-S  changod  from  oight-  to  sii- 
column  Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 


Roportor  Dispolch-o  ....  1,448,570  230,354  1,444,871  338,263 

tReporlor  Dispotch-S  .  . .  547,366  85,676  344,351  68,064 

Grond  Totol .  1,995,836  316,030  1,789,122  306,336 

WICHITA,  KANS. 

Eoglo-m  .  2,179,548  308,290  2,325,393  339,975 

Boocon-o  .  1,135,306  8,344  1,080,648  147,523 

‘Eoglo  Beacon-S  .  734,390  107,880  739,844  48,104 

Grond  Totol .  4,039,144  424^14  4,035,884  535,601 


NOTE:  Eoglo-m  ond  Beocon-e  hovo  o  combinotl  sot.  odition;  tho  linogo  is 
only  shown  in  tho  Eoglo-m. 

NOTE:  Eoglo-m,  Boocon-o  and  Eoglo  Boocon-S  chonged  from  oight-  to 
sii-cokimn  Sopt.  1,  1975. 
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ALBANY,  N.Y. 

Timos-Union-m  .  2,070,274  1,990,008 

Knickorbockor  News-o  . .  1,451,175  1,377,335 

limos-Union-S  .  894,431  864,836 

Grond  Totol  .  4,415,880  4,233,979 

ANAHEIM,  CALIF. 

Bullotin-e  .  1,336,552  1,101,268 

BANGOR,  AAAINE 

News-m  .  1,439,819  1,438,629 

BIRMINGHAM,  ALA. 

News-e  .  2,604,756  2,785,650 

News-S  .  1,252,076  1,180,578 

Post-Herold-m  .  1,664,810  1,698,522 

Grond  Totol  .  5,531,643  5,664,750 

BURLINGTON,  VT. 

Froe  Pross-m-S  .  1,919,050  1,750,770 

CASPER,  WYO. 

Slor-Tribune-mS  .  1,867,460  1,546,244 

NOTE:  Includes  inserts:  156,436  linos  in  1978;  152,950  fines  in  1977.  Fomily 
Weekly  not  inckidod:  60,718  linos  in  1978,  61,766  lines  in  1977. 

COLUMBUS,  NEB. 

Telegram-e  .  760,228  698,208 

DAVENPORT,  IOWA 

Quod-City  Timos-e/m  .  . .  3,236,618  3,352,564 

Quad-City  Times-S  .  788,564  693,953 

Grand  Totol  .  4,025,183  3,946,516 

DES  MOINES,  IOWA 

Rogister-m  .  878,191  234,454  806,631  203,477 

Iribuno-e  .  1,293,935  1,313,018 

Rogisler-S  .  839,693  101,263  721,160  92,355 

Grond  Totol  .  3,011,819  335,717  2,839,809  294,832 

DOVER,  DELAWARE 


Dolowore  Stole  Nows-eS  1,199,586  1,126,975 

NOTE:  Figures  shown  obovo  ore  on  8-column  bosis. 


EDMONTON,  ALTA. 

Journol-e  .  5,035,890  4,903,086 

FORT  WAYNE,  IND. 

Journol-Gozetto-m  .  1,688,946  1,719,144 

News-Sonlinel-e  .  2,187,780  4,312  2,212,392  15,346 

Journol-Gazotlo-5  .  812,770  755,734 

Grond  Totol  .  4,689,496  4,312  4,687,270  15,246 


NOTE:  1978  figures  roportod  on  bosis  ol  5-4-4  quortor.  1977  figures  on  o 
monthly  basis. 
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1978  1977 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


FONT  WORTH  TEX. 

Stoi-Ttltgiom-m  .  7,817,066  2,511,124 

Star-T«l«grQm.e  .  3,005,366  2,748,130 

Slot-Ttlegrom-S  .  1,397,886  1,296,946 

Gtond  Tolol  .  7,220,318  6,556,200 

INOIANAPOIIS,  IND. 

5loi-tn  .  2,809,645  2,875,929 

Ntm  «  .  2,257,110  2,415,652 

5lat-5  .  1,514,595  1,498,836 

Grand  Tolol  .  6,581,350  6,790,417 

KANSAS  CITY,  AAO. 

Timoi-m  .  3,019,168  2,758,829 

Slor-o  .  1,331,970  99,031  1,285,256  103,829 

5lor-S  .  1,788,599  1,526,154  _ 

Giond  Tolol  .  6,139,737  99,031  5,570,239  103,829 


NOTE:  ROP  disploy  linage  il  pubtshod  on  o  6-column  bosis  bul  K  converled 
lo  8  column  basis  obovo.  Classified  is  pubEshod  and  reporlod  on  o 
9-column  basis. 

KITCHENER-WATERLOO,  ONT. 


Rocord-o  .  2,86T,513  2,978,501 

LETHBRIDGE,  ALTA. 

Horold-o  .  1,491,410  1,421,402 

LINCOLN,  NEB. 

Journol-5lot-d  &  5  .  2,178,162  2,219,546 

NOTE:  Includes  insorls— 312,620  tnos  in  1978;  324,744  linos  in  1977. 

LOUISVILLE,  KV. 

Coucioc-Joucnol-m  .  2,345,370  2,313,831 

louisvillo-Timos-o  .  2,525,053  2,655,401 

Courier-Journol&Times-5  .  1,534,727  1,523,639 

Grand  Tolol  .  6,405,150  6,492,871 

NOTE:  ROP  deploy  linogo  pubtshod  on  6-column  bosis  bul  convorlod  lo 
8-column  bosis.  Classified  pubishod  ond  reporlod  on  10-column  bosis. 
AAAOfSON,  Wise. 

Copilol  Timos-o  .  2,347,569  2,370,651 

5lolo  Journol-m  .  2,447,000  2,494,922 

5lolo  Journol-5  .  1,045,621  726,149 

Grand  Tolol  .  5,840,190  5,627,722 

NOTE:  6-column  pages  convorlod  lo  8-column  basis;  clossified  9-column. 
Includes  logols. 

MERIDEN,  CONN. 

Rocord-Journol-m  .  1,173,984  1,088,402 

MONROE,  LA. 

World-m  .  1,352,666  1,238,986 

No«s-5lor-o  .  1,248,030  1,130,066 

World-5  .  602,574  505,932 

Grand  Tolol  .  3,203,270  2,874,984 

MONTREAL,  QUE. 

GoioHo-m  .  1,920,398  1,344,257 

Slor-o  .  1,200,554  2,965,438 

lo  Dovoir-m  .  693,479  486,409 

lo  Dimoncho  Molin-S  . .  .  523,190  335,243 

NOTE;  loDimoncho  Matin  includosporspoctivesond  inserts — 149,644  lines  in 
1978;  37,141  tnos  in  1977. 

NASHUA,  N.H. 

Tologroph-o  .  1,600,370  1,569,778 

NEWPORT  NEWS,  VA. 

Pross-m  .  2,387,056  2,198,938 

Timos-Horold-o  .  2,065,126  2,047,458 

Prass-5  .  1,138,914  937,398 

Grand  Total  .  5,591,096  5,183,794 

NORFOLK,  VA. 

Virginion  Pilot-m  .  3,097,476  3,025,743 

lodger  Slor-o  .  2,720,514  2,732,185 

Virginian  Pilot  and 

lodgor-Slor-S  .  1,590,099  1,483,849 

Grand  Tolol  .  7,408,089  7,241,777 

NORTH  BAY,  ONT. 

Nuggol-o  .  1,124,084  1,244,750 

NORTH  PLATTE,  NEB. 

Tologroph-o-sol.  m  .  816,574  846,769 


NOTE:  Includes  Fomily  Woobly— 60,763  tnos  in  1978;  60,838  tnos  in  1977. 

Early  offset  daily 
installs  computers 

The  Hope  (Ark.)  Star,  4,632- 
circulation  evening  daily,  has  converted 
to  an  all-electronic  composing  room, 
Alex.  H.  Washburn,  president  and 
editor,  said. 

The  Star,  which  was  the  fourth  Arkan¬ 
sas  daily  to  convert  to  offset  printing  De¬ 
cember  29,  1965,  ordered  six  video  ter¬ 
minals,  two  microstors  (computer  stor¬ 
age  units),  and  connecting  electronic 
apparatus,  from  CompuType,  Inc.,  the 
composition  division  of  Harris  Corpora¬ 
tion,  in  September  1977,  and  installation 
was  completed  the  second  week  in  Au¬ 
gust. 

Washburn  said  the  investm*"  t,  nearly 
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1978  1977 

FUll  RUN  PART  RUN  FUll  RUN  PART  RUN 


OGDEN,  UTAH 

Slondord-Eioijuntr-e  .  . .  1,702,128  1,689,462 

Slondard-Eiaminor-5  .  . .  639,626  590,686 

Grand  Tolol  .  2,341,754  2,280,148 

NOTE:  5undoy  includos  Fomily  Woobly — 60,550  Enos  in  1978;  61,922  Enos  in 
1977 

OKLAHOMA  CITY,  OKLA. 

Oblobomon-m  .  2,320,082  612,401  2,165,097  515,995 

Timos-o  .  2,104,740  533,865  2,004,570  464,650 

Oblohomon-5  .  1,206,314  1,143,696 

Grand  Tolol  .  5,631,136  1,146,266  5,313,363  980,645 

OMAHA,  NEB. 

World  Horold-m-o-S  3,498,488  3,510,934 

ORLANDO,  FLA. 

5onlinol  Slor-AH  Oay/5  .  .  4,142,992  724,318  3,763,480  499,324 

OTTAWA,  ONT. 

lo  Droil-o  .  2,089,345  2,244,333 

PHOENIX,  ARIZ. 

RopubEc-m  .  3,995,824  4,045,594 

Goiollo-o  .  3,923,878  3,963,288 

RopubEc-S  .  1,694,392  1,547,770 

Grond  Tolol  .  9,614,094  9,556,652 

PORTLAND,  MAINE 

Pross-Horold-m  .  1,293,450  1,293,583 

Eipross-o  .  1,266,319  1,241,912 

Toiogrom-S  .  801,531  706,093 

Grond  Tolol  .  3,361,300  3,241,588 

PORTLAND,  ORE. 

Orogonion-mB5  .  5,450,438  5,065,368 

Orogon  Journol-o  .  1,860,306  1,606,178 

Grond  Tolol  .  7,310,744  6,671,546 

READING,  PA, 

Times-m/Eoglo-e  .  1,679,765  1,530,101 

Eoglo-S  .  663,281  658,729 

Grond  Tolol  .  2,343,046  2,188,830 

RICHMOND,  VA. 

Timos-Dispolch-m  .  2,056,724  1,919,650 

Nows-loodor-o  .  1,765,991  1,914,237 

Timos  Dispolch-S  .  1,194,708  1,109,537 

Grond  Tolol  .  5,017,423  4,943,424 

NOTE;  Port  run  and  comics  nol  included. 

RIVERSIDE,  CALIF. 

Enlorpriso-m  .  2,430,498  1,988,308 

Pross-o  .  2,103,794  1,746,206 

Pross-Enlorpriso-5  .  556,612  424,452 

Grond  Tolol  .  5,090,904  4,158,966 

NOTE;  Porodo  Enogo  or  proprinlod  inserts  not  inchidod. 

SANTA  BARBARA,  CALIF 

Nows-Pross-o-S  .  2,764,776  2,491,160 

NOTE;  Parade  Enogo  not  inchidod. 

SCOTTS  BLUFF,  NEB. 

Slor.Horold-m-5  .  936,916  910,412 

NOTE:  Includos  Fomih  Woobly— 61,123  linos  in  1978;  60,395  Enos  in  1977. 

SEATTLE,  WASH. 

Post-IntolEgoncor-m  ....  1,698,950  1,577,858 

Posl-lnlolEgoncor-5  ....  611,661  458,644 

Grond  Tolol  .  2,310,611  2,036,502 

Timos-o-5  .  3,993,290  3,460,002 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Boy  Brooio-o  ....  3,518,214  3,365,684 

SPOKANE,  WASH. 

Spobosmon  Roviow-m  . . .  1,714,196  1,675,531 

Chroniclo-o  .  1,768,043  1,749,895 

Spobosmon  Roviow-S  . . .  889,824  849,959 

Grand  Tolol  .  4,372,063  4,275,375 


NOTE;  Sundoy  and  Grand  Total  includos  Porodo  Enogo. 

equaling  the  initial  cost  of  “going  off¬ 
set,”  the  purchase  of  the  Star’s  five- 
unit  King  press,  was  triggered  by  the 
steady  markup  of  the  federal  minimum 
wage. 

The  new  equipment,  permitting  the  of¬ 
fice  staff  to  set  type  by  telegraph  from 
the  video  terminals  to  the  shop  photo¬ 
typesetters,  will  eliminate  several  posi¬ 
tions  in  the  composing  room,  Washburn 
said. 

The  Star  was  late  getting  around  to  the 
video-terminal  system,  Washburn  said, 
because  after  the  initial  conversion  to 
offset  printing  an  urban  renewal  de¬ 
velopment  in  Hope  made  it  advisable  to 
sell  its  original  plant  site  and  acquire  a 
new  home  with  adequate  parking  space, 
a  move  that  required  an  investment  of 
about  a  quarter-million  dollars. 


1978  1977 

FUll  RUN  PART  RUN  FUll  RUN  PART  RUN 

TACOAAA,  WASH. 

Nowi  Tribuno-o  and 

Tribuno  8  lodgoi-5  .  .  3,334,146  3,270,414 

TOLEDO,  OHIO 

Blodo-o  .  2,289,396  2,262,731 

Blodo-5  .  1,123,552  1,189,343 

Grand  Tolol  .  3,413,948  3,452,064 

TOPEKA,  KANS. 

Dolly  CopMol-m  .  1,280,566  1,229,340 

Slolo  Journol-o  .  904,526  920,409 

Copilol-Journol-5  .  462,476  418,369 

Grand  Tolol  .  2,647,568  2,568,118 

NOTE;  Figuros  ora  bosod  on  6-column  formol. 

NOTE;  Slolo  iournol-o  now  pubEshing  ono  lots  odilion  por  woob. 

TOROF4TO,  ONT. 

Slot-0  .  4,627,292  4,561,137 

Sun-m  8  5  .  2,158,413  1,875,762 

TREPdTON,  N.J. 

TImos-d  .  1,480,055  1,431,769 

Timos  Advortisor-S  .  737,300  654898 

Grand  Tolol  .  2,317,355  2,076,667 

NOTE:  6-column  pogos  convorlod  lo  8-column  bosis. 

TUCSON,  ARIZ. 

Slor-m  .  3,151,988  3,130,585 

Ciliion-o  .  3,165,904  3,140,158 

Slat-5  .  870,849  823,067 

Grond  Tolol  .  7,188,741  7,093,810 

NOTE:  Sundoy  includos  Porodo  Enogo. 

TULSA,  OKLA. 

World-m  .  1,861,758  1,834,418 

Tribuno-o  .  1,843,893  1,828,774 

World-S  .  812,914  761,647 

Grond  Tolol  .  4,518,565  4,434,839 

NOTE:  Figuros  bosod  on  6-column  formal  and  9-column  clossifiod. 
VANCOUVER,  B.C. 

Sun-0  .  4,133,425  4,438,763 

NOTE;  Includos  Woobond  Mogoiino.  All  figuros  on  6-co1umn  formal. 

WAUKEGAN,  ILL. 

Nows-5un-o  .  2,TS0836  2,081,354 

WILKES-BARRE,  PA. 

Timos-loodor-Nows 

Rocord-AE  Doy  .  1,368,518  1,357,599 

Indopondonl-S  .  530,199  511,422 

Grond  Tolol  .  1,898,717  1,869,021 

NOTE:  Sundoy  includos  Porodo— 57,155  Enos  in  1978. 51,510  Enos  in  1977. 
SupplomonI  Advorlising  lot  Juno  1978  nol  includoS— Timos  loodtr — 
Nows  Rocord  285,286  linos.  Moosurod  by  Advorlising  Choebing 
Buroou — NouslodI  Roporls  Division. 

WILMINGTON,  DELAWARE 


Nows/Journol 

(mto-mon  lofri.)  ...  3,210,318  2,239.112 

Nows  Journol-S  .  340,985  300,008 

Grond  Tolol  .  2,551,303  2,529,120 

WILMINGTON,  N.C. 

Slor-m  .  1,049,118  985,754 

Slor-Nows-S  .  383,334  448,756 

Grond  Tolol  .  1,432,452  1,434,510 

WINDSOR,  ONT. 

Slor-o  .  2,449,269  2,438,473 

WINNIPEG,  AAAN. 

Tribuno-o  .  3,056,511  2,733,887 

Frto  Pross-o  .  3,407,698  3,351,278 

WINSTON-SALEM,  N.C. 

Journol-m  .  1,843,940  1,884,764 

Sonlinol-o  .  1,469,034  1,543,464 

Journol  Sonlinol-S  .  763,056  720,608 

Grond  Tolol  .  4,076,030  4,147,836 

NOTE:  Pori  run  and  comics  nol  inchidod. 

WORCESTER,  AAASS. 

Tologrom-m  .  1,043,357  1,072,397 

GoioHo-o  .  1,120,063  1,196,204 

Tologrom-S  .  945,500  992,340 

Grond  Tolol  .  3,108,920  3,260,841 


U.S.  mills  to  put 
metric  on  labels 

U.S.  newsprint  producers  will  include 
metric  measurements  on  roll  labels  and 
shipping  documents  in  making  deliveries 
to  customers  effective  January  1,  1979, 
when  Canadian  producers  begin  metric 
shipments  to  the  United  States.  There 
will  be  no  change  in  the  size,  weight  and 
other  physical  properties  of  newsprint. 

In  accordance  with  their  nation’s  plan, 
Canadian  producers  have  been  using 
metric  measurements  to  destinations  in 
Canada  since  January,  1978.  The  one- 
year  lead  time  before  the  planned  start  of 
metric  shipments  to  the  U.S.  was  ar¬ 
ranged  to  identify  and  correct  any  prob¬ 
lems  before  the  change  takes  place. 
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Production 
snagged  by 
power  outage 

W  hen  ihc  AtUinla  Constitution  and/t/- 
hintii  Jtninuil  arc  in  the  dark  about  any¬ 
thing  .  .  .  I  HAT'S  News. 

But  that  was  exactly  the  situation  at 
1 1:.'9  a.m.  Wednesday.  August  16  when 
a  pile  dri\  er  on  the  site  of  the  Metropoli¬ 
tan  Atlanta  Rapid  Transit  Authority 
slammed  a  piling  through  five  major  elec¬ 
tric  lines  supplying  a  six  block  area  in  the 
middle  of  dow  ntown  Atlanta. 

In  addition  to  the  newspapers.  Rich's 
department  store,  the  main  U.S.  Post  Of¬ 
fice.  The  Omni  International  Hotel  and 
complex.  The  Headquarters  of  the  Sixth 
Federal  Reserve  District  and  other  office 
buildings  were  casualties. 

The  Journal  had  just  finished  printing 
40.(K)0  copies  of  a  154-page.  10  sections. 
Home  and  City  Edition  and  were  chang¬ 
ing  plates  for  the  Metro  when  the  outage 
hit  .  .  .  and  shut  down  the  total  opera¬ 
tion  for  both  newspapers. 

As  the  afternoon  wore  on  and  Jim 
Kennedy,  executive  vicepresident  and 
general  manager,  and  other  Atlanta 
Newspapers  executives  realized  the 
magnitude  of  what  had  happened  they 
decided  to  go  ahead  with  an  abbreviated 
newspaper  carrying  the  masthead  of  both 


newspapers  and  produced  by  Constitu¬ 
tion  personnel  using  the  facilities  of  the 
Decatur  News  Publishing  Co.,  Inc.,  in 
suburban  Atlanta. 

Some  57  street  sales  route  managers 
assembled  at  the  Atlanta  Newspapers 
plant  and  hand  inserted  the  two  12-page 
Constitution  food  sections  and  a  K-Mart 
section  which  had  already  been  pre¬ 
printed  into  the  abbreviated  edition. 
Home-delivery  personnel  topped  out  the 
bulk  of  the  2-50,00  run  for  their  subscrib¬ 
ers. 

The  actual  computer  operation  faced 
no  immediate  problem  when  the  power 
outage  occurred  because  when  the  elec¬ 
tricity  went  off  so  did  the  heat  supply  and 
even  without  air-conditioning  the  com¬ 
puters  remained  cool. 

The  problem  occurred  when  power  re¬ 
sumed.  Several  million  characters 
backlogged  from  the  wire  service 
reports — i.e.  AP.  DPI,  LA  Times.  Wash¬ 
ington  Post,  N.Y.  Times,  Chicago  Daily 
News,  The  Cox  News  Bureau,  the  syn¬ 
dicated  columnists,  advance  features  and 
tv  schedules  and  grids  had  to  be  sorted 
out. 

The  whole  classified  advertising  sys¬ 
tem  had  to  be  purged  and  updated  and 
many  expiring  ads  extended  by  one  day 
to  make  up  for  the  lost  publications. 
Some  scheduled  display  ads,  retail  and 
general,  were  rescheduled  at  the  local 
IBM  data  center. 


The  Lockhorns  are  the  quarreling-est  husband  and  wife  of  the 
comics,  and  millions  of  readers  enjoy  their  barbed  exchanges.  Men 
get  a  charge  when  Leroy  delivers  one  of  his  devastating  stingers. 
Women  love  it  when  it's  Loretta  who  serves  up  the  put  down. 


Nearly  300  papers  carry  The  Lockhorns.  including  the  Detroit 
Free  Press  •  San  Francisco  Chronicle  •  Seattle  Post  Intelligencer 
*  Indionopolis  Star  *  Newsday  •  Cincinnati  Enquirer  * 
Philadelphia  News  •  Flouston  Chronicle  •  Los  Angeles  Herald 
Examiner  •  Miami  Herald  *  Minneapolis  Star  *  Columbus  Citizen 
Journal  •  Boston  Herald  American  •  Fort  Worth  Star  Telegram  • 
Salt  Lake  City  Tribune  •  Fort  Wayne  News  Sentinel  and  many 
more. 


®  K.F.S. 


For  information  on  availability,  samples  and  terms,  phone 
Dick  Fales,  Notional  Sales  Director,  toll  free  at  800-223-7384. 

I  FeaVures  Synclica‘t-« 

235  East  45th  Street,  New  York,  N.Y.  10017 


Circulation  was  also  faced  with  the 
problem  of  returning  vacationers,  carrier 
bill  adjustments  and  manifesting  de¬ 
liveries  to  the  field. 

Advertising  department  set  up  an  out¬ 
side  phone  system  in  other  downtown 
office  buildings.  A  few  inside  direct  lines 
were  left  when  the  overall  Centrex  sys¬ 
tem  was  knocked  out  throughout  the  of¬ 
fice  and  mechanical  areas  of  the  plant. 

For  managing  editor  Eddie  Sears  of 
the  Constitution  it  was  boiling  down  the 
news  for  the  four-page  special.  For  man¬ 
aging  editor  of  the  Journal,  JiiTi  Minter,  it 
was  “pure  frustration.” 

The  photographic  department  ob¬ 
served  it  was  “used  to  working  in  the 
dark"  so  it  processed  local  photos  of  the 
accident  site  and  features  in  their  own 
darkrooms  and  printed  them  at  the 
nearby  facilities  of  the  Southeastern 
headquarters  of  the  Associated  Press. 
Joe  McTyre,  photographic  dispatcher, 
said  they  did  make  a  print  by  flashlight 
(three  minute  exposure)  just  to  see  if  it 
would  work. 

Since  most  of  the  reporters'  typewrit¬ 
ers  are  Electric  Selectrics  .  .  .  One 
intern  was  heard  to  howl  “1  don't  know 
how  to  use  a  manual."  Veteran  fashion 
writer  Frances  Cawthon  observed  that 
there  was  nothing  like  a  manual  typewri¬ 
ter  to  take  out  your  tensions  and  aggres¬ 
sions  and  that  when  one  slung  the  car¬ 
riage  back  it  was  like  slinging  copy  ac¬ 
ross  the  cityroom. 

Jack  Tarver,  publisher  of  the  Journal 
and  Constitution,  about  to  climb  the 
stairs  to  his  ninth  floor  office  was  heard 
to  observe  laconically  “1  always  thought 
publishers’  offices  should  be  on  the  first 
floor  so  that  anyone  could  come  in  and 
horsewhip  them  and  now  believe  I’m 
right." 

Power  was  restored  shortly  after  noon 
Thursday,  August  17.  The  Journal  con¬ 
tinued  its  interrupted  run  of  before,  deliv¬ 
ered  it  with  the  four-page  double  mast¬ 
head  wraparound  complete  with  special 
sections  and  the  Atlanta  Constitution  re¬ 
sumed  normal  operations. 


Ingersoll  to  buy 
Royal  Oak  Tribune 

An  agreement  was  reached  this  week 
for  the  purchase  of  the  Royal  Oak 
(Mich.)  Tribune  by  Ingersoll  Newspa¬ 
pers  Inc.,  Kingston,  N.Y._ 

Ed  St.  John,  vicepresident  of  opera¬ 
tions  for  Ingersoll,  will  become  general 
manager  of  the  Tribune.  Richard  P.  Mil¬ 
ler,  the  previous  owner,  will  remain  as 
publisher. 

The  Tribune,  which  suspended  publi¬ 
cation  on  June  19,  resumed  publication 
on  August  18.  The  shut  down  began  a 
day  before  a  strike  deadline  was  set  by 
The  Newspaper  Guild,  Pressmen’s  union, 
and  ITU. 

Contracts  were  approved  by  the  guild 
and  ITU  after  the  pressmen  settled. 
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ITU  and  IMU 
members  to  vote 
on  merger 

Merger  between  the  International 
Typographical  Union  (ITU)  and  the  In¬ 
ternational  Mailers  Union  (IMU)  will  be 
put  to  membership  referendum  vote  Oc¬ 
tober  18. 

The  detailed  proposal  to  unite  the  two 
organizations  was  presented  last  week  at 
the  ITU’s  120th  annual  meeting  in 
Springfield,  Illinois. 

Union  officials  said  they  are  confident 
that  the  October  18  ballot  will  be  “over¬ 
whelmingly  in  favor  of  merger.” 

The  ITU  committee  report  outlining 
the  proposed  merger  called  it  a  step  to¬ 
ward  “more  effective  and  responsive 
collective  bargaining  with  employers” 
and  a  way  to  realize  “certain  monetary 
efficiencies  through  the  administration  of 
a  large  organization.” 

Provisions  in  the  report,  affecting  the 
3.()00-member  IMU  body  indicate  that: 

•  Merger  of  the  two  unions  at  the  local 
level  will  be  entirely  at  the  option  of  the 
involved  local  unions. 

•  Collective  bargaining  agreements 
and  responsibilities  will  be  continued  by 
the  local  unions. 

•  Nothing  in  the  agreement  will  affect 
or  impair  any  bargaining  rights  or  certifi¬ 
cations  of  the  IMU  and  ITU  or  any  of 
their  affiliated  locals. 

Meanwhile,  the  ITU’s  pending  merger 
with  the  Newspaper  Guild  (TNG)  should 
be  ready  for  a  member  referendum  vote 
sometime  next  summer,  following  the 
two  groups’  annual  meetings,  ITU  presi¬ 
dent  Joe  Bingel.  reported  during  the 
meeting. 

Both  sides  have  already  agreed  on  a 
number  of  key  features,  Bingel  said,  re¬ 


garding  merger.  These  include:  provi¬ 
sions  for  holding  local  referendums, 
some  mandatory  bargaining  goals,  reten¬ 
tion  of  ITU  general  laws  in  contracts 
where  applicable,  a  commitment  but  not 
a  mandate  to  local  mergers,  preservation 
of  collective  bargaining  power  and  duty 
in  the  local  and  the  protection  of  existing 
pension  benefits. 

Bingel  warned  his  delegates  during  the 
assembly  that  “we  are  at  the  crossroads 
and  the  decisions  that  must  be  made 
cannot  wait  any  longer.” 

Delays  in  merger,  he  said,  had  resulted 
primarily  from  the  unsettlingly  number 
of  labor  disputes  this  year. 

“It  is  clear  from  the  stereotyped  con¬ 
tract  proposals  we’re  receiving  and  the 
orchestrated  negotiating  patterns  we  are 
coming  into  contact  with  that  we  no 
longer  are  facing  our  own  employers 
across  the  bargaining  table,”  Bingel  said. 

“We  are  facing  the  AN  PA,  SNPA  and 
PI  A  along  with  an  unholy  group  of  highly 
paid  and  highly  skilled  union  busters  who 
are  calling  the  shots.  We  are  being  forced 
into  strikes  in  places  where  we  never 
before  had  a  problem  which  could  not  be 
solved  through  mutual  trust  and  amica¬ 
ble  negotiations.” 

The  ITU  is  presently  paying  benefits 
to  635  members  in  12  locals  for  10  strikes 
and  5  lockouts.  The  weekly  sum  is 
$83,395 — an  increase  over  last  year’s 
figures,  Bingel  said. 

TNG  President  Chuck  Perlik  told  the 
ITU  body  that  “the  winds  of  change 
generated  by  automation  .  .  .  have  esca¬ 
lated  into  a  full  blown  hurricane.  And 
we — your  union  and  mine  and  all  unions 
in  our  industry — now  find  ourselves 
squarely  in  the  eye  of  the  storm.” 

In  a  separate  action.  Bingel  also  an¬ 
nounced  plans  to  increase  ITU  efforts  at 
organization  “workers  in  all  facets  of  the 
printing  and  publishing  industry. 

“In  the  past,  our  organization  program 


ITU  drops  bogus 

Proposition  No.  101  adopted  by  the 
ITU  Convention  held  in  Springfield  (111.), 
August  5-11,  1978,  made  some  important 
changes  in  the  ITU  Bylaws. 

The  Proposition  as  passed  permits  the 
Executive  Council  to  issue  guidelines  on 
contract  proposals  tailored  to  the  prob¬ 
lems  of  the  individual  local. 

The  Proposition  also  called  for  the  de¬ 
letion  from  the  ITU  Bylaws  of  Article 
Vll,  Sections  23  through  27,  the  sections 
which  governed  their  demands  for  bogus 
or  the  allowable  substitutes  therefore. 

Thus  passes  a  practice  which  had  its 
origins  in  the  16th  century. 

has  been  attuned  to  organizing  people 
who  were  in  competition  with  our  fair 
publishers.  Today  it’s  an  entirely  differ¬ 
ent  story. 

“We  have  organized  newsrooms,  data 
processing  centers,  dispatch  departments, 
front-door-to-back-door  shops,  including 
warehousemen  and  bindery-women. 
And  we  intend  to  expand  our  organiza¬ 
tion  program  to  include  anyone  who 
wishes  to  be  represented  by  the  ITU.” 

Programs  to  train  members  as  organiz¬ 
ers,  changes  in  membership  rules,  and 
the  appointment  of  a  special  ITU  field 
coordinator  are  only  a  few  of  the  steps 
the  union  has  taken  to  meet  its  goal, 
Bingel  said. 

Harte-Hanks  pays  $1 .3 
million  for  station 

Harte-Hanks  Communications,  Inc. 
has  signed  a  contract  to  acquire  the 
operating  assets  of  radio  station  KMJK, 
an  FM  station  in  Portland,  Oregon. 

The  closing  of  the  acquisition  is  sub¬ 
ject  to  Federal  Communications  Com¬ 
mission  approval  of  the  assignment  of 
the  license.  The  purchase  price  will  be 
$1,300,000  cash  at  closing. 
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ing  to  arrange  for  a  feature  interview 
with  him.  Reif  confirmed  that  the 
caretaker’s  phone  number  corresponded 
to  the  number  in  the  police  log  and  got 
the  story  from  her  sources. 

Just  last  week  the  Urban  Mass  Trans¬ 
portation  Authority  announced  a  priority 
to  improve  the  Upper  Harlem  Conrail 
Line.  Many  commuters  between  the  Mt. 
Kisco  area  and  New  York  City  attribute 
organization’s  pledge  for  improvement 
of  the  problem-riddled  line  to  a  twice- 
weekly  column  that  Phyllis  Cobbs  wrote 
in  the  Patent  Trader  called  “Commuter 
Reporter.’’ 

Ron  Melancon,  sports  editor  of  the  Pa¬ 
tent  Trader,  produces  the  sports  section 
that  has  won  first  place  in  the  weekly 
division  of  the  New  York  Press  Associa¬ 
tion’s  annual  contest,  but  now  next  time 
will  be  competing  in  a  different  category. 
He  tends  tow'ards  large  pictures  and 
readable  stories,  and  always  stays  until 
after  the  paper  is  out  each  night. 

Although  some  reporters  are  young, 
the  middleaged  and  older  reporters  con¬ 
tribute  to  the  stability  of  the  paper, 
Cartwright  said.  Besides  the  regular  staff¬ 
ers,  there  are  columnists  who  write  on 
wine,  food,  cars  and  running.  Each  of  the 
reporters  has  a  beat,  covering  the  main 
areas  of  Mt.  Kisco,  New  Castle,  Bed¬ 
ford,  North  Salem,  Lewisboro,  Pound 
Ridge  and  Pleasantville. 

The  Patent  Trader  went  daily  in  1960 
and  again  in  1965,  but  failed  to  last. 
“One  of  our  challenges  now  is 
convincing  the  advertisers  and  the  read¬ 
ers  that  we’re  going  to  stay  daily,’’  said 
Berger.  “We  know  we  are.’’ 

Berger  previously  was  with  the  Balti¬ 
more  News  American  as  circulation  sales 
manager  for  13  months  before  joining  the 
Patent  Trader  this  summer.  He  spent  a 
year  at  Weightman  Associates,  an  ad 
agency  in  Philadelphia  after  working  four 
years  as  circulation  director  at  the 
Gloucester  County  (N.J.)  Times,  a 
Harte-Hanks  newspaper.  He  likes  it  bet¬ 
ter  at  the  Patent  Trader.  “You  get  in  a 
rut  just  being  in  circulation.  I’d  rather 
run  my  own  show  like  I’m  doing  here. 
It’s  ‘newspapering’.  At  Baltimore,  1  had 
to  Fight  unions,’’  says  Berger,  who  now 
answers  to  George  Newhart,  executive 
vicepresident  for  operations  of  the  Mor¬ 
ris  group  who  is  responsible  for  the  day- 
to-day  profitability  of  the  papers. 
Newhart  visits  each  of  the  Morris  papers 
at  least  once  a  month,  while  Morris 
stops  by  less  frequently. 

Newhart  and  Morris  hired  Berger  be¬ 
cause  Newhart  was  familiar  with 
Berger’s  work  when  he  was  publisher  of 
the  Gloucester  Times.  After  receiving  his 
B.A.  degree  in  history  from  Union  Col¬ 
lege  in  1968  in  Schenectady,  N.Y.,  Ber- 
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ger  joined  the  Gloucester  Times  as  a 
planning  coordinator.  He  had  gotten  in¬ 
terested  in  newspapers  by  watching  his 
relatives.  “My  sister  was  married  to  the 
son  of  the  owner  of  the  South  Middlesex 
(Mass.)  News,"  said  Berger,  who  had 
written  for  his  high  school  and  college 
newspapers. 

“We  haven’t  promoted  the  Patent 
Trader  yet  as  well  as  we  should  since  it 
went  daily,’’  says  Berger.  “1  think  we 
have  a  big  potential  for  growth.’’  He  said 
the  Trader’s  circulation  rates  are  lower 
than  area  papers.  An  annual  weekday 
subscription  to  the  Patent  Trader  costs 
$39. 

“We  have  trouble  getting  national  ad¬ 
vertising  and  we  don’t  know  why  we 
should.  We’re  in  a  pretty  affluent  mar¬ 
ket.  We  have  a  very  ‘quality’  sophisti¬ 
cated  reader.  We’re  about  ready  to 
launch  into  a  major  promotion  telling 
readers  the  benefits  of  our  newspapers. 
We’ll  emphasize  that  we  feature  local 


news  written  in  a  timely  way  and  deliv¬ 
ered  reliably  in  the  mail.’’ 

“We’re  Here  Because  You’re  Here,” 
is  the  new  slogan  adopted  by  the  Patent 
Trader  this  week.  The  paper  ran  an  in- 
house  contest  and  came  up  with  this  say¬ 
ing.  They  canned  its  New  York  ad 
agency,  Warren  Pfaff  Inc.  “We’re  now  a 
grass-roots  paper.  Everybody  rolls  up 
his  or  her  sleeves  and  contributes,”  says 
Berger. 

“I’m  so  excited  to  be  here.  Things 
happen  so  quickly.  I’ve  already  bought  a 
house.  1  just  got  here,  and  I  have  so 
much  work  to  do,”  Berger  added. 

What  is  his  philosophy  for  a  small 
newspaper  surviving  in  the  suburbs? 
First,  give  a  good  product;  promote  it, 
sell  circulation,  and  get  advertising  dol¬ 
lars,  Berger  quickly  said. 

Pam  Shorlidge,  30,  retail  advertising 
manager  for  the  past  Wi  years  and  who 
has  been  with  the  Trader  for  6  years, 
says  the  local  merchants  take  prece¬ 
dence.  “We  are  consistently  dealing  with 
local  retailers — our  emphasis.  We  make 
sure  they  are  educated  as  far  as  coop 
advertising.  We  do  everything  we  can  to 


John  R.  Berger 


help  him.  If  he  stays  in  business,  we’re 
also  in  business.  We  consider  them  our 
‘bread  and  butter’;  the  national  advertis¬ 
ers  are  ‘gravy’.”  She  says  she  often 
works  with  Chambers  of  Commerces  and 
businessmen’s  associations  in  securing 
ads.” 

She  has  a  staff  of  six  full-time  ad  sales 
persons — one  male  and  the  “rest  of  us 
are  gals.  I  have  replaced  the  retiring  male 
salesman  with  women  because  men  have 
not  been  applying  for  the  jobs.”  The  pay 
range  for  ad  sales  persons  is  $200-$325, 
she  said.  This  compares  to  the  average 
pay  for  reporters  of  S165-$200,  said 
editor  Cartwright,  who  says  she  gets  at 
least  seven  applicants  a  week.  Shorlidge 
also  has  a  fulltime  artist  and  several  desk 
persons  working  for  her.  Before  joining 
the  Trader,  she  worked  in  New  York 
City  as  manager  of  a  graphics  studio. 

“It’s  difficult  in  Mt.  Kisco,  with  so 
many  media.  It’s  sophisticated,  even 
though  you  wouldn’t  think  so.  Our  com¬ 
petition  ranges  from  a  Pennysaver  to 
Gannett  and  to  radio  stations.  And  we 
also  have  our  foot  in  the  New  York  City 
world,”  she  said. 
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AUTOMOTIVE 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


_ FILLERS _ 

ROBBINS  FILLER  SERVICE,  22  years  in 
the  business,  is  widely  accepted  for 
quality  and  variety.  Long  and  short  fill¬ 
ers.  quotations,  editorialquips.  Modest 
rates.  Ask  (on  your  letterhead)  for  a  free 
sample  copy.  Robbins  &  Associates, 
P.O.  Box  780,  Seattle.  WA  98111, 

_ FOOD _ 

YOUR  HUSBANDS  COOKBOOK  by  Mike 
McGrady.  New  column  brings  laughs, 
info.  Already  grabbed  up  by  Newsday, 
Washington  Post,  Chicago  Tribune, 
many  more.  Get  samples.  Box  5447, 
Editor  &  Publisher. 


_ GENERAL _ 

AWARD-WINNING  columns  by  12  top 
columnists  ranging  from  politics  to  jazz. 
Available  from  News  World  Syndicate. 
401  Fifth  Ave.,  New  York,  NY  10016. 

_ HANDYMAN _ 

HANDYMAN  column  for  do-it- 
yourselfers.  Weekly.  Inexpensive.  Whit- 
ford,  Box  749.  Marblehead,  MA  01945. 

_ HEALTH _ 

HOUSE  CALLS:  500  Words  Q&A  weekly 
column  on  preventive  self-help  health¬ 
care  by  medical  author, consultant.  Free 
samples:  S.  G.  House.  7315  Wisconsin 
Ave.,  Bethesda,  MD  20014. 

_ HORSES _ 

OF  COURSE,  A  HORSE— why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers,  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112. 


ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 


HUMAN  INTEREST 

WEEKLY  ILLUSTRATED  POP  SCIENCE 
TEASER,  universal  (male  and  female) 
appeal.  Solution  on  another  page.  New. 
intriguing.  OR.  straight  illustrated  col¬ 
umn.  About  500  words.  Sample:  Frank 
Marks,  4940  East  End  Ave.,  Chicago,  IL 
60615. 

_ HUMOR _ 

SHE’S  BRIGHT,  she's  witty,  she's  wild 
...  and  her  "SUNNY  SIDE  UP"  columns 
are  the  talk  of  the  town.  She's  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street, 
Brooklyn,  NY  11214. 

_ MONEY _ 

"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

CONSUMER  AIDS— weekly  guide  to 
sources  and  services.  Fits  any  page. 
Camera-ready,  Samples:  News  Research 
Service,  Box  16147,  San  Diego,  CA 
92116. 


MOVIE  REVIEWS 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 

MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


_ PUZZLES _ 

PUZZLES  create  devoted  readers: 
Bonus-Words,  Wiggly-Words;  witty  quip. 
Info  50#.  Dickson,  177(X)  Western  69e, 
Gardena,  CA  90248. 

_ REAL  ESTATE _ 

HOUSE  CALLS  answers  readers'  queries 
on  buying  and  selling  homes.  Informa¬ 
tive.  lively,  reliable  anywhere  in  US,  4th 
year.  50  dailies.  Broker,  journalist,  col¬ 
lege  instructor.  Edith  Lank,  240 
Hemingway  Dr..  Rochester,  NY  14620. 

_ SPORTS _ 

PHOTOS  of  runners  and  joggers,  for  use 
with  articles  on  the  sport.  Some  name 
runners  as  well,  i.e.  Rodgers.  Shorter, 
Hill,  Larue.  Hanson.  Gorthan,  etc.  In¬ 
quire:  area  code  (301)  434-0066. 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


"Howto  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
.NY  11777. _ 


EXIT  THE  RAT  RACE.  Control  and  Man¬ 
agement  of  quality  color  shop  in  Southeast 
Atlantic  resort  for  as  little  as  $35,000 
cash.  Send  short  resume  with  response  to 
Box  5379.  Editor  &  Publisher. 


FINANCING!  $1.000-$100,000  avail¬ 
able— "overnight".  Entirely  by  mail.  Any 
purpose.  Repay  anytime.  Incredibly  low 
interest.  No  collateral,  cosigners,  special 
conditions.  Full  information.  $2  (refunda¬ 
ble).  Spectrum,  79  Wall  St.-51FS.  New 
York,  NY  10005. 


MILLION  DOLLARS  worth  memberships 
sold  in  camper/recreational  club  with 
lOOM  circulation  magazines.  Believe  can 
sell  ten  million  with  broader  base.  Need 
affiliation  outdoor  oriented  publication(s) 
with  larger  circulation.  Box  819,  Willis,  TX 
77378. 


Circulate  Your  Jobs.  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses,  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89.  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission.  Kans.  66207. 


NEWSPAPER  BROKERS 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah.  GA  31405  (912)  925-8666  or  925- 
8662. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


W.  SID  SMITH,  Media  Broker 
Box  189.  Mount  Pleasant.  Ml  48858 
(517)  772-3261 


MEL  HODELL,  Newspaper  Broker. 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co..  P.  0, 
Dr.  12428,  Panama  City,  Fla. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407, 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207,  Office  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B,  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  NAtional  8-1133 


NOBODY  WILL  WORK  HARDER 
TO  SELL  YOUR  NEWSPAPER  .  .  . 
at  fair  market  value,  in  confidence,  with¬ 
out  disrupting  your  business. 

ROY  HOLDING  &  ASSOCIATES 
Box  212-Galva,  IL  61434 
(309)  932-2270  days-932-2642  evenings 
Appraisals— Consultation 


NEWSPAPERS  FOR  SALE 


$100,000  DOWN 

$400,000  gross,  California  suburban 
weekly.  Snyder  Newspaper  Brokers.  P.O. 
Box  308,  Lindsay.  CA  93247,  Joseph  A. 
Snyder,  Broker,  Kenneth  A.  Snyder. 
Salesman. 


LARGE  CALIFORNIA  weekly  $40,000 
down  -rapidly  growth  22  miles  from  larger 
town.  Need  financially  strong  publisher  to 
build  paper.  Fine  climate.  Snyder  News¬ 
paper  Brokers,  P.O.  Box  308,  Lindsay.  CA 
92347. 


QUALITY  Alaska  weekly.  $73,(X)0  gross, 
plus  $10,000  gross  job  printing.  No  shop¬ 
per  competition.  Remodeled  building. 
Compugraphic  equipment  includes:  Comp 
IV.  2  VDTs,  CG2%1  and  interface.  Asking 
$95,000.  Write  Box  5486,  Editor  &  Pub¬ 
lisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MOUNTAIN  STATE  exclusive  county  seat 
weekly,  $15,000  down,  8-page  rotary 
offset  press  and  building  included.  Snyder 
Newspaper  Brokers,  P.O.  Box  308, 
Lindsay.  CA  93247. 


The  "NOTHING  HAPPENED  TODAY" 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,000.  Due  to  illness 
asking  $70,000.  Send  your  replies  to  P.O. 
Box  1296.  Flagstaff,  AZ  86001  or  call 
(602)  774-6868  or  774-1259. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns.  $130,000  and  $20,000  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only: 
with  29°o  down.  Box  5140,  Editor  & 
Publisher. 


WEEKLY  NEWSPAPER  covers  all  Northern 
Wyoming.  Located  in  the  heart  of  the 
Uranium,  oil.  and  coal  boom  of  northern 
Wyoming.  One  of  the  hottest  spots  in  the. 
nation.  Towns  are  doubling  ixjpulation  in 
one  to  two  years  salaries  are  the  highest  in 
the  nation.  Population  growth  unheard  of. 
This  paiier  services  approximately  14  town 
trade  area.  150.000  population  lots  of 
room  to  grow  complete  newspaijer  staff 
available  it  wanted.  Editor  has  25  years 
ex|)erience.  Grosses  $80.000.(X).  Reason 
tor  selling  owner  has  other  businesses  and 
sickness.  Price  $80,000.00  with 
$25,000.00  down.  Owner  will  carry  bal¬ 
ance  on  reasonable  terms. 

Write:  B.  J.  Publishing  Co.,  Inc. 

609  Douglas  Highway 
Gillette.  Wyoming  82716 
Phone:  (307)  682-0927  or  686-3847 


LARGE  PAID  CIRCULATION  New  Jersey 
weekly,  average  size  108  pages.  Official 
publication  since  early  30s.  Box  5442. 
Editor  &  Publisher. 


AWARD  WINNING  weekly  newspaper 
(18.000  circulation)  and  printing  business 
for  sale  in  upstate  New  York.  Financing 
available.  Julius  Cohen,  Box  209.  Mon- 
ticello.  NY  12701. 


FLORIDA  Gulf  Coast.  Two  paid  weeklies 
plus  well-equipped  print  shop.  Sales  will 
reach  $200,00()  in  1978.  Fast  growth.  No 
direct  competition.  Box  5426,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5.000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


NEW  PUBLICATIONS 


SOON  TO  MAKE  ITS  DEBUT  Morning 
Newspaiier  Publication.  All  interested  par¬ 
ties  send  all  inquiries  to  P.O.  Box  1348. 
Houma.  LA  70361.  Newspaijer  Publishers 
&  Printers  of  Louisiana.  Inc. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


2  MASTER  DM  48  Etching  Machines 
1  Micro  Metal  Plate  Processor  II 
1  Tasope  double  truck  size  electric 
burn  in  unit 

Call  Tom  Maley  at  The  Oklahoma 
Publishing  Co.,  (405)  232-3311. 


CAMERA-POS  1  SYSTEM 
Camera— Pos  1  System  Series  6000.  ll"x 
17"  Format-Automatic.  Push-button  mo¬ 
torized  base.  Pushbutton  electronic  con¬ 
trol  panel.  Automatic  sizing.  Can  be  used 
to  lay  out  automatically.  Electronically  dri¬ 
ven  lensboard  and  copytxtard.  Accepts 
materials  to  11"  x  17".  16"x20"copyboard. 
Quartz  lamps  with  reflectors.  Automatic 
light  positioning.  Automatic  processor 
Calibrated  scale.  Used  less  than  100 
hours.  Like  new  condition.  Original  cost 
$6,700.  Any  offer  over  $3.(X)0.  Call  Busi¬ 
ness  Manager  at  (602)  273-7292. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


FOR  SALE:  Berkey  Graphic  Master  diftu 
sion  enlarger  system  for  newspaper/trade- 
shop.  composing  with  secondary  camera, 
pin  regular  system.  6  KW  diffusion  head. 
Excellent  condition  $9,500.  Contact  Jeff 
Asbach.  Mesabi  Daily  News.  Virginia.  MN 
(218)  741-5544. 


COMPOSING  ROOM 


OCR  SHEETS  for  your  scanner.  Guaran¬ 
teed  high  quality.  8  ?  X  11  $7.15  per 
thousand,  plus  $18.00  make  ready  each 
job.  One  week  delivery.  Send  us  your  form 
tor  FREE  SAMPLES'  Windy  City  Press. 
Inc..  1493  Tonne  Road,  Elk  Grove  Village. 
IL  60007.  Call  collect  (312)  439-9610. 


FOR  SALE— Late  model  AKI  tape  per¬ 
forator.  Best  offer. 

Call  Ms.  Parker.  (205)  693-3326. 


COMPUTERS 


COMPUTERS  Two  used  DEC  Typeset-11 
PDP  11  45  computer  systems,  with  disk 
drives  and  VDT  interfaces.  Used  by  major 
pairer  as  its  comtxrsition  system.  Contact: 
Richard  Fox,  Union-Tribune  Publishing 
Co.,  San  Diego.  CA  (714)  299-3131,  ext. 
1748. 


MAILROOM 


USED  MULLER  INSERTER  with  6  sta¬ 
tions.  Reconditioned.  Excellent  condition. 
Graphic  Management  Associates,  Circula¬ 
tion  &  Mailroom  Systems  Div.,  1 1  Main  St., 
Southboro,  MA  01772  (617)  481-8562. 


STA-HI  251  COUNTER  STACKER 
Available  immediately -very  good  condi¬ 
tion.  Box  3943.  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  conditio.i.  Box  4536, 
Editor  &  Publisher. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las,  TX  75222.  (214)  357-0196. 


SHERIDAN  24P  INSERTER  WITH  HAND- 
FLY  TABLE.  AVAILABLE  IMMEDIATELY. 
Box  5352,  Editor  &  Publisher 


MAGNACRAFT  650W  with  electronic  zip 
coder,  used  by  large  daily,  working.  Also  6 
station  9V2  x  12%  envelope  inserter. 
Speedomat  Graphotype  cabinets.  Curtis, 
816  National  Press  Bldg.,  Washington,  DC 
20045,  (202)  628-5696. 


ONE  (1)  USED,  Sheridan.  Model  24-P 
newspaper  stuffing  machine,  complete 
with  four  (4)  Model  HH  feeding  hoppers, 
one  (1)  Model  HH-1  feeding  hopper.  Lap 
opener,  drive  motor,  vacuum  pump  and 
motor,  and  hand  fly  table. 

ONE  (1)  USED  Sheridan  24-P  newspaper 
stuffing  machine,  complete  with  two  (2) 
Model  H  jacket  hoppers,  three  (3)  Model 
HH  insert  hoppers,  opener  position  "C”, 
three  (3)  H.P.  reliance  drive  motor,  and 
hand  fly  table. 

PRICES  NEGOTIABLE 
Contact:  Mr.  Blaze 

Northeastern  News 
11  Passan  Drive 
Wilkes-Barre.  PA  18702 
(717)  829-3403 


2,500  NEW  AND  APPROXIMATELY  13,500 
new  and  used  Addressograph  B-2200 
Locktab  frames.  Also,  3  Addressograph 
file  cabinets  with  30  trays  each  for  storing 
frames  with  plates.  Make  offer.  ALSO,  one 
DynaFlex  plate  processor,  3  wash  bays,  2 
dry  bays,  with  back-up  parts,  $5,000. 
SOMERSET  NEWSPAPERS,  INC.,  334W. 
Main  St..  Somerset,  PA  15501,  Phone 
(814)  445-9621. 


CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTID  1-week  —  $1.90  per  line 

(Payment  must  accompany  order)  2-weeks  —  $1.75  per  line  per  issue 

Add  $1.50  for  box  service  and  count  3-weeks  —  $1.55  per  line  per  issue 

as  an  additional  line  in  your  copy.  4-weeks  —  $1.40  per  line  per  issue 


NEWSPAPER  BAGS 

SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS — All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


OTHER  CLASSIFICATIONS  1-week  —  $2.60  per  line 

Add  $1.50  per  insertion  for  box  service  2-weeks  —  $2.50  per  line  per  issue 

and  count  as  an  additional  line  in  copy.  3-weeks  —  $2.30  per  line  per  issue 

4-weeks  —  $2.10  per  line  per  issue 

PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale  Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions.  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line  $66. (X)  per  column  inch  minimum  space. 

Count  approximately  39  characters  andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher.  S75  Lexiniton  Ave.,  NY.  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run:. 


_Tiil  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  L  PUBLISHER  •  S7S  Lexmeton  Ave  •  New  York.  N  V  10022 
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EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


NEWSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner, 
Santa  Ana,  CA  92704,  (714)  556-7130. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961-$2300.  Keyboards-$1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 


5  TYPE  FONT  film  strips  for  ExecuWriter  II. 
sizes  6,  9,  10,  and  12.  Make  offer  to  Box 
5382,  Editor  &  Publisher. 


2  COMPSTARS  2(X)8.  16K  memory.  80 
lines  per  minute.  Both  have  8  font  film 
strips.  One  has  6,  9,  11,  14,  18,  24,  30and 
36  point  lens.  The  other  has  7.  9,  12,  14, 
18,  24,  30  and  36  point  lens.  Both  have 
extra  features  and  film  strips,  small  parts, 
boards  and  cassettes  included.  Make  an 
offer.  Contact:  G.T.  Campbell.  The  Argus- 
Press,  Owosso,  Ml  48867.  Phone  (517) 
725-5136. 


COMPUGRAPHIC  SURPLUS 
Model  4961  with  wire  stripper,  $2,500; 
Compuwriter  I,  $2,000;  Model  7200, 
$1,5(X);  Fairchild  Electro-Set,  $800;  Uni- 
Setter  spare  tape  reader,  $1,C)00.  All  in 
use  but  available  immediately.  Neal 
Cadieu  (919)  997-3111. 


SPECIAL  DISCOUNT!  $50  off  the  price  of 
any  Pacesetter  disc  in  inventory.  August 
only.  Stanton  Composing  Equipment, 
Windham  Plaza,  Windham,  NH  03087. 
(603)  893-4361. 


COMPUGRAPHIC  ACM  9000  with  fonts, 
tape  perforator,  good  condition.  Pick  up 
last  5  payments.  Compugraphic  Unified 
Composer.  Excellent  condition.  Pick  up 
last  payments.  (212)  889-3232. 


PUT  YOUR 
MONEY  INHERE 
THE  MARKET  IS! 


If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment- -but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money— hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  I  ittle  as  $2.10 
a  line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's 
plant- -and  produce  a  profit  for 
you  to  boot! 


EQUIPMENT  &  SUPPLIES 


PRESSES 


3  Unit  Goss  Community  with 
Community  folder,  including  V* 
page  attachment.  Age  1967. 
Units  non-self  lubricating — 
offered  completely  rebuilt  at 
$65,000  US. 

5  Unit  Goss  Suburban  Signature 

with  C-38  folder.  Age  1971.  Cut 
off  23.9/16". 

Muller  227  newspaper  inserters 
(3  machines)  5  station  plus  main 
modules.  Age  1975.  Would  be 
prepared  to  split. 

Various  other  presses  and  gen¬ 
eral  graphic  equipment  avail¬ 
able. 

Why  not  contact  us  in  order  to 
receive  our  catalogue  of  ma¬ 
chinery,  the  largest  of  its  kind  in 
the  world  from  the  largest  com¬ 
pany  of  its  kind  in  the  world. 
MILTHORP  INTERNATIONAL 
Monckton  Road,  Wakefield, 
WF2  7AS,  Wakefield,  England. 
Tel:  0924  75161  Tlx:  557964 


URBANITE  FOLDER  WITH  Vi  AND  V2 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


GOSS  COMMUNITY  units  tor  add-on,  1972 

Goss  Community  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%  " 

Urbanite  Vi  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


GOSS  COMMUNITY,  4-unit  grease  lubri¬ 
cated  side  lay  on  unit. 

CONTINENTAL  PRINTING  MACHINERY 
K.  W.  LANGLEY 
7432  Hadley 

Overland  Park,  KS.  66204 
913-432-8276  _ 


FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  V2"  and  Vi"  fol¬ 
der.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 


GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21V'z  cutoff 
4  UNIT  Goss  Ojmmunity  with  SC  folder 
4  Goss  Headliner  units  23  9/60 
2  Goss  Headliner  Units  22% 

2  Angle  Bar  rests 
4  Unit  Wood  22% 

Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING. 
7  years  left  on  10  year  lease.  Write  for 
further  information  to:  Press,  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 


E&P  Classifieds 
Programmed  For  Selling 


EQUIPMENT  &  SUPPLIES 

PRESSES 

S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  •/«  and  ‘2,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 

NEWS  KING  add-on  units,  stacked 
pair,  1966 

Color  King  folder,  1969 

Goss  Community  Press,  3  units,  sidelay, 
1965 

Offset  Newspaper  Equipment 

Atlanta.  GA  (404)  321-3992 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  28^7900  A.M.S.. 
1290  Central  Ave.,  Hillside,  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 

DIDDE-GLASER  INSERTER 
Minimum  3  stations 

Box  5163,  Editor  &  Publisher 

4  UNIT  Web  Leader  or  Similar  with  Folder. 
Will  consider  long  term  lease  of  your  print¬ 
ing  facilities  in  Zone  5  or  7.  Box  5125. 
Editor  &  Publisher. 

COUNT-O-VEYOR  STACKER 

IN  GOOD  CONDITION 

Box  5164,  Editor  &  Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  24P  INSERTER 

Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 

GOSS  Community.  3  to  5  units.  Oil  bath. 
Would  consider  other  good,  small  press. 
Bill  Hartman,  Hartman  Newspapers,  Inc., 
P.O.  Box  1390,  Rosenberg,  TX  77471. 
(713)  342-8691. 

MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher. 

SHERIDAN  72P  INSERTER 

Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V  22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER 

SHERIDAN  48P  INSERTER 

Must  see  in  operation 

Box  4537,  Editor  &  Publisher 

STA-HI  251  OR  257 

COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 

50HP  DC  GE  type  drives  needed  im¬ 
mediately  for  6  unit  and  folder  Goss  Head¬ 
liner,  Ignitron  tube  controls.  Brader  Indus¬ 
tries,  Inc.,  37-28  27th  St.,  Long  Island 
City,  NY  11101. 

FERAG  H-500  STACKER 

IN  GOOD  CONDITION 

Box  5381,  Editor  &  Publisher 

ONE  GOSS  Color  Hump  that  will  fit  1952 
Model  Headliner  unit  or  one  (^ss  Head¬ 
liner  unit  with  Color  Hump  with  22%" 
cutoff.  Also  needed  are  reel,  floating  roller 
Y-frame,  and  margin  and  tension  electric 
controls.  Box  5492,  Editor  &  Publisher. 

INDUSTRY  SERVICES 

CIRCULATION  PROMOTION 
SERVICES 

IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  36606,  (205)  476-6600. 


INDUSTRY  SERVICES 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


RADIO-TV  Jobs— Stations  hiring  nation¬ 
wide!  Free  sample:  “Job  Leads  Newslet¬ 
ter,"  1680-HL  Vine,  Hollywood,  CA  90028. 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES’  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  .  ..  plus  a  special  section  of  original, 
ready-to-iise  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES’  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Alabama  36606.  (205)  476- 
6600. 

Help 

Wanted... 

ACADEMIC 


WRITER 

ACADEMIC  WRITER 

Person  with  broad  background  in  higher 
education  to  write  news  and  features 
about  academic  subjects  for  Stanford 
University’s  weekly  and  monthly  newspa¬ 
pers.  Strong  sensitivity  to  faculty  interests 
essential.  Capacity  to  generate  story  ideas 
and  maintain  copy  flow. 

Minimum  3  years’  writing  experience. 
Teaching  experience,  graduate  study, 
knowledge  of  Stanford  desirable  but  not 
required.  Position  is  75%  time,  9  month 
appointment. 

If  qualified,  please  send  resume  to: 

Mike  Fleming 
STANFORD 
UNIVERSITY 
Old  Pavilion 
Serra  &  Galvez  Streets 
Stanford,  CA  94305 

Equal  Opportunity  Employer  Through  Af¬ 
firmative  Action, 


DIRECTOR  OF  COMMUNICATION  PRO¬ 
GRAM:  Specialty:  print  journalism.  Ex¬ 
perience  with  media  and  public  affairs  is¬ 
sues.  Responsibility  for  leadership  and  de¬ 
velopment,  student  recruitment,  staffing, 
and  budget.  Five  years  experience  teach¬ 
ing  and  journalism.  Ph.D.  or  equivalent  re¬ 
quired.  Sangamon  State  University  is  a 
new,  upper-division  and  graduate  univer¬ 
sity  with  a  mission  in  public  affairs.  Apply: 
Dr.  Larry  Smith.  Sangamon  State  Univer¬ 
sity,  Springfield,  II.  62708.  Application 
deadline  November  1,  1978. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  Yes,  Yes!  When  the 
experienced  professor  is 
looking  for  a  change  of 
scene  or  challenge,  he/she 
knows  the  place  to  find 
that  job  is  E&P  CLAS¬ 
SIFIEDS!  E&P  is  found  in 
every  Journalism  library  in 
the  country,  so  what  more 
logical  place  to  list  your 
Academic  openings? 

E&P  CLASSIFIEDS— 

WE  RE  EDUCATED! 
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HELP  WANTED 
ACCOUNTING 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


ASSISTANT  CONTROLLER 
Immediate  opening  for  assistant  controller 
at  Dayton  Newspapers.  Inc.  Respon¬ 
sibilities  include  assisting  in  supervision  of 
billing,  credit,  and  EDP  departments: 
weekly,  monthly  and  annual  financial  re¬ 
ports;  budgeting  and  assisting  outside  au¬ 
ditors  at  year  end.  Salary  commensurate 
with  experience  and  ability.  Send  resume 
tO:  James  E.  Ripley.  Controller.  Dayton 
Newspapers.  Inc..  4th  and  Ludlow  Sts.. 
Dayton.  OH  45402. 


ADMINISTRATIVE 

GENERAL  MANAGER  PUBLISHER  of  ex¬ 
clusive  small  daily  and  satellite  weekly. 
Over  $500,000  gross  operation  with  im¬ 
pressive  growth  potential  for  an  aggressive 
talented  individual.  Send  resume  to  Box 
5396.  Editor  &  Publisher. 

MANAGING  EDITOR  oversee  entertain¬ 
ment  newspapers  in  Columbus  and  Cin¬ 
cinnati.  Strong  on  sales,  promotion,  edito¬ 
rial.  business  and  circulation.  Good  or¬ 
ganiser,  hard  worker.  Resume  and  letter  to 
Focus  Magazine.  301  E.  Livingston  Ave.. 
Columbus.  OH  43215. 


IS  THERE  anyone  in  Boston  who  has  the 
qualifications  and  enthusiasm  to  manage  a 
branch  office  of  the  largest  Irish-American 
newspaper?  We  want  a  newspaper 
generalist  who  knows  what  to  do  with  sub¬ 
scription.  newsstand  and  advertising 
sales,  and  who  can  garner  news  from  the 
Irish-American  community.  PR  ability  a 
plus.  Retired  OK.  Consider  it  a  semi- 
franchise:  as  It  grows,  so  will  you.  Write, 

tiving  full  particulars  tO;  Dept.  4A,  Irish 
cho,  1860  Broadway,  New  York.  NY 
10023. 


ARE  YOU  READY  to  take  full  charge  ot  a 
progressive  weekly  in  Zone  5?  We  need  a 
working  manager  to  guide  editorial  con¬ 
tent.  write  news  and  sports,  take  photos, 
direct  ad  sales  and  job  printing.  Refer  mar¬ 
ried  person.  Send  resume  and  salary  re¬ 
quirements  to  Box  5504.  Editor  &  Pub¬ 
lisher. 


ASSISTANT  GENERAL  MANAGER  for  rural 
weekly  advertiser  near  resort.  Composed 
and  printed  in  nearby  plant.  Must  be  all 
around,  energetic  person  capable  of  civic 
leadership.  Opportunity  for  very  quick  ad¬ 
vancement.  Good  salary  and  bonus.  Good 
staff.  Non  competitive  Northern  Indiana 
town.  Jim  Kroemer,  News-Sun,  Ken- 
dallville.  IN  46755,  (219)  347-0400. 


SALES  ADMINISTRATOR.  We  are  looking 
for  the  individual  who  probably  now  is  in 
active  sales  work  anxious  to  move  up  to 
sales  administration.  This  is  not  for  paper 
shufflers  but  one  who  can  organize  ad¬ 
ministrative  duties  to  assume  active  role  in 
sales  and  marketing  policy  and  direction. 
Editorial  background  preferred,  wire  ser¬ 
vice  or  syndicate  sales  helpful.  New  York 
base,  some  travel  with  experience.  Box 
5482,  Editor  &  Publisher, 

AGGRESSIVE,  energetic  business  oriented 
person  for  publisher  of  daily  newspaper  in 
growing  city.  Prefer  experience.  Send  re¬ 
sume  to  945  Elm,  Emporia,  KS  66801. 

GENERAL  MANAGER-TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Ohio)  seeks 
extremely  hard-working  general  manager 
to  oversee  entire  operation.  Knowledge  in 
ad  sales,  promotion,  layout  and  production 
and  editorial.  Staff  of  21.  15%  travel  to 
help  set  up  and  co-ordinate  new  papers. 
Resume  and  strong  letter  to  Good  Times. 
230  Arlington  Circle,  East  Hills,  NY  11548. 


ATTENTION 

ADVERTISERS! 

Due  to  the  Labor  Day 
Holiday  our  closing  time 
for  the  September  9th 
issue  will  be  Tuesday 
September  5th  at  1 2  noon 
rather  than  our  usual 
4PM  EST. 

Thank  you-E&P  Classifieds 


NEWSPAPER 

MANAGEMENT  OPENINGS 

AD  DIRECTOR  TO  $30,000 

For  large  suburban  group  of  newspapers  in 
the  Southeastern  US.  Candidate  must  be 
degreed  and  have  strong  advertising  man¬ 
agement  background  in  a  competitive 
marketplace.  Base  salary  to  $30,000  plus 
bonus  and  company  car.  Will  supervise 
staff  of  25  and  report  to  the  general  man¬ 
ager. 

MAJOR  ACCOUNTS  MGR.  TO  $35,000 
For  large  metro  daily  in  the  Southeastern 
US.  Position  reports  to  the  retail  ad  man¬ 
ager  and  supeniise  a  staff  of  20.  Should 
have  degree,  preferably  in  marketing  or 
business  and  have  prior  experience  in  a 
large  daily  dealing  with  major  accounts. 

PHONE  ROOM  SUPERVISOR  TO  $22,000 
For  80,000  daily  in  the  Eastern  US  in  a 
highly  competitive  marketplace.  Property 
IS  part  of  a  large  newspaper  chain.  Will 
supervise  staff  of  15  and  must  have  heavy 
sales  orientation. 

ADVERTISING  DIRECTOR  TO  $30,000 
For  large  group  of  weeklies  in  the  Eastern 
US.  Should  have  background  in  suburban 
newspaper  operation  with  exposure  in  a 
competitive  marketplace.  Will  also  be  re¬ 
sponsible  for  all  training  within  the  adver¬ 
tising  department. 

CLASSIFIED  AD  MGR.  TO  $22,000 

For  a  100,000  daily  in  the  southwestern 
US.  Position  reports  to  the  ad  director  and 
supervises  a  staff  of  25  in  this  non-union/ 
non-guild  operation.  Property  is  part  of  a 
progressive  newspaper  chain. 

AD  DIRECTOR  To  $25,000 

For  a  60,(XX)  daily  in  the  Western  US.  Posi 
tion  reports  to  the  director  of  sales  and  has 
total  responsibility  for  all  retail  and  clas 
sified.  Prior  experience  in  a  competitive 
marketplace  is  highly  desirable. 

ASST.  CLASSIFIED  AD  MGR.  TO  $28,000 
For  large  metro  daily  in  the  Southeastern 
US.  Should  have  prior  classified  manage 
ment  experience  in  a  similar  marketplace. 
Degree  highly  desirable. 

ADVERTISING  DIRECTOR  TO  $18,000 
For  a  small  daily  in  the  Southeastern  US  in 
addition  to  the  daily,  also  have  several 
weeklies  with  circulation  under  50,0(X) 
Will  report  to  the  publisher  in  this  non- 
union/non-guild  environment. 

ASSISTANT  AD  DIRECTOR  TO  $35,000 
For  metro  daily  in  the  Eastern  US.  Will  be 
the  #2  person  in  the  advertising  depart¬ 
ment  and  should  have  management  back- 

t round  in  a  metro'  competitive  market. 

hould  have  strong  retail  background,  but 
exposure  to  national  and  classified  is 
highly  desirable.  Degree  preferred  but  not 
required. 

MARKETING  DIRECTOR  TO  $45,000 
For  a  100,(X)0  plus  daily  in  the  Western 
US.  Position  reports  to  the  general  man¬ 
ager  and  supervises  a  staff  of  125  through 
four  managers/directors:  advertising  direc¬ 
tor,  circulation  director,  promotion  man¬ 
ager.  and  research  manager.  Will  direct 
and  coordinate  activity  and  administration 
of  these  departments.  Must  have  strong 
track  record  of  proven  success  in 
advertisingmarketing  management. 

AD  DIRECTOR  TO  $25,000 

For  a  group  of  weeklies  in  the  Midwestern 
US.  Position  reports  to  the  general  man¬ 
ager  and  must  have  strong  background  in 
sales  training. 

ASSISTANT  AD  MGR.  TO  $22,000 

For  a  medium  sized  property  in  the  Eastern 
US.  Must  have  strong  background  in  clas¬ 
sified.  Degree  preferred  but  not  required. 

RETAIL  AD  MGR.  TO  $35,000 

For  a  metro  daily  in  the  eastern  US.  Posi¬ 
tion  reports  to  the  ad  director  and  super¬ 
vises  a  staff  of  45.  Must  have  prior  experi¬ 
ence  in  a  competitive  marketplace  and  a 
strong  manager  and  motivator  of  people. 


Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 
Post  Office  Box  30 
610  East  Baltimore  Pike 
Media.  Pennsylvania  19063 
215-565-0800 


ADVERTISING  MANAGER  for  30,000  cir¬ 
culation  Zone  5  daily.  Position  reports  to 
publisher  and  offers  great  potential  for 
career  growth  with  one  of  the  country’s 
largest  newspaper  groups.  If  you're  ag¬ 
gressive  and  have  several  years  experience 
in  newspaper  advertising,  please  send  your 
resume  and  sala^  requirements  in  confi¬ 
dence  to  Box  5324,  Editor  &  Publisher. 


ADVERTISING  SALESPERSON  for  leading 
Santa  Barbara  tourist  newspaper.  Salary 
plus  commission.  For  appointment  contact 
Mr.  Barry.  (805)  682-3787,  P.O.  Box  508, 
Santa  Barbara.  CA  93103. 


ADVERTISING  MANAGER  for  6-evening 
daily.  If  you  know  the  newspaper  advertis¬ 
ing  business  here  is  an  opportunity  to 
further  expand  your  knowledge  of  newspa¬ 
per  publication.  No  prima  donnas  please. 
Contact:  John  Haines.  El  Dorado  Times. 
Box  694,  El  Dorado.  KS  67042. 


ADVERTISING  SALES  DIRECTOR 
Group  of  Washington  State  newspapers 
has  an  immediate  career  opportunity  for 
an  experienced  aggressive  advertising  di¬ 
rector.  We're  looking  for  a  marketing 
oriented  professional  with  competitive  ex¬ 
perience  ...  a  person  who  knows  on  the 
street  techniques  of  retail,  classified  and 
general  advertising  sales  management. 
Proven  administrative  ability  and  talent  for 
staff  motivation  is  a  must.  Attractive  fringe 
benefits,  salary  open  for  discussion.  Send 
complete  resume  including  salary  re¬ 
quirements  and  career  goals  to  Fournier 
Newspapers.  P.O.  Box  130,  Kent.  WA 
98031  or  call  Mr.  Thornbrugh,  (206)  872- 
6680.  Let's  talk. 


IF  YOU’RE  aggressive  and  want  a  chance 
to  run  your  own  show,  we  need  an  advertis¬ 
ing  manager  to  take  charge  and  build  sales 
in  our  growing  Ohio  weekly.  We  have  good 
salary  and  bonuses.  Send  resume  and  sal¬ 
ary  requirements  to  Box  5416,  Editor  & 
Publisher. 


JOIN  ar.  .ctive,  progressive  ad  staff  on  a 
top  growth  morning  daily  in  the  Southeast: 
$15,000  range  with  plenty  of  future  in 
group.  Resume  to  Box  5406,  Editor  & 
Publisher. 


ADVERTISING  SALES  MANAGER 
The  Journal  News,  Hamilton,  Ohio  is  seek¬ 
ing  candidates  for  the  position  of  Sales 
Manager.  Due  to  the  expansion  and  re¬ 
structuring  of  our  advertising  department 
we  wish  to  fill  this  position  as  quickly  as 
possible.  For  this  reason  we  are  restricting 
applicants  to  those  with  media  sales  ex¬ 
perience.  preferably  newspaper.  This 
management  position  involves  account 
sales  and  supervision  of  one  half  of  our 
eleven  person  display  sales  staff.  The 
compensation  package  potential  will  range 
between  $20-$22,(X)0  annually. 

The  Journal  News  is  a  31,000  circulation 
daily  newspaper  serving  Hamilton,  Fair- 
field  and  Butler  County,  Ohio.  We  offer  an 
outstanding  benefits  package  including 
paid  hospitalization,  paid  life  insurance 
pension  and  stock  purchase  plans.  The 
Journal  News  is  part  of  the  Harte-Hanks 
communications  group,  an  NYSE  corpora¬ 
tion  with  nearly  one  hundred  properties 
across  the  US. 

If  you  are  qualified  for  this  challenging  po¬ 
sition  as  the  next  step  in  your  career 
please  send  your  resume  to: 

The  Journal  News 
Box  298 
Hamilton.  Ohio 
45012 

Att:  Marilyn  Mowry 


ADVERTISING  MANAGER  or  Assistant  to 
handle  sales  and  promotion  at  a  medium 
size  California  daily.  Unusual  growth  po¬ 
tential  for  experienced,  aggressive  idea 
person  who  can  handle  people  effectively. 
Box  5506,  Editor  &  Publisher. 


HIGH-POWERED  newspaper  advertising 
salesmen  with  minimum  4  years  experi¬ 
ence  and  outstanding  record  of  achieve¬ 
ment  needed  for  large  suburban  Area  6 
weekly  in  competitive  situation.  Must  have 
top  management  potential  and  be  strong 
on  promotions.  $18,800  plus  excellent 
fringe  benefits.  Big  bonuses  for  increased 
sales.  Send  resume,  present  earnings  and 
letter  telling  of  your  achievements.  Box 
5513,  Editor  &  Publisher. 


ADVERTISING  SERVICES 
DISPATCH  MANAGER 

45,000  DAILY  IN 
VANCOUVER,  WASHINGTON 

This  will  become  a  key  management  posi¬ 
tion.  Department  staff  of  19.  Six  radio  dis¬ 
patched  cars.  We  ask  that  you  already 
have  an  established  record  of  achievement 
as  a  dispatch  or  ad  services  manager.  Ex¬ 
perience  in  the  composing  room  would  be 
helpful.  A  knowledge  of  photo  offset  and 
production  is  vital.  You  should  have  the 
ability  to  set  up  and  monitor  systems.  All 
this  plus  the  ability  to  deal  with  customers 
and  the  management  expertise  to  appraise 
a  staff  and  set  goals  are  pre-requisites  for 
this  job. 

Our  attractive  city  is  on  the  Columbia  River 
just  across  from  Portland.  Oregon.  Fastest 
growing  city  in  Washington.  This  unspoiled 
area  is  just  90  minutes  from  ocean  beaches 
or  Mt.  Hood  skiing.  Ckinvenient  to  the  best 
fishing  and  camping  in  the  Northwest. 
Our  management  team  has  a  progressive 
marketing  philosophy.  The  departments 
work  together  to  achieve  our  goals. 

If  you  feel  ready  to  direct  our  ad  services 
department  and  help  meet  overall  objec¬ 
tives,  tell  us  about  it  in  a  letter  and  re¬ 
sume.  Write  Alverta  Jacques.  The  Colum¬ 
bian.  Vancouver,  Washington  98660.  Re¬ 
plies  confidential. 


SMALL  DAILY  newspaper  in  small  Col¬ 
orado  town  needs  advertising  salesperson 
immediately.  Good  spot  for  beginner.  Base 
salary  commission,  fringe  benefits.  Rocky 
Ford  Daily  Gazette,  Box  430.  Rocky  Ford, 
CO  81067. 


ADVERTISING  EXECUTIVE 

Excellent  opportunity  for  enthusiastic  and 
knowledgeable  person  in  a  dynamic  East¬ 
ern  Ohio  market.  24.(X)0  daily  newspaper 
with  shopper  and  weekly.  Good  benefits. 

food  salary.  Send  resume  to  Box  5493, 
ditor  &  Publisher. 


ARTIGRAPHICS 


ART  DIRECTOR-60M  Sunday/42M  daily. 
Western  Pennsylvania’s  fastest  growing 
newspaper.  Must  be  aggressive  and  ex¬ 
perienced  to  supervise  art  department. 
Must  be  knowledgeable  in  all  phases  of 
newspaper  production.  Excellent  salary 
plus  fringes.  Send  resume  tO:  Ted  Cole¬ 
man,  Advertising  Director,  Tribune-, 
Review,  Greensburg,  PA  15601  or  call 
(412)  834-1151. 


CIRCULATION 


CIRCULATION 

MANAGER 

.An  .Aggre.ssive,  sales  orienleil 
circulation  manager  needeti 
for  Zone  2  daily.  Must  have 
proven  track  record  since  this 
position  offers  potential  growth 
and  advancement  within  cor- 
|)orate  organization.  Starting 
salary  S19,000  with  liberal  va¬ 
cation  policy  and  health  hene- 
fits.  Send  resume  and  salary 
histtrry  to: 

Box  5431 
Editor  &  Publisher 


TRANSPORTATION  SUPERVISOR 
circulation  department  of  medium-size 
Daily  Newspaper  Company  located  in 
Northwest  Suburb  of  Chicago  has  need  for 
3n  individual  to  take  charge  and  Supervise 
pur  delivery  operations.  Experience  in 
Newspaper  distribution  preferred,  but  will 
consider  person  with  similar  background. 
Excellent  Company  benefits  and  working 
conditions.  Send  resume  and  salary  re¬ 
quirements  to  Box  5460,  Editor  & 
Publisher. 
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HELP  WANTED 


CIRCULATION 


MOVE  UP  to  » 1  spot  if  you're  *2  or  strong 
District  Manager.  Fast-growing  ABC  daily 
in  group  operation  with  good  future  for  the 
right  person.  Southeast.  Resume  to  Box 
5407.  Editor  &  Publisher. 


CIRCULATION  MANAGER  50,000  circula¬ 
tion  Zone  5  weekly  group.  Growth  market, 
quality  news  product.  Excellent  opportun¬ 
ity  for  a  promotion  and  community-minded 
pro  with  credentials  on  paid,  voluntary  and 
free.  Send  resume  to  Box  5436,  Editor  & 
Publisher. 


CITY  HOME 
DELIVERY 
ZONE  MANAGER 

The  Seattle  Post-Intelligencer  is  looking 
for  a  spark  plug  for  its  city  home  delivery 
department.  As  a  zone  manager,  you  will 
supervise  district  sales  managers  and  zone 
assistants.  Please  apply  only  if  you  are  a 
proven  circulation  professional,  a  proven 
leader,  know  the  exhilaration  of  competi¬ 
tion,  preferably  have  morning  newspaper 
experience  and  want  to  advance  your  cir¬ 
culation  management  career.  We  offer  you 
a  good  salary,  good  benefits,  good  man¬ 
agement  and  a  career  opportunity  of  a 
lifetime  in  America's  most  liveable  area. 
Send  confidential  resume  to:  C.D.  Francis. 
Director  of  Circulaton,  Seattle  Post- 
Intelligencer,  P.O.  Box  1909.  Seattle.  WA 
98111. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
M/F/H. 


HELP  WANTED 


ZONE  MANAGER 

Medium-sized  daily  in  Zone  6  is  looking  for 
a  sales-minded  circulator.  Should  have 
district  management  experience.  Position 
includes:  a  real  opportunity  to  advance, 
company  car,  and  a  comprehensive  bene¬ 
fit  package.  Send  resume  to  Box  9136. 
Corpus  Christi,  TX  78408. 


SMALL  GROUP  of  aggressive,  quality  Zone 
3  newspapers  is  looking  for  circular  district 
manager  on  medium-size  daily  who  is 
ready  to  take  charge.  Position  offers  chal¬ 
lenge,  variety,  imagination,  hard  work,  de¬ 
spair  and  elation.  Salary  reasonable. 
Chance  for  a  share  in  the  company  growth. 
Contact  Box  772,  Radford,  VA  24141. 


WE’RE  LOOKING  FOR  a  bright,  energetic 
and  creative  circulation  manager  for  our 
lOOM  weekly.  If  you  can  manage  people 
well,  can  develop  and  meet  a  budget,  and 
are  familiar  with  voluntary  paid  and  TMC. 
we'd  like  to  hear  from  you.  We  offer  attrac¬ 
tive  location,  salary  and  benefits  in  a  very 
dynamic  organization.  Write:  Albuquerque 
News.,  Att:  Ruth  Lewis,  P.O.  Box  25526, 
Albuquerque,  NM  87125  giving  complete 
employment  and  earnings  history. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 


Editor  &  PuDlisher  is  not  re 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


CIRCULATION 


HELP  WANTED 


CIRCULATION 


CIRCULATION  SALES 


Present  Circulation  Director  Retiring 


Position 


Director  of  Circulotion  Soles  for  Connecticut 
Newspapers  Inc. ,  publishers  of  The  Advocate  and 
Greenwich  Time. 


Requirements 


Benefits 


To  Apply 


Applicant  must  be  experienced  in  all  phases  of 
circulation  monogement.  carrier  organization, 
district  manager  supervision,  sales  promotion 
development,  circulation  marketing  analysis  ond 
planning. 

Salary  plus  incentive  structure,  plus  major  com¬ 
pany  benefits. 

/ork  resume  (please  do  not 


Submit  complete 
call)  to: 

Jay  A.  Shaw,  President 
Connecticut  Newspapers  Inc. 
258  Atlantic  Street 
Stamford,  Connecticut  06901 


A  TIMES  MIRROR  COMPANY 


ASSISTANT  CIRCULATION  MANAGER. 
10,000  daily  in  Southern  California  seek¬ 
ing  promotion-minded  circulator.  Excel¬ 
lent  opportunity  tor  successful  district 
manager  to  direct  sales  efforts  as  well  as 
learn  total  circulation  operation.  Good  sal¬ 
ary.  full  fringe  benefits.  Write  Box  5505, 
Editor  &  Publisher. 


SALES  MANAGER 

Door-to-door  crew,  voluntary-pay  circula¬ 
tion  sales  manager  wanted  by  nation's 
third-largest  non-daily,  based  Long  Island. 
Outstanding  earnings  opportunity  tor  ex¬ 
perienced  crew  sales  manager,  200,000 
circulation.  Excellent  starting  salary  - 
commission  •  bonus  •  profit  sharing.  Box 
5495,  Editor  &  Publisher. 


CIRCULATION  MANAGER  needed  tor  4M 
growing  daily  in  Zone  9.  Must  be  able  to 
supervise  newsboys,  adult  carriers,  mail- 
ingroom  handling  other  publications,  keep 
records,  promote  circulation.  Salary 
$15,000,  plus,  depending  upon  experi¬ 
ence.  Write  Box  5478,  Editor  &  Publisher. 


CIRCULATION 
DISTRICT  SUPERVISORS 
If  you  are  energetic,  enthusiastic,  experi¬ 
enced  and  adventurous,  answer  this  ad  to¬ 
day!  One  of  Pacific  Northwest’s  leading 
AM-PM  Metro  newspapers  wants  you. 
Must  be  sales  oriented,  experienced  in 
working  with  junior  dealers.  Good  starting 
salary,  excellent  fringes,  ideal  living  and 
working.  Zone  9.  Send  your  complete  re¬ 
sume  and  salary  requirements  to  Box 
5501,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  growing 
14,000  PM  paper  in  the  lakeway  area  of 
Tennessee.  Must  be  able  to  organize  de¬ 
partment.  develop  routes,  handle  budget- 
cost  controls,  innovative,  aggressive  in 
sales  and  motivate  employees  and  car¬ 
riers.  Good  salary  and  benefits.  Excellent 
working  conditions.  Contact:  G.K.  Jones, 
The  Daily  Sun,  Greeneville,  TN  (615)  638- 
4181. 


CIRCULATION  MANAGER 
Mid-sized  daily  and  Sunday  in  Zone  5 


seeks  seasoned,  aggressive  person  to 
coordinate  department  and  promote  sales. 
Responsible  for  entire  distribution  system. 
Send  complete  resume  and  salary  re¬ 
quirements  to  Box  5480,  Editor  &  Pub¬ 
lisher.  Equal  Opportunity  Employer,  M/F. 


CIRCULATION  MANAGER  for  five-day 
morning  tabloid.  Publisher,  Northern 
Wyoming  Daily  News,  Worland,  WY  82401. 


IMMEDIATE  OPENING  tor  a  circulation 
manager  on  an  excellent  14,500  circula¬ 
tion  daily  newspaper  in  Corvallis,  Oregon. 
The  newspaper  serves  an  excellent  market 
with  good  growth  potential.  We're  looking 
for  an  aggressive  person  with  strong  orien¬ 
tation  in  sales  and  promotion.  Base  salary 
$300-$325  per  week  plus  commission.  Ex¬ 
cellent  fringe  benefits.  A  Lee  Newspaper. 
Apply  by  resume  only  to  A.R.  Peters,  Ass't 
Publisher,  Corvallis  Gazette-Times,  P.O. 
Box  368,  Corvallis,  OR  97330. 


REGIONAL  MANAGERS 
DISTRIBUTION 

We  are  seeking  2  high-calibre  individuals 
to  run  regional  offices  in  the  Los  Angeles 
area.  Applicants  should  have  solid  back¬ 
ground  in  distribution.  Knowledge  of  Los 
Angeles  area  helpful.  Good  salary  and 
fringe  benefits.  Much  growth  potential 
with  progressive  newspaper  chain  — 
Harte-Hanks  Communications.  Replies  to: 
Michael  Lynch 

Vice  President/General  Manager 
Inland  Carriers,  Inc. 

P.  0.  Box  1285 
Industry,  CA  91749 


23,000  UPSTATE  New  York  daily  needs  an 
honest,  aggressive  circulation  manager 
familiar  with  all  phases  of  distribution  and 
sales.  TMC  experience  a  plus.  Salary  to 
$19,000.  Beautiful  rural  area  2  hours  from 
New  York  City.  Box  5419,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  small  daily 
newspaper  in  a  Southwestern  city  of 
50,000  (Zone  8).  A  great  opportunity  for  an 
aggressive  person  not  afraid  to  put  forth 
the  effort  and  look  to  the  future.  Excellent 
fringe  benefits.  Send  complete  resume 
and  references  in  first  letter  to  Box  5445. 
Editor  &  Publisher. 


INCREASE  CIRCULATION  .  .  .with  all  the 
ingredients  for  real  subscriber  growth.  One 
of  the  best  medium  sized  offset  dailies  in 
the  Northwest  is  looking  for  a  special  sales 
oriented  person. 

If  you  have  sales-supervisory  experience  in 
a  competitive  market,  can  successfully 
use  a  variety  of  subscriber  sales 
techniques,  and  can  apply  contemporary 
management  skills,  you  will  find  this  is  a 
challenging,  satisfying  opportunity.  Em¬ 
phasis  IS  on  creativity  and  solid  human  re¬ 
lations  skills. 

Located  in  one  of  the  40  fastest  growing 
markets  in  the  country,  this  newspaper  of¬ 
fers  excellent  compensation,  benefits,  and 
opportunity  to  advance.  Send  resume  and 
summary  of  sales  experience  to  Box  5518, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M/F 


CLASSIFIED  ADVERTISING 


ASSISTANT  PHONEROOM  SUPERVISOR 
for  New  Jersey's  largest  Daily  and  Sunday 
newspaper.  Background  should  include  all 
phases  of  phoneroom  operation.  Scanner 
and  VDT  experience  helpful  but  not  essen¬ 
tial.  Ideal  candidate  is  aggressive,  energet¬ 
ic.  creative,  and  willing  to  participate  in  a 
dynamic  Management  team. 

If  you  meet  these  requirements  and  are 
able  to  deal  effectively  with  people,  send 
resume  describing  your  experience  and 
salary  requirements  to:  Personnel  De¬ 
partment,  The  Star-Ledger,  1  Star-Ledger 
Plaza.  Newark,  N.J.  07101 

THE  STAR-LEDGER 

EQUAL  OPPORTUNITY  EMPLOYER  M/F 


EDITOR  &  PUBLISHER  for  August  26, 1978 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


CLASSIFIED'ADVERTISING  MANAGER 
Arizona  Pennysaver  Newspapers,  a  Cox 
Newspaper,  has  a  position  open  in  our 
Classifi^  Advertising  Department.  We  are 
a  weekly  shopper,  circulation  300,000-f  in 
the  Phoenix-Metropolitan  area.  We  desire 
an  aggressive  Classified  Advertising  Man¬ 
ager.  Your  record  must  show  that  you  have 
successfully  solicited,  sold,  and  built  clas¬ 
sified  advertising  sales  in  the  past.  Must 
have  classified  promotion  experience  and 
ability  to  hire,  train,  motivate,  and  super¬ 
vise.  Must  not  be  afraid  to  hit  the  streets 
and  help  employees  cultivate  their  ter¬ 
ritories.  Salary  compensation  based  on  ex¬ 
perience.  Send  resume,  salary  history  and 
availability  to  Advertising  Director.  Arizona 
Pennysaver  Newspaper,  P.O.  Box  27869, 
Tempe,  Arizona  85282  or  call  (602)  273- 
7292.  Equal  Opportunity  Employer,  M/F 


EXPERIENCED,  proven  track  record  and 
competitive  situation  vs.  dailies,  pen- 
nysavers,  etc.  Must  be  able  to  hire,  train, 
motivate.  We  offer  major  chain  ownership, 
aggressive  incentive  system,  warm 
California  coastline,  and  the  opportunity  to 

trow.  Weekly  suburban  newspaper,  part  of 
uburban  Group.  Send  resume  and  salary 
demands  to  Box  5011,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 

You’ve  gotten  all  the  experience  you  need 
and  now  you're  ready  to  prove  it. 

Here's  your  opportunity  to  show  what  you 
can  do  on  an  ABC  65,000  circulation  daily 
and  Sunday  morning  newspaper. 

We  are  searching  for  a  really  creative  Clas¬ 
sified  Sales  Manager-Motivator,  to  lead  a 
well  trained  staff  of  20  in  a  fast  growing, 
highly  competitive  market. 

Your  challenge  will  be  to  continue  to  de¬ 
velop  and  motivate  salespeople  to  reach 
their  maximum  potential  in  the  shortest 
time.  The  setting  is  in  a  sunny  South 
Florida  glamour  market  near  the  coast. 
The  lifestyle  is  good.  The  market  is  hard 
driving  and  fast. 

Accomplishments  are  recognized  and  re¬ 
warded.  Advancement  potential  is  tops  for 
a  result-oriented  manager.  You'll  be  work¬ 
ing  for  the  finest  newspaper  group  any¬ 
where. 

Send  your  resume  today  to:  Bob  Bruce, 
Advertising  Director,  Ft.  Myers  News 
Press,  P.O.  Box  10,  Ft.  Myers.  FL  33902, 


CLASSIFIED  TELEPHONE 
MANAGER  IN  ARIZONA 
Growing  newspaper  publishing  company  in 
Arizona  has  a  new  telephone  position  open 
for  an  aggressive  professional  to  organize 
and  train  telelphone  solicitors  for  daily  and 
four  weeklies.  Must  be  able  to  supervise 
and  motivate  the  staff,  as  well  as  take  on 
planning  and  developmental  respon¬ 
sibilities  for  this  essential  department. 
Hendrix  classifiec  system.  We  have  news¬ 
paper  groups  in  southern  Arizona  and  the 
White  Mountain  area.  Excellent  pay,  bene¬ 
fits.  Don  Kramer.  Publisher,  Casa  Grande 
Valley  Newspapers  Inc.,  Box  639,  Casa 
Grande,  AZ  85222. 


CLASSIFIED  ADVERTISING  MANAGER 
For  46,000  circulation  daily  newspaper  in 
Zone  2  metropolitan  area.  Must  be  an  able 
administrator  with  ability  to  motivate 
people  and  have  previous  experience  in 
competitive  field.  Excellent  salary,  fringe 
benefits  and  incentive  programs.  Write 
complete  details  of  experience  and  educa¬ 
tion  in  confidence  to  Box  5512,  Editor  & 
Publisher. 


CLASSIFIED  SUPERVISOR 
We  are  looking  for  an  eager,  aggressive 
supervisor  who  will  take  charge  of  the  clas¬ 
sified  department  in  our  Midwest  daily  of 
24,000  circulation.  Responsiblities  in¬ 
clude  budgeting,  planning,  and  promotion 
as  well  as  sales  for  major  accounts.  Ex¬ 
perience  required.  We  are  located  in  a 
prosperous  Midwest  community  and  offer 
great  salary,  benefits  and  potential  for 
growth  within  the  paper  and  the  corpora¬ 
tion,  Lee  Enterprises.  Send  resume  to: 
Personnel  Dept.,  The  Globe-Gazette,  300 
N.  Washington,  Mason  City,  I A  50401.  An 
Equal  Opportunity  Employer. 


TELEPHONE  ADVERTISING  SALES 
Temporary  opportunity  for  experienced 
metro  newspaper  solicitors.  Good  draw  vs 
commission.  Brooklyn’s  oldest,  most 
widely  read  newspapers.  Call  immediately 
Mr.  Paglia  (212)  238-6622. 
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CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 

Who  is  aggressive,  experienced  with  im¬ 
agination.  We  want  to  improve  on  a  good 
cfassified  section  in  the  states  #1  weekly. 
Metro,  suburban,  ABC  and  part  of 
medium-size  national  chain.  Zone  5.  Excel¬ 
lent  career  growth  potential  in  fine  sur¬ 
roundings  of  one  of  America's  most  beauti¬ 
ful  cities.  We  want  to  get  started  right 
away.  Box  5448,  Editor  &  Publisher. 


DATA  PROCESSING 


COBOL  PROGRAMMER 
Baton  Rouge,  Louisiana  newspaper  re¬ 
quires  programmer  with  a  minimum  of  3 
years  experience.  Degree  required.  Data 
Base,  structured  programming  and  NCR 
experience  a  plus.  Will  be  working  on  latest 
technology  equipment  developing  struc¬ 
tured  COBOL  '74  on-line  applications 
using  on-line  program  development. 
Please  submit  complete  resume,  including 
work  history  and  earnings  record  to:  Betty 
Jo  Baker,  Personnel  Manager,  State-Times 
and  Morning  Advocate,  P.O.  Box  588, 
Baton  Rouge,  LA  70821.  An  Equal 
Opportunity/Affirmative  Action  Employer. 


DISPLAY  ADVERTISING 


COMPUTER  ROOM 
MANAGER 

Dynamic  370  on-line  computer  center  in 
Chicago  requires  Manager  who  can  wear  all 
types  of  hats.  Primary  responsibility  will  be 
the  supervision  of  computer  room  person¬ 
nel,  scheduling  of  work  and  interfacing 
with  data  entry  and  user  departments. 
Must  be  familiar  with  all  aspects  of  JCL 
including  DASD  and  tape  label  cards.  Pro¬ 
gramming  support  staH  is  not  located  in 
house:  Manager  must  be  familiar  with  370 
Assembly  Language  operating  under 
DOS/VS  Multi-task  to  intelligently  com¬ 
municate  program  problems  to  program¬ 
ming  staff  and  obtain  the  necessary 
documentation  for  program  debugging.  Al¬ 
though  disk  allocations,  file  capacities, 
etc.  are  defined  and  implemented  by  the 
off-site  programming  staff,  the  Computer 
Room  Manager  will  be  responsible  for 
monitoring  disk  usage  by  interpreting 
VTOC  listings.  Newspaper  experience 
helpful.  Replies  to  Box  5428,  Editor  & 
Publisher. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work:  sell  or  seek  equipment,  prod¬ 
ucts  and  services:  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own 


DISPLAY  ADVERTISING 


SENIOR  ASSOCIATE  EOITOR 

We  have  2  small  magazines  circulated  to  senior  executives  and 
directors  of  financial  institutions.  Solid  but  diminishing  read¬ 
ership  requires  senior  associate  editor  to  help  revive,  redirect, 
redesign  these  publications.  Must  be  able  to  select  significant 
topics,  do  field  interviewing  arid  research,  organize  material  and 
write  clear  magazine  prose.  Interest  in  business  subject  matter, 
mature  personality  for  meeting  chief  executives  are  essential. 
Reports  to  executive  editor  of  publications  department. 
Prompt  confidential  consideration  is  assured.  All  inquiries  will 
be  acknowledged.  Our  staff  is  aware  of  this  opening.  Forward 
your  resume  to: 

Box  5481,  Editor  &  Publisher 

Equal  Opportunity  Employer  M  F 


^  SALES  ^ 
REPRESENTATIVE 

Exciting  soles  posirion  for  o  pro.  We  ore  o 
leoding  syndicored  orr  service  producer 
loolsing  for  o  bright,  competitive  self-storter 
who  con  reolize  unlimited  growth  potentiol 
from  helping  to  build  o  prime  territory. 
Excellent  commission  structured  to  creote 
success.  Send  resume  in  complete 
confidence  to: 


Narional  Sales  Manager 

Dynamic  Graphics  Inc. 

PQ  Box  416  Peoria  II  61601  i 


MAJOR  ACCOUNT  REPRESENTATIVE 
Arizona  Pennysaver  Newspapers,  a  Cox 
Newspaper,  has  a  position  open  in  our  Na¬ 
tional  Advertising  Department.  We  are  a 
weekly  shopper,  circulation  300.000-1-  in 
the  Phoenix-Metropolitan  area.  We  desire 
an  aggressive  major  account-advertising 
agency-chain  store  account  representa¬ 
tive.  Your  record  must  show  that  you  have 
successfully  solicited,  sold,  and  built  dis¬ 
play  advertising  sales  in  the  past.  Must 
have  retail  promotion  experience  so  that 
you  can  work  with  big  budget  local  ad 
managers.  Salary  open,  car  allowance, 
commissions,  group  life  and  health,  paid 
holdiays,  vacations.  Send  resume,  salary 
history  and  availabilty  to  Advertising  Direc¬ 
tor,  Arizona  Pennysaver  Newspapers,  P.O. 
Box  27869  Tempe,  Arizona  85282  or  call 
602  273-7292.  Equal  Opportunity 
Employer,  M/F. 


MAJOR  ACCOUNT  SALES 
Progressive  60,000  New  Jersey  daily  seeks 
experienced  retail  salesperson  to  handle 
major  accounts.  Position  reports  to  retail 
ad  manager.  For  appointment  contact:  Mr. 
Perini,  (201)  722-8800,  P.O.  Box  6600, 
1201  Rt.  22.  Bridgewater.  NJ  08807. 


When  answering  an  E&P  Box 
number  be  sure  to  include 
only  non-returnable  clips 
anci  samples. 


EDITORIAL 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


LIFESTYLES  of  Food  Editor  wanted  for 
Zone  5  daily  and  Sunday.  Send  clips  and 
resume  to  Box  5410,  Editor  &  Publisher. 


FEATURE  WRITER 

THE  LOUISVILLE  TIMES  wants  a  hot-shot 
writer  for  a  new.  weekly  tab  about  do-it 
yourself  sports.  Requisites  are  some  news 
or  sports  experience,  a  distinctive,  even 
flashy,  style  and  a  healthy,  willing  body. 
Job  offers  some  opportunities  for  travel 
and,  if  you're  daring  enough,  occasional 
bruises.  Men  or  women  may  apply.  Send 
clips,  references,  resumes  to:  David 
McGirnty,  The  Louisville  Times,  525  W. 
Broadway.  Louisville,  KY  40202. 


NORTH  OF  BOSTON  DAILY.  Seeks  tough 
shirt-sleeve  editor,  and  proven  staff 
leader.  Must  be  able  to  supervise  experi¬ 
enced  copy  desk  and  reportorial  person¬ 
nel.  This  30,0(X)  PM  daily  thrives  on  com¬ 
petition.  If  you  are  looking  for  a  challenge, 
this  is  it!  Include  resume  and  salary  re¬ 
quirements  in  first  letter.  All  responses 
kept  in  complete  confidence!  Box  5497, 
Editor  &  Publisher. 


DAY  CITY  EDITOR 

The  expanding  city  desk  on  125,000  AM  in 
Zone  3  is  looking  for  a  Day  City  Editor  with 
background  demonstrating  determination 
to  excel.  To  give  assignments  and  direction 
to  reporters  and  play  major  role  in  building 
local  report.  Excellent  leadership  opp>or- 
tunity  for  right  person.  Good  fringe  pack¬ 
age.  Please  reply  to  Box  5397,  Editor  & 
Publisher. 


COPY/MAKEUP  EDITOR  witn  substaiilial 
dummying  experience.  Must  know  how  to 
edit  copy  while  preserving  individual  writ¬ 
ing  styles  and  must  know  rules  of  good 
typography  and  be  versatile  and  fast  at 
layout.  Send  resume  and  some  non- 
returnable  page  layouts  to:  Fran  Roberts. 
Executive  Editor,  The  Forum,  106  E. 
Moore  St..  Hackettstown,  NJ  07840.  This 
is  a  non-smoking  environment. 


CHALLENGE?  We've  got  three  of  them. 
Two  are  reporter  positions.  The  third  is  on 
our  universal  desk.  Applicants  should  have 
their  J-degree,  know  how  to  handle  a  cam¬ 
era  and  give  us  tight,  readable  copy.  The 
reporters  will  get  into  anything,  news,  fea¬ 
tures  and  maybe  even  some  sports.  The 
desk  person  should  have  at  least  two  years' 
experience,  preferably  more.  In  addition  to 
the  challenge  of  giving  us  your  best  every 
day,  we're  offering  the  opportunity  to  ad¬ 
vance  in  the  organization  (several  already 
have),  good  money  and  a  fine  fringe  bene¬ 
fit  package.  Reply  to  William  McCarty, 
Managing  Editor,  The  Herald-Star,  401 
Herald  Square.  Steubenville.  Ohio  43952. 


ALERT,  hard  working  reporter  needed. 
Must  have  working  knowledge  of  camera 
and  offset  composition.  Fast  growing  or¬ 
ganization.  Call;  (615)  528-5405. 


EDITOR 

Pacific  Coast  award-winning  Wednesday 
and  Friday  weekly  needs  editor.  10,(X)0 
paid  in  one  of  the  nation's  most  beautiful 
areas.  (Jood  schools,  winter  skiing,  sum¬ 
mer  sailing,  fishing,  camping.  Paper  is 
strong,  hi^ly  regarded,  major  factor  in 
local  life,  environmentally  conscious.  Tal¬ 
ented  staff  needs  leadership.  Salary  open. 
Write  Box  5395,  Editor  &  Publisher. 


PHOTOJOURNALIST  needed  by  dynamic 
20,(X)0  circulation  suburban  weekly  in 
Central  Illinois.  Must  have  ability  to  copy 
read  and  write  features  as  well  as  take 
photos,  run  darkroom.  Position  open  to 
creative  individual.  Send  resume  and  clips 
to  box  5444,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  Reporter  for 
award-winning  twice  weekly  newspaper. 
Quality  paper,  good  working  conditions. 
Will  consider  recent  J-school  graduate. 
Send  complete  information  including 
starting  salary  expected.  Box  5437,  Editor 
&  Publisher. 

CHIEF  OF  COPY  DESK— New  Jersey  daily 
has  opening  for  a  slot  person.  We're  look¬ 
ing  for  an  experienced  copy  editor  with 
good  layout  skills  who  can  motivate  people 
and  meet  deadlines.  Knowledge  of  VIJTs 
helpful,  but  not  necessaiy.  STate  salary 
requirements.  Box  5457,  Editor  & 
Publisher. 


WIRE  EDITOR— The  Missoulian,  Western 
Montana's  AM  paper  has  an  opening  for  a 
wire  editor.  2  years  experience  in  editing, 
head-writing  and  layout  on  daily  paper  pre¬ 
ferred.  Local-regional  impact  of  wire 
stories  stressed.  $14,000  and  up.  Send  re¬ 
sume,  references  and  clips  to:  Rod  Deck- 
ert.  Managing  Editor,  The  Missoulian.  P.O. 
Box  8029,  Missoula.  MT  59807.  An  Equal 
Opportunity  Employer  M/F. 


EDITOR 

TWA  AMBASSADOR 
Magazine  editor  with  proven  writing  and 
editing  skills  combined  with  experience  in 
negotiating  top  freelance  talent  and  in 
budget  control:  strong  interest  in  client 
contact,  staff  direction  and  team  work: 
ability  to  translate  contemporary  theme 
events  and  personalities  into  entertaining 
and  informative  copy  for  an  inflight  audi¬ 
ence  of  affluent  business  people  and 
travellers.  Send  resume  and  salary  re¬ 
quirements  to:  Personnel  Dept.,  The  Webb 
Co..  1999  Shepard  Rd.,  St.  Paul,  MN 
55116.  An  Equal  Opportunity  Employer. 


TRI-WEEKLY  Zoned  edition  of  2  metropoli¬ 
tan  dailies  seeks  highly  qualified  suburban 
journalist  to  cover  major  beat  in  an  East 
Coast  resort  city  of  250,000.  Metropolitan 
pay  scale  fringes  and  advancement  oppor¬ 
tunity.  Our  coverage  is  intensely  local.  Our 
standards  are  high.  Send  clips  and  resume 
to  Box  5443,  Editor  &  Publisher. 


NEWSFEATURES  REPORTER.  Sun  News¬ 
papers  of  Omaha  wants  a  talented  writer 
who  is  a  skilled  reporter,  a  stylist  with  a 
nose  for  news.  We  need  a  fiesty  yet  sensi¬ 
tive  newsperson.  If  you  fit  the  bill  and  can 
deliver,  send  cover  letter,  full  resume  and 
selected  clips  to:  Managing  Editor,  4875  F. 
St.,  Omaha,  NB  68117. 


GENERAL  ASSIGNMENT  REPORTER  to 
join  congenial  staff  on  progressive  Middle 
Tennessee  thrice-weekly  with  plans  to  go 
daily.  Friendly  community,  good  working 
conditions.  Camera  and  VDT  experience 
helpful.  Write;  Editor,  Southern  Standard, 
P.O.  Box  150,  McMinnville,  TN  37110. 


CITY  EDITOR.  Are  you  a  proven  leader; 
with  strength  in  planning,  organization  and 
personnel  relations?  The  #2  position  in  the 
news  department  of  this  32,0(X)  7  day  AM 
is  open  to  strong  candidates.  Administra¬ 
tive  skills  are  important,  as  is  the  ability  to 
access,  edit  and  evaluate  copy.  We  offer  a 
good  wage  and  fringe  package  and  a 
pleasant  community  in  which  to  live  and 
work.  Resume,  work  samples  to:  Jim 
Stommen.  Exec.  Editor,  Owensboro 
Messenger-Inquirer,  P.O.  Box  1480, 
Owensboro,  KY  42301. 


CALIFORNIA  GROUP  of  daily  and  weekly 
papers  has  openings  for  qualified  repor¬ 
ters  and  desk  people  who  also  enjoy  some 

-  in-depth  reporting  in  a  congenial  atmo- 

ersey  daily  sphere.  Box  5507,  Editor  &  Publisher. 

We're  look-  - 

editor  with  WIRE  EDITOR— make  up  slot  open  on  6  day 
/ate  people  10,000  circulation  PM  in  heart  of  South- 
ze  of  VDTs  (Georgia.  Pay  and  fringes  both  good.  Con- 
tate  salary  tact:  Bob  Morrell,  Executive  Editor,  Daily 
Editor  &  Tifton  Gazette,  P.O.  Box  708,  Tifton,  GA 
31794. 
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HELP  WANTED 


REPORTERS 

Midwest  group  has  several  reporting  and 
copy  desk  openings  available.  Applicants 
must  have  extensive  reporting  experience 
after  graduation,  preferably  2-3  years.  We 
offer  opportunity  for  advancement,  salary 
range  from  $12,000-$  16,000  depending 
on  location  and  excellent  benefits.  If  in¬ 
terested  please  send  resume  with  writing 
samples  to  Box  5420,  Editor  &  Publisher. 


BEGINNING  REPORTER  for  small  town 
California  Weekly,  part  of  growing  group, 
future  editor's  spot.  The  Record,  P.O.  ^x 
496,  Coalinga,  CA  93210.  Jerry  Drew: 
(209)  935-1517. 


SUN  BELT  opportunity.  Managing  Editor 
10,000  plus  circulation  daily  in  Zone  8. 
Must  be  able  to  teach  and  demand  writing 
quality  and  get  involved.  Small  daily  back¬ 
ground  essential.  Excellent  salary  and 
benefit  package.  Write  Box  5522,  Editor  & 
Publisher. 


PACIFIC  Northwest  metro  daily  is  seeking 
an  experienced  writer  with  a  flair  for  fash¬ 
ion  able  to  identify  newest  trends  in  con¬ 
temporary  fashion  and  translate  them  into 
bright  copy  for  our  "under  30"  readers. 
Prefer  5  years  plus  experience.  Excellent 
fringe  benefits  and  salary  in  the  20K  range. 
If  you  can  write  with  style  about  style,  send 
detailed  resume  to  Box  5467,  Editor  & 
Publisher. 


EDITORIAL  WRITER 

Experienced  journalist  to  write  editorials, 
serve  on  editorial  board,  and  handle  all 
customary  editorial  page  functions.  PM 
newspaper  with  moderate,  progressive,  in¬ 
dependent  editorial  approach.  Must  be  a 
self-starter.  Send  resume  and  samples  tO: 
Personnel,  The  Cedar  Rapids  Gazette,  P.O. 
Box  511,  Cedar  Rapids,  lA  52406.  Equal 
Opportunity  Employer. 


3  EDITORS  to  handle  Extension  publica¬ 
tions  in  Agriculture,  4-H,  Foods-Nutrition 
from  manuscript  through  printing.  Some 
news  and  features  writing.  Master’s  degree 
required  in  journalism,  or  other  area  if 
strong  academic  background  In  jour¬ 
nalism.  Editing  and  writing  experience  de¬ 
sirable.  Public  Information  Dept.,  Univer¬ 
sity  of  Kentucky,  138  Ag.  Expt.  Sta.  Bldg., 
Lexington,  KY  40506. 


NEWS  EDITOR  for  long  established  6-day 
daily  in  rapidly  growing  southern  California 
area.  Must  be  experienced  and  adept  in 
head  writing,  editing  and  page  layout.  Gill, 
The  Hemet  News,  123  S.  Caimalita, 
Hemet,  CA  92343. 


SPORTS  EDITOR  for  25,000  PM  daily,  AM 
Saturday  and  Sunday  in  university  city 
Zone  4.  Need  good  writer  who  can  main¬ 
tain  present  high  standard  in  coverage, 
layout  and  design:  can  direct  staff  of  four. 
Send  resume  to  Box  5450,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

A  major  metro  in  one  of  the  Sun  Belt’s 
leading  resort  cities  seeks  a  copy  editor  for 
lifestyles  section.  We  want  someone  with  a 
flair  for  headlines,  ability  to  make  copy 
sparkle,  sound  knowledge  of  modern  lay¬ 
out  techniques  and  potential  for  leader¬ 
ship.  Send  resume  and  3  layout  samples 
to:  The  Virginian-Pilot,  Norfolk,  VA  23501. 
Please  do  not  telephone. 


COPY  EDITOR—  Area  2  AM  has  opening  on 
its  copy  desk.  Good  editing  skills  and  abil¬ 
ity  to  write  sharp  heads  required.  Starting 
salary  $9,100  a  year.  Box  5462,  Editor  & 
Publisher. 


SPORTS  EDITOR  for  modern  VDT  7,000 
daily  on  North  Central  Ohio.  Heavy  on 
boys,  girls  high  school  sports.  Previous 
spjorts  editor  of  6  years  moving  to  metro. 
Send  resume  and  salary  history  to  Box 
5434,  Editor  &  Publisher. 


HARD-WORKING  eager  reporter.  Some 
experience  preferred.  Work  for  fast¬ 
growing  weekly  paper  in  Northern  Califor¬ 
nia.  Salary  to  match  experience.  Call:  Man¬ 
teca  News  (209)  239-9541. 


MANAGING  EDITOR  needed  for  Long  Is¬ 
land,  New  York  weekly  newspaper.  Experi¬ 
ence  required  in  editorial  writing,  composi¬ 
tion,  advertising  and  circulation.  Take  full 
charge.  Send  resume  and  salary  require¬ 
ments  to:  P.O.  Box  56,  Deer  Park,  NY 
11729. 


WRITER  with  Master’s  degree  in  jour¬ 
nalism  and  strong  academic  background  in 
agriculture,  or  visa  versa.  Experience  in 
writing  agricultural  news  and  features  de¬ 
sirable.  Camera  ability  an  asset.  Public 
Information  Dept.,  University  of  Kentucky, 
138  Ag.  Expt.  Sta.  Bldg.,  Lexington,  KY 
40506. 


CITY  EDITOR  needed  by  well-established 
offset  tabloid  publishing  Monday-Saturday 
with  9,(X)0  circulation.  Salary  open.  Re¬ 
plies  confidential.  Write:  Box  5425,  Editor 
&  Publisher. 


DAILY  COLUMNIST  wanted  to  write  crea¬ 
tive  people  pieces  for  medium-sized  daily 
that  excels  in  photo-journalism.  Please 
send  resume  and  clips  to:  Tom  Kamerer, 
Personnel  Director,  Telegraph  Herald,  P.O. 
Box  688,  Dubuque,  lA  52(X)1.  An  Equal 
Opportunity  Employer. 


ALL  NEW  morning  daily  (7  days)  making 
debut  August  1  looking  for  aggressive 
news  and  sports  editors.  Will  consider  col¬ 
lege  graduates.  Send  resume:  P.O.  Box 
1348,  Houma,  LA  70361. 


WIRE  EDITOR  for  five-day  afternoon  pa¬ 
per.  City  of  8,000,  excellent  goose  hunting 
and  fishing.  Some  experience  with  VDT 
and  college  degree.  Salary  to  match  abil¬ 
ity.  Daily  Journal,  Devils  Lake,  ND  58301. 


DYNAMIC  SUN  BELT  PAPER 
SEEKS  TOP  WRITERS,  EDITORS 

We  are  currently  seeking  highly  skilled,  experi¬ 
enced  journalists  to  join  our  rapidly  expanding 
newspaper.  Ours  is  an  established  daily  located  in 
the  Sun  Belt — a  great  place  to  live  and  work. 

A  variety  of  positions  are  presently  available  for 
reporters  and  writers  with  at  least  2-3  years  experi¬ 
ence  in  general  assignment,  medical  reporting, 
consumer,  investigative,  municipal  beats,  sports, 
entertainment  and  lifestyle.  Positions  also  exist  for 
copy  editors  and  layout  personnel.  We  are  only 
interested  in  enthusiastic,  highly  motivated  people 
who  wish  to  contribute  in  a  demanding  profes¬ 
sional  environment.  In  return,  we  offer  challenge 
and  growth  potential,  excellent  benefits  and  an 
outdoor  recreation  paradise.  Please  send  resume 
and  samples  to  Box  5301,  Editor  &  Publisher. 


TOP 


I  - 


JOURNALISTS 

to  write 

BUSINESS  NEWS 


•  long  hours 

•  hard  work 

•  good  pay 

•  excellent  benefits 

•  opportunities  unlimited 

BASE:  NEW  YORK  CITY. 

Please  send  resume  &  writing  samples  to: 
BOX  5475  Editor  &  Publisher 

An  equal  opportunity  employer 


POSITIONS  AVAILABLE— EDITOR,  North¬ 
east  daily,  20,000  circulation  established 
organization.  Responsible  for  entire  news 
operation.  Familiarity  with  electronic 
newsroom  helpful,  but  not  essential. 
Graphic  design  and  layout  experience 
necessary.  Heavy  community  involvement 
required.  Minimum  10-15  years  experi¬ 
ence  needed.  Write  Box  5490,  Editor  & 
Publisher. 


CREATIVE  WRITER 

Design  oriented  manufacturing  company 
requires  experienced  copy  writer  to  work 
with  in-house  graphics  department  and 
leading  design  consultant  on  external  and 
internal  marketing  communications.  Only 
writers  with  established  creative  skills.  Call 
Mrs.  Mahoney  (212)  826-2455. 


EDITOR 

SPORTS  PUBLICATIONS.  Copy  editing 
and  layout  responsibilities.  Knowledge  of 
production  essential.  Grand  Central  loca¬ 
tion.  Send  resume  to  Box  5491,  Editor  & 
Publisher. 


MANAGING  EDITOR— Your  strongest  per¬ 
sonal  asset  is  the  ability  to  manage  and 
motivate  good  journalists.  You  anticipate 
news  and  know  your  newspaper’s  real 
strength  is  in  the  community  it  serves. 
You’re  a  self-starter  determined  to  excel. 
You  know  the  importance  of  planning, 
people,  budget,  editing,  graphics.  We  have 
your  biggest  challenge  yet.  We’re  a  35,(X)0 
morning  daily  running  head-to-head  with 
48,000  afternoon  competitor.  We  intend  to 
narrow  the  gap  and  understand  product  is 
the  key.  We  need  your  leadership.  It’s  an 
outstanding  opportunity.  Write:  Eli  Sliver. 
Editor,  York  Daily  Record,  York,  PA  17402. 


SPORTS/GENERAL  ASSIGNMENT  RE¬ 
PORTER  needed  for  quality,  growing  Zone 
5  weekly  newspaper.  Excellent  opportunity 
for  individual  who  wants  to  expand  talents. 
Reasonable  salary.  Send  resume,  clips  and 
salary  requirements  to  Box  5476,  Editor  & 
Publisher. 


THE  DAILY  WORLD  in'  Opelousas, 
Lousiana,  is  now  taking  applications  for 
Reporter-Photographers  dedicated  to  the 
journalistic  profession.  We  are  a  5-day 
PM-Sunday  AM  paper  with  circulation  near 
20,000.  If  you  are  not  dedicated,  don’t 
waste  your  time  and  ours.  Send  resume  to 

a  Hamrick,  Managing  Editor,  Daily 
P.O.  Box  117^  Opelousas,  LA 

70570. 


SUNDAY  FEATURE 
EDITOR 


Take  charge  of  magazine,  feature  and  in¬ 
terpretive  content  of  an  established 
weekend  edition  from  developing  story 
ideas  to  designing  a  finished  product. 
Medium  sized  daiTy  operating  in  highly 
competitive  area  in  Zone  5.  Offers  excel¬ 
lent  salary  and  advancement  potential. 
Required  background:  reporting,  copy 
editing,  some  supervisory  experience. 
Submit  resume  listing  employment  history 
and  expected  salary  to  Box  5515,  Editor  & 
Publisher. 


SPORTS  EDITOR— Daily  newspaper,  8,000 
circulation,  in  growing  city  of  30,000  in 
sunny  Southeastern  Arizona,  seeks  a 
sports  editor.  Experience  in  photography 
and  lay-out  as  well  as  sports  writing  re¬ 
quired.  Emphasis  on  features,  column  and 
local  sports  coverage.  Send  samples,  re¬ 
sume  and  salary  requirements  to:  S. 
Levinson,  Daily  Herald-Dispatch,  102  Fab 
Ave.,  Sierra  Vista,  AZ  85635. 


PROGRESSIVE  Zone  5  PM  daily  seeks  re¬ 
porter  with  strong  photographic  skills  to 
cover  rural  area  developing  into  suburban 
area.  Must  cover  hard  news  but  main  em¬ 
phasis  will  be  on  feature  reporting.  Must 
provide  95-100  per  cent  of  copy  for 
once-a-week  16-page  regional  tabloid. 
Must  be  willing  to  live  in  developing  area 
and  work  with  a  minimum  of  supervision. 
Box  5489,  Editor  &  Publisher. 


LET’S  MAKE  A  TRADE.  You’ll  get  experi¬ 
ence  on  one  of  the  best  weeklies  in  the 
country;  we’ll  get  a  full  time  sports  writer 
and  photographer  at  minimum  wage.  We’re 
looking  for  a  recent  J-school  grad  who  can 
write  snappy  sports  copy  and  do  a  good  job 
with  a  camera.  Full  company  benefits,  job 
open  immediately.  Write:  Courier- 
Crescent,  409  N.  Main  St.,  Orrville,  OH 
44667.  Or  call  (216)  662-2055. 


FEATURE  WRITER/EDITOR 
Our  70,000  daily/Sunday  paper  is  looking 
for  a  feature  writer  with  interests  in  editing 
and  layout,  to  edit  a  weekly  food  section 
and  write  for  a  daily  feature  section.  Re¬ 
porting  experience  required;  some  editing 
helpful.  Send  resume  and  clips  to  Box 
5514,  Editor  &  Publisher. 

EDITOR/REPORTER  for  small  town  weekly 
needed  at  once.  Specializing  in  sports, 
town  and  school  board  reporting.  Banner, 
P.O.  Box  90,  Knightstown,  IN  ^148. 
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HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

SOUTHERN  CALIFORNIA 
Long  Beach,  California  has  openings 
for  copy  editors  with  proven  record  as 
creative  word  editor  and  imaginative 
headline  writer.  Night  news  desk.  Sal¬ 
ary  to  $395.  Write  to:  Managing 
lEditor,  Independent,  Press  Telegram, 
|604,  Pine  Ave.,  Long  Beach,  CA  90844. 


SEVEN-MEMBER  editorial  staff  needs 
strong  editor-leader.  Zone  9  offset  daily. 
Chance  for  assistant  editor  or  experienced 
reporter  to  move  up.  Send  resume  to  Box 
5479,  Editor  &  Publisher. 

ARE  YOU  READY  to  take  full  charge  of  a 
progressive  weekly  in  Zone  5?  We  need  a 
working  manager  to  guide  editorial  con¬ 
tent,  write  news  and  sports,  take  photos, 
direct  ad  sales  and  job  printing.  Prefer 
married  person.  Send  resume  and  salary 
requirements  to  Box  5504,  Editor  & 
Publisher. 

(MEDIUM  SIZED  daily  in  competitive  news 
area.  Zone  9,  seeking  accurate  aggressive 
self  starter  with  2  years  full  time  experi¬ 
ence.  Must  be  knowledgeable  in  workings 
of  government,  police,  courts,  etc.  Write 
Box  5517,  Editor  &  Publisher. 


HELP  WANTED 


PRESSROOM 


IMMEDIATE  OPENING 
38,000  PM  daily  (AM  weekend)  seeking 
creative,  hard-working  staff  photographer. 
We  offer  excellent  display,  outstanding  re¬ 
production  of  color  and  black  and  white. 
Send  resume  and  portfolio  (clips,  slides  or 
prints)  tO:  Ron  Smith,  Chief  Photographer, 
Box  998,  Grand  Forks  Herald,  Grand 
Forks,  ND  58201. 


PRESSROOM 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits,  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun¬ 
try. 

Send  resume  and  salary  expectations  to 
Box  5120,  Editor  &  Publisher. 


LARGE  ARIZONA  printing  plant  seeking 
experienced  web  offset  pressman  to  oper¬ 
ate  and  maintain  9  units  on  Cottrell  V-25. 
Good  pay  and  benefits  to  top-notch 
pressman.  Contact  Don  Hedges,  (602) 
275-4747. 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER,  must  be  experi¬ 
enced  in  electronics,  front  end  systems. 
Complete  offset  operation,  camera,  press 
and  automated  mail  room.  Technicians, 
foremen  need  not  apply.  We  want  a  MAN¬ 
AGER  capable  of  motivating  people.  A 
26,000  daily  in  Zone  6.  Reply  to  Box  5343, 
Editor  &  Publisher. 


QUALIFIED  AND  EXPERIENCED  Produc¬ 
tion  Manager  for  a  20.000  circulation, 
six-day  midwestern  daily  newspaper. 
Applicant  must  be  capable  or  organizing, 
planning  and  scheduling  employees  to  im¬ 
prove  productivity.  Modern  and  sophisti¬ 
cated  electronic  composing  room  and 
front  end  equipment  for  news  and  adver¬ 
tising.  Totally  mechanized  in  plate,  press 
and  mailroom.  Located  in  a  growing  mod¬ 
ern  and  friendly  community  with  excellent 
schools.  Close  to  all  kinds  of  recreational 
activities.  This  is  an  excellent  opportunity 
for  the  talented  leader.  Excellent  fringe 
benefits  and  negotiable  salary.  We  are  an 
Equal  Opportunity  Employer.  Please  send 
resume  of  experience,  education,  and  de¬ 
sired  salary  to  Box  5387,  Editor  &  Pub¬ 
lisher. 


CAMERAMAN— Large  shopper  and  com¬ 
mercial  web  shop.  Must  have  excellent 
camera,  plate  and  newsprint  web  under¬ 
standing.  Knowledge  of  4  color  very  help¬ 
ful.  Mr.  Lesner:  (605)  339-2383. 


Positions 
Wanted  .  .  . 


ACCOUNTING 


CONTROLLER,  experienced  in  financial 
statements,  operating  reports,  taxes,  au¬ 
dits,  cash  flow,  staff  supervision.  Zone  5. 
Box  5465,  Editor  &  Publisher. 


ADMINISTRATIVE 

PUBLISHER  40,  seeks  opportunity  to 
advance  career. 

1 6  years  management  experience  includes 
newspaper  and  broadcasting.  12  years 
as  publisher  for  newspaper  group. 

Sales  background,  journalism  degree,  top 
references. 

Present  salary  $40  plus. 

Box  5310,  Editor  &  Publisher. 

EXPERIENCED  NEWSPAPERMAN  seeking 
job  as  editor  and  publisher  of  small  daily  or 
editor  and  assistant  publisher  of  larger  pa¬ 
per.  Edited  both  large  and  small  papers, 
publisher  small  daily.  Proven  circulation 
builder,  motivator  of  staff  and  community, 
linage  builder.  Very  best  references.  Prefer 
Zone  6.  consider  all.  Box  5304,  Editor  & 
Publisher. 


URBAN  WEEKLY 

Well-established  urban  weekly  (Zone  2) 
wants  a  tireless,  experienced  Executive 
Editor.  If  you  can  excite  our  diverse  and 
growing  readership  with  colorful,  hard¬ 
hitting  journalism,  this  challenging  job 
might  be  what  you're  looking  for.  Direct  a 
small,  young,  dedicated  staff  and  help  us 
carve  a  large  niche  in  this  important  city. 
Write  Box  5520.  Editor  &  Publisher. 

WASHINGTON,  DC  reporter  for  weekly  visit 
to  downtown  association  office.  Ten  hours 
per  month  including  story  prep.  Send  re¬ 
sume.  clips  to:  Dave  Kaiser.  P.O.  Box 
211299,  Ft.  Lauderdale.  FL  33339. 

GOOD,  SOLID  newsperson  wanted  for 
fast-growing  progressive  daily  in  zone  5. 
Immediate  opening  for  the  right  person. 
Write  Box  5510,  Editor  &  Publisher. 

EDITOR  for  thrice  weekly  in  fast  growing, 
competitive  market,  product  needs  a  lift, 
daily  in  the  future,  good  long-term  oriented 
company,  great  California  location.  Box 
5485.  Editor  &  Publisher. 


MAILROOM 


MAILER 

Must  be  familiar  with  sorting.  Post  Office 
regulations  and  operation  of  machines. 
Ability  to  maintain  equipment  highly  de¬ 
sirable.  Total  responsibility.  God's  country. 
Call  or  write:  Ruth  Lewis,  (505)  843-7537, 
P.O.  Box  25526,  Albuquerque,  NM  87125 


MARKETING 


MARKETING  DIRECTOR 
New  position  in  sales,  promotion,  product 
improvement  and  development  on  expand¬ 
ing  and  growing  32,000  AM  daily.  Reports 
to  president.  Write  John  Hager.  P.O.  Box 
1480,  Owensboro,  KY  42301. 


PHOTOJOURNALISM 

HAVE  CAMERA, 

WILL  TRAVEL 

If  you're  a  photojournalist  who  has  an  urge 
to  explore  the  world— and  the  talents  to 
match  .  .  .  We're  looking  for  you. 

We're  out  gunning  for  a  person  that  is  a 
versatile  35MM  color  photographer  who 
feels  comfortable  out  in  the  field  shooting 
from  the  hip  and  can  pound-out  bright  and 
moving  travel  copy. 

You'll  join  a  team  of  dedicated  audiovisual 
professionals  that  have  the  opportunity  to 
see  the  world  .  .  .  and  then  share  it  with 
others. 

Interested?  Please  send  resume  and  salary 
history  tO:  The  E.F.  MacDonald  Co.,  Per¬ 
sonnel  Dept.,  113  S.  Ludlow  St..  Dayton, 
OH  45402. 


HEAD  PRESSMAN  needed  for  bi-weekly  in 
Ozarks.  5-Unit  Goss  Community.  Experi¬ 
ence  in  offset  required,  color  experience 
preferred.  Exceptional  fringes,  salary 
commensurate  with  experience.  Excellent 
opportunity  for  further  advancement.  Lo¬ 
cated  in  a  growing  resort  community.  Send 
resume  to  James  R.  Fraser,  The  Baxter 
Bulletin,  P.O.  Drawer  A.  Mountain  Home. 
AR  72653,  or  call  (501)  425-3133. 

EXPERIENCED  Goss  Community  press¬ 
man,  8-unit  2  folder  operation.  Some 
4-color  work.  Contact  Mr.  Lesner:  (605) 
339-2383.  _ 

EXPERIENCED*  Goss  Community/Subur¬ 
ban  web  pressman,  9-unit  and  6-unit 
presslines.  Must  have  4-color  printing  ex¬ 
perience  and  be  able  to  handle  crew.  Top 
wages  and  fringe  benefits,  excellent  work¬ 
ing  conditions.  Send  resume  to:  Monte 
Chastain,  INCO  Graphics,  222  W.  Ash  St., 
Mason.  Ml  48854. 

LOUISIANA  Newspaper  group  seeks 
mechanical  pressman  to  operate  Fairchild 
NewsKing  4  unit  web  offset  with  Color  King 
folder.  Mechanical  ability  a  must.  Pres¬ 
ently  running  weekly  with  daily  debut.  Con¬ 
fidence  respected.  Newspaper  Printers 
and  Publishers  of  Louisiana.  Inc.,  Box  854, 
Houma,  LA  70361. 

CENTRAL  CALIFORNIA  newspaper  group 
looking  for  Goss  Community  pressman. 
Friendly,  growing  small  town.  The  Record, 
P.O.  Box  496,  Coalinga,  CA  93210  (209) 
935-1517. 

Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


PRODUCTION 


COMP  SHOP  MANAGER  through  page 
negatives  for  Michigan  weekly  group, 
growth  area.  Quality  product,  gooa  staff. 
Box  5435,  Editor  &  Publisher. 

PRODUCTION 

DIRECTOR 

Medium-sized  Massachusetts  daily  and 
Sunday  newspaper  is  searching  for  a  per¬ 
son  with  solid  background  in  composing 
room  production.  Must  be  thoroughly 
familiar  with  modem  production  methods. 
The  person  we  seek  may  be  a  composing 
room  foreman,  assistant  composing  room 
foreman,  assistant  production  director  on 
larger  newspaper  or  production  director  on 
20,000-40,000  daily,  initially  person  we 
select  would  work  with  young  composing 
room  foreman  and  eventually  assume  re¬ 
sponsibility  of  camera,  press  and  distribu¬ 
tion  department.  Getting  along  with  people 
is  imperative.  Contract  negotiation  experi¬ 
ence  not  necessary,  but  helpful.  Please 
send  resume  to:  Box  5477,  Editor  & 
Publisher. 


PROMOTION 


PROMOTIONS 

CAN  YOU 

PROMOTE  NEWSDAY? 

Can  you  conceive  and  write  effective  ads 
and  sales  promotion  material?  Do  you  un¬ 
derstand  what  "sells"  a  newspaper?  Can 
you  handle  promotion  and  public  relation 
projects  from  beginning  to  end?  If  your 
answers  are  yes,  there's  a  spot  for  you  in 
Newsday's  promotion  department.  Salary 
$20K.  Send  resume  to:  Ms.  Sanchez, 
Newsday,  550  Stewart  Ave.,  Garden  City. 
NY  1 1530.  An  Equal  Opportunity  Employer 
M/F. 


PUBUC  INFORMATION 


PUBLIC  INFORMATION  OFFICER 
GSOll/12  salary  range  $18,258/$21,883. 
A  high-level  professional  public  informa¬ 
tion  officer  is  needed  at  The  National  Air 
and  Space  Museum,  Smithsonian  Institu¬ 
tion,  Washington,  [jc.  Candidate  should 
have  extensive  writing  and  public  relations 
background  with  proven  success  at  a 
major  institution.  Send  SF-171  by  Sep¬ 
tember  1978  to  Executive  Officer,  Na¬ 
tional  Air  and  Space  Museum,  Smithso¬ 
nian  Institution,  Washington,  IX  20560. 

DIRECTOR  OF  PUBLIC  INFORMATION 
UNIVERSITY  OF  PORTLAND 
PORTLAND,  OREGON  97203 
Major  responsibilities:  Direct  professional 
staff  in  planning  and  providing  information 
to  all  the  University's  publics,  both  exter¬ 
nal  and  internal.  Requirements:  Minimum 
of  Baccalaureate  degree  in  journalism  or  re¬ 
lated  discipline;  must  be  excellent  writer 
with  editing,  management  and  organiza¬ 
tional  abilities;  experience  in  public  rela¬ 
tions.  print  and  electronic  media  manda¬ 
tory. 

Salary  competitive. 

Starting  employment  date;  January  1, 
1979. 

Application  deadline;  October  15,  1978. 
Send  resume  and  samples  of  work  to  Fred¬ 
erick  Walsh,  Vice  President  for  University 
Relations.  University  of  Portland,  Port¬ 
land,  OR  97203.  U  P  is  An  Equal  Opportun¬ 
ity,  Affirmative  Action  Employer. 


PUBLIC  RELATIONS 

NEW  YORK  CITY-BASEU  national  non¬ 
profit  o^anization  with  strong  business 
orientation  seeks  communications  man¬ 
ager.  Newspaper  background  preferred. 
Some  organization  and/or  supervisory  ex¬ 
perience  helpful.  Responsible  for  man¬ 
agement  of  national  publicity,  supervision 
of  staff  of  3.  Must  have  top  writing,  edit¬ 
ing,  research  skills,  knowledge  of  offset 
print  production.  Salary  commensurate 
with  experience.  Send  resume  to  Box 
5516,  Editor  &  Publisher. 


ADVERTISING 


HO-HO  HO-HO — Off  to  work  I'd  like  to  go 
Recently  graduated  Advertising/PR  major 
with  marketing  background  seeks  position. 
Familiar  with  most  aspects  of  advertising; 
have  worked  in  print  and  television,  with 
knowledge  of  media  planning,  research, 
layout,  promotions.  Open  to  all  offers,  in¬ 
terested  in  all  phases  of  advertising.  Will 
relocate.  SE  Fisher,  2309  Merrick  Rd., 
Louisville,  KY  40207. 

COMPETITIVE— Market  trained  working 
Advertising  Director  or  General  Manager 
small  paper.  32  years  Metro,  medium 
daily,  weekly  and  shopper,  plus  good 
knowledge  circulation,  production,  edito¬ 
rial.  Solid  profit  making,  staff  managemnt, 
innovative.  49  seeking  challenge,  ^king 
position  California.  Will  relocate.  Available 
now.  Nelson  Roberts.  Jr.,  22222  Montel- 
lano.  Mission  Viejo,  CA  92691.  (714)  770- 
1384. 

SUCCESSFUL  CAPABLE  AD  MANAGER 
seeks  challenge.  Dedicated,  hard  worker 
with  know-how  getting  job  done.  Strong 
sales,  creative  layout.  Seeking  good  place 
live/work.  Box  5459,  Editor  &  Publisher. 


CIRCULATION 


ASSISTANT  MANAGER  on  75,000  AM.  PM 
daily,  age  34.  Experienced  in  total  market 
coverage,  voluntary  collect  and  free  dis¬ 
tribution.  I  am  promotion  minded  and  wish 
to  relocate  as  manager  of  small  to  medium 
publication,  or  staff  position  on  larger  pa¬ 
per.  Box  5320,  Editor  &  Publisher. 

CIRCULATOR— Sales  background.  Excel¬ 
lent  references.  Seeks  management  spot 
with  small  daily  or  weekly  in  Eastern  Zone 
2.  Box  5398.  Editor  &  Publisher. 

ADDED  BONUS  FOR 
E&P  POSITIONS 
WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  senrice 
sometimes  subscribers  receive  their 
magazines  several  days  later  than 
should  be  expected.  So,  while  you're 
awaiting  for  just  the  right  publisher  to 
see  your  POSITIONS  WANTED  ad 
we  mail  out  tearsheets  of  the  HELP 
WANTED  pages  to  our  Positions 
Wanted  advertisers  who  live  outside 
the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds 
by  Monday  morning— and  the  same 
chance  to  shoot  off  an  early  reply  to 
any  Help  Wanted  Ads  of  interest! 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


PRESENT  Management  position  not  utiliz- 
mg  full  talents  and  experience— want  to 
direct  circulation  activities  on  medium 
publication.  Excellent  references  and  cre¬ 
dentials.  Box  5500,  Editor  &  Publisher.  ' 


CIRCULATION  MANAGER,  will  relocate  in 
Western  United  States.  Very  Strong  on 
adult  supervision,  promotions,  and 
motivating  people.  Past  experience: 
Dailies.  Weeklies.  Paid  and  Voluntary  Col¬ 
lection.  Write  Box  5511.  Editor  & 
Publisher. _ 


SEEKING  ADVANCEMENT.  Hard  working  i 
district  manager  experienced  in  building,  i 
carrier  routes,  sampling-motor  routes,  de¬ 
partment  supervision.  Excellent  refer-  , 
ences.  Box  5452,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


EXPERIENCED  mature  ad  man  seeks  Zone 
9  small  daily  position.  Box  5483.  Editor  & 
Publisher. 


EDITORIAL 


PHOTO  EDITOR,  Experienced.  Searching  I 
for  metro  publisher  committed  to  best  use 
of  photography  and  willing  to  grant  author¬ 
ity.  Strengths:  extensive  photo  back¬ 
ground,  expert  pix  judgment,  initiator  of 
worthy  assignments  and  eye-catching 
page  layout.  Box  5322.  Editor  &  Publisher. 

WE  GET 

PEOPLE 

MOVING 

‘‘Dear  People  of  E&P  Classified 
Dept;  Due  to  the  fact  that  placing  an 
ad  with  you  brought  positive  results, 

I  have  been  traveling  a  bit.  Please 
change  my  address  in  your  records 
from  (Wise.)  to  (Colo.).  Thanks  very 
much,"  A.  L. 

“It's  all  your  fault  anyway,"  said  P.S. 
in  a  post  script  to  a  letter  asking  that 
his  E&P  subscription  be  sent  to  (II-. 
linois)  instead  of  (New  Hampshire). 
“Positions  Wanted  ad  did  a  great 
job,  which  is  why  I’m  now  here,  and 
not  there.  Double  thanx.” 

M.W.  wrote  us.  “Just  a  quick  note  of 
THANKS,  I  am  leaving  (Washington) 
in  a  couple  of  days  for  (Colorado) 
where  I  will  begin  a  job  as  county 
government  reporter.  The  managing 
editor- found  out  about  me  through 
my  classified  in  E&P.  Thanks  for 
your  help.” 

And  how  about  the  former  Florida  ad 
salesman  who  moved  right  into 
management:  “Located  just  the  job 
I  was  looking  for  through  my  Posi¬ 
tions  Wanted  ad  in  E&P.  Thanks.” 
B.N. 

And  a  big  “THANK  YOU!”  from  E&P 
Classifieds  to  each  of  the  above  for 
telling  us  of  their  success! 

The  next  move  is  up  to  you.  If  you’ve 
got  what  it  takes  (ability  and  initia¬ 
tive,  mainly) — we’ve  got  what  it 
takes  (the  largest  newspaper  audi¬ 
ence  in  the  world)!  So  get  moving 
and  send  us  your  Positions  Wanted 
classified  ad  today! 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


EDITORIAL 


EDITORIAL 


EDITORIAL 


STOP  LOOKING.  Versatile  and  driving  re¬ 
porter  on  medium  daily  seeks  to  relocate.  3 
years  on  education,  cops  and  politics, 
part-time  college  J-teacher.  Box  5316. 
Editor  &  Publisher. 

COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


STILL  CRAZY  AFTER  ALL  THESE  YEARS. 
But  after  5  years  reporting  for  straight 
dailies.  I’m  wondering.  Looking  for  chal¬ 
lenge  working  with  creative  people.  Box 
5326.  Editors  Publisher. 


EDITOR  30  years’  experience  in  Zone  2. 
assistant  managing  editor  on  100,000  ■  . 
seeks  new  executive  challenge.  Demand¬ 
ing,  strong  on  layout,  packaging,  VDTs. 

Box  5386,  Editor  &  Publisher. _ 

5  YEARS  large  daily  experience,  top  AP 
writing  award. 

Box  5394.  Editor  &  Publisher. 


EX  SPORTS  EDITOR  with  over  2  years  ex¬ 
perience  covering  all  types  of  sports,  in¬ 
cluding  photography,  desires  immediate 
job  on  medium  or  large  daily.  J-grad  willing 
to  relocate.  Box  5399.  Editor  &  Publisher. 


I’M  NO  WONDER  WOMAN,  but  I  have 
bionic  prowess  in  the  areas  of  dedication 
and  motivation.  15  years  experience,  a 
keen  eye  and  a  passion  for  accuracy.  Look¬ 
ing  for  home  in  SouthwestSouth.  Prefer 
copy  desk.  Some  knowledge  VDTs.  Box 
4931,  Editor  &  Publisher.  _ 


FAST.  ACCURATE,  EXPERIENCED  Local 
government  reporter  and  feature  writer 
wants  to  go  to  work  for  quality  editor  on 
medium  to  large  daily.  Contact  Box  5384, 
Editor  &  Publisher. 


SPORTS  WRITER-Deskman— seeks  sports 
desk,  assistant  editor  or  sports  editor  posi¬ 
tion.  Experience  19  years;  VDT;  8*/z  years 
desk  and  l^out.  Available  early  October. 
Box  5463,  Editor  &  Publisher. 


BUSINESS  WRITER  with  metro  experience 
covering  all  aspects  of  economy,  business, 
finance.  Good  writer.  Degree.  Box  5424, 
Editor  &  Publisher. 


GIVE  ME  A  CHANCE!  Hard  working,  ag¬ 
gressive  Communications  grad  (with 
J-minor)  wants  general  assignment  report¬ 
ing  job.  Single,  will  relocate.  College  publi¬ 
cation  experience  as  well  as  news  intern 
for  pro  radio  station.  Box  5455,  Editor  & 
Publisher. 

EASTERN  NEWSMAN/PR;  30  years  ex¬ 
perience;  anything  Far  West? 

Box  5449,  Editor  &  Publisher. 


POyVER,  HUMOR.  DEPTH  from  prizewin¬ 
ning  writer  ready  to  specialize  In  features, 
columns  and/or  editorials  for  medium  to 
large  PM  paper  or  magazine.  Nine  years 
experience  in  all  aspects  of  reporting,  in¬ 
cluding  photography  and  cartooning. 
Zones  1,2,  or  3.  Contact:  Mark  Winheld, 
405  Meadow  Lane,  Sandusky,  OH  44870, 
(419)  625-2990. 


WANTED  BY  WRITER/EDITOR  Publisherof 
small  newspaper,  dedicated  to  good  jour¬ 
nalism.  Must  accept  flexible  hours  includ¬ 
ing  nights,  holidays  and  weekends.  Rural 
location  no  drawback.  May  be  demanding. 
Please  reply  .  .  .  (616)  429-5200.  471- 
3970. 


MATURE  REPORTER,  24,  seeks  position 
with  daily,  any  Zone.  Award  winner,  photo, 
darkroom,  editing,  J-grad.  2  years  daily  ex¬ 
perience.  Box  5451,  Editor  &  Publisher. 


CRACK  at  Zone  5.6.8.9.  low  man  writing 
spot  sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  daily  work.  Box 
5499,  Editor  &  Publisher. 


PULITZER-CALIBER  Correspondent. 
ex-New  York  Times,  Herald  Tribune,  re¬ 
turning  to  Europe  after  sabbatical,  offers 
exclusive  coverage  from  London-Paris 
bases.  Spot,  backgrounders,  features 
agencies  cannot  match.  Box  5487,  Editor 
&  Publisher  or  phone  (213)  799-3623. 


REPORTER.  29,  with  MSJ  from  North¬ 
western  with  5  years  on  daily  newspaper 
covering  city  government,  police,  courts 
and  schools,  seeks  position  with  progres¬ 
sive,  hard-hitting  newspaper,  newsletter  or 
magazine.  Will  locate  anywhere.  Box  5466, 
Editor  &  Publisher. 


ENTERTAINMENT  editor/writer  sick  of  PR 
seeks  return  to  newspaper.  Offering  21 
years  writing,  editing,  makeup,  photo  ex¬ 
perience.  Will  move.  Pay  needs  reasona- 
ble.  Box  5458,  Editor  &  Publisher. _ 


YOUR  LAST  CHANCE  to  hire  this  available, 
young  enterprising  journalist.  BS  jour¬ 
nalism  from  major  university.  Experience 
with  CBS  and  a  New  York  PR  firm.  Can  be 
an  asset  to  your  staff.  Box  5496,  Editor  & 
Publisher. 


YOUNG  FEATURE  WRITER-PHOTO¬ 
GRAPHER  with  master’s  in  journalism  pre¬ 
fers  work  in  Zone  5  or  7  but  will  consider 
elsewhere.  Have  freelanced  for  four  years 
and  have  been  on  a  weekly  staff.  Examples 
of  writing  and  photography  upon  request. 
Write  Box  5509,  Editor  &  Publisher. 


DO  YOU  WANT  versatility  in  your  sports 
editor?  Experience/Initiative?  If  so.  you’re 
the  person  I  want  to  work  for.  I  have  17 
years’  experience,  strong  on  motorsports, 
college  football.  Prep  coverage.  Prefer 
Midwest,  West  Coast,  but  will  go  anywhere 
for  right  situation.  Box  5498,  Editor  & 
Publisher. 

REPORTER— Veteran,  bell-ringer,  fully  ex¬ 
perienced  all  beats  and  desk.  Osborne, 
121  W.  Bell.  Winnemucca,  NV  89445. 


EDITOR-IN-CHIEF  of  small  weekly  busi¬ 
ness  magazine  seeks  fresh  challenges  and 
broader  base  with  national  publication  or 
daily  business  page.  If  you  need  a  strong 
manager  to  develop  incisive  coverage  and 
lead  your  reporters,  then  look  no  further. 
Box  5503,  Editor  &  Publisher. 

YOUNG,  AMBITIOUS,  journalist  with  ex¬ 
perience  as  sports  editor  on  daily  and 
small  weekly  seeks  sports  or  general  re¬ 
porting  or  slot  position  on  reputable  weekly 
or  daily.  Willing  to  relocate  anywhere.  De¬ 
tailed  resume  and  clips  available  on  re¬ 
quest.  Contact:  Tim  Greenwood.  6708 
65th  Ave.  North,  Minneapolis,  MN  55428, 
(612)  537-8085. 

Join  the  SAVE-THE-EDITOR-foundation 
and  give  me  a  job.  I’m  an  aggressive  editor 
for  a  weekly  newspaper  serving  a  city  of 
35,000  seeking  a  new  challenge.  Each 
week  I  cover  crime,  politics  and  commun¬ 
ity  affairs.  I  also  spec  and  paste-up  all 
editorial  and  ad  copy  for  a  12-page  weekly. 
If  you  want  a  24-year-old  hard  worker  with 
a  BA-Communications  degree.  I  am  ready 
to  work  for  you.  Write  Box  5353,  Editor  & 
Publisher. 

FINANCIAL  WRITER 

with  top  New  York  experience  seeks  spot  in 
sunny  Southeast.  Editing/makeup,  too. 
Box  5519,  Editor  &  Publisher. 


PHOTOJOURNALISM 

CHIEF  PHOTOGRAPHER  medium-size 
metro  consistent  award  winner,  twice 
runner-up  NPPA  region  contest,  capable 
of  motivating  staff,  is  looking  for 
jxjsition  prefer  Zone  1.  Box  5391,  Editor 
&  Publisher. 


EXPERIENCED  sportswriter  with  Midwest 
50,000  PM  seeks  sports  post  with  heavy 
writing  responsibility.  VIJT  trained  with 
Master’s  and  college  teaching  experience. 
Hoping  tor  Zone  2,  consider  all.  Box  5484, 
Editor  &  Publisher. 


I’M  A  BRIGHT,  aggressive  young  black 
woman,  a  1978  BSJ  from  Northwestern’s 
Medill,  with  reporting  experience  on  major 
papers  in  New  York,  Chicago  and 
Pittsburgh.  I  want  a  challenging,  entry- 
level  reporting  position.  Let  me  prove  my¬ 
self!  Box  5502,  Editor  &  Publisher. 


COPY  DESK  CHIEF 
OR  SLOTMAN 

Skilled,  experienced  professional  seeks 
paper  that  wants  top-quality  desk  editing. 
Have  also  been  news  editor,  wire  editor. 
Strong  on  layout.  VDT  experience.  Now 
earning  $350.  Can  improve  work  of  green 
deskmen,  upgrade  your  product.  Might 
consider  rim  of  metro.  Box  5508.  Editor  & 
Publisher. 


HARD  WORKING,  innovative,  young  pho¬ 
tographer  who  has  specialized  in  editorial 
photography  at  photography  school  seeks 
a  job  on  a  daily  newspaper.  Has  own 
equipment,  a  good  eye,  a  good  portfolio 
and  published  work.  Contact  Joe  Averka, 
383  Abbott  St..  North  Andover.  MA  01845, 
(617)688-8993.  _ 


PHOTO  Department  manager,  currently  in 
industry  Zone  5,  seeking  employment  in 
San  Diego.  Experienced  dailies,  industry, 
education,  public  relations.  Age  49.  Skilled 
in  training:  innovative:  service  and  quality 
oriented.  Box  5488,  Editor  &  Publisher. 


_ PRODUCTION _ 

EXPERIENCED  PRODUCTION  MANAGER 
pressman,  knowledgeable  composing 
room,  darkroom,  Compugraphics,  Goss 
Community.  Strong  leadership.  Northern 
California,  Oregon,  Washington  coast  pre¬ 
ferred.  Willard  Arnold,  (505)  257-4001, 
Box  1216,  Ruidoso,  NM  88345. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


EXECUTIVE  EDITOR  of  35M  daily  seeks 
challenge,  career  growth  on  larger  paper  in 
Zones  1.2,3,4,6  or  9.  Competent,  conge¬ 
nial  newsroom  pro,  in  mid-30s,  has  metro 
experience,  wants  management  job  with 
potential.  Box  5494,  Editor  &  Publisher. 
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Jackson  Woll 


PROMOTED — Thomas  E.  Jackson,  as- 
istant  circulation  manager-suburban  of 
the  St.  Louis  Post-Dispatch  has  been 
promoted  to  circulation  manager.  He 
succeeds  Joseph  B.  Forsee — named  as¬ 
sociate  professor  at  the  Schaol  of  Jour¬ 
nalism  at  the  University  of  Missouri  at 
Columbia.  Henry  M.  Woll,  district 
manager-suburban — assumes  Jack¬ 
son's  former  duties.  Before  joining  the 
Post-Dispatch  in  1974,  Jackson  held 
circulation  management  pasitions  with 
the  Columbus  (Ohio)  Citizen- Journo/  and 
Dispatch  and  the  Tulsa  (Okla.)  World 
and  Tribune. 

Construction  starts 
on  satellite  plant 

Groundbreaking  ceremonies  were  held 
recently  to  celebrate  the  construction  of 
the  Cincinnati  Enquirer's  new  produc¬ 
tion  plant. 

The  plant  will  operate  as  a  satellite  to 
the  Enquirer's  present  residence  in 
downtown  Cincinnati.  The  new  facility 
will  cover  almost  100,000  square  feet  of 
land  in  a  new  industrial  development  site 
close  to  the  city  core. 

The  new  plant  will  consist  of  three 
buildings  which  will  house  all  equipment 
for  the  total  production  of  the  paper. 
About  400  employees  will  work  at  the 
satellite  plant. 

Harry  H.  Browning,  Enquirer  vice- 
president  of  operations  said  the  plant  will 
be  “totally  unique."  partly  because  all 
editorial  and  classified  advertising  func¬ 
tions  will  be  performed  at  a  remote  site 
and  partly  because  of  the  new  automa¬ 
tion  that  will  be  featured  in  the  plant. 

The  pressroom  will  initially  house  two 
seven-unit  offset  presses  with  the  capac¬ 
ity  for  18  additional  units  in  the  near  fu¬ 
ture.  This  structure  is  three  stories  tall. 
Browining  noted  that  the  new  offset 
presses  will  be  controlled  by  way  of  auto¬ 
mated  consoles  and  will  be  “fed”  by  way 
of  an  automated  towline  system. 

Rolls  of  newsprint  from  the  newsprint 
warehouse,  adjacent  to  the  pressroom, 
will  be  carried  to  the  presses  on  a  com¬ 
puterized  track  system.  The  warehouse 
will  store  over  4.000  rolls  of  newsprint. 

The  mailroom  at  the  new  Enquirer 
plant  will  also  see  new  automated 
equipment  deliver  up  to  160  bundles  of 
papers  to  each  delivery  truck  in  minutes. 

The  plant  is  progressing  as  scheduled 
with  a  late  December,  1978  date  planned 
for  commencement  of  operations. 


Washington  Post  Co.  lifts  profits  by  24% 


Washington  Post  Company  recorded  a 
net  income  of  $17.2  million  for  the  sec¬ 
ond  quarter  ending  July  2.  including  a 
nonrecurring  gain  of  about  $3.8  million 
from  the  sale  of  property. 

Without  the  nonrecurring  gain,  net  in¬ 
come  for  the  quarter  would  have  been 
$13.4  million,  up  249f  from  the  $10.8  mil¬ 
lion  recorded  during  the  second  quarter 
of  1977. 

Second  quarter  revenue  was  $135.1 
million,  an  increase  of  209f  over  the  $113 
million  reported  for  the  second  quarter  of 
1977. 

For  the  first  six  months  of  1978,  net 
income,  including  the  second  quarter's 
nonrecurring  gain,  was  $24.3  million 
compared  to  $15.8  million  in  the  first  half 
of  1977.  For  the  first  six  months,  rev¬ 
enues  totaled  $248  million,  an  increase 


of  i9^f  over  the  $207.5  million  reported 
for  the  first  half  of  1977. 

Each  of  the  company’s  three 
divisions — newspaper  publishing, 
magazine  and  book  publishing  and 
broadcasting — reported  increases  in  rev¬ 
enues  and  operating  income  for  the  sec¬ 
ond  quarter. 

Newspaper  division  revenues,  without 
inclusion  of  the  Everett  (Wash.)  Herald 
which  was  acquired  in  February  of  1978, 
increased  by  189f  compared  to  the  same 
quarter  last  year. 

Total  quarterly  advertising  linage  in¬ 
creased  by  8%  at  the  Washington  Post 
and  13%  at  the  Trenton  Times. 

Magazine  and  book  division  revenues 
increased  by  18%  for  the  second  quarter 
and  broadcasting  division  revenues  were 
up  16%. 


Media  General  reports  record  earnings 


Second  quarter  earnings,  reported  for 
Media  General,  were  the  highest  for  any 
quarter  in  the  company's  history,  and  a 
new  record  was  also  set  for  earnings  in 
the  first  half  of  the  year,  the  company 
said. 

Earnings  per  share  were  .680  in  the 
second  quarter  versus  .550  last  year,  and 
$1.07  in  the  first  six  months  compared 
with  .970  in  the  same  period  last  year. 
Net  income  was  $5,074,000  in  the  second 
quarter  versus  $4,076,000  last  year,  and 
$7,995,000  in  the  first  six  months  com¬ 
pared  with  $7,223,000  a  year  ago. 

Total  revenues  were  $59,726,000  in  the 
second  quarter  versus  $54,284,0(X)  last 
year,  and  $1 17,325,0(X)  in  the  first  six 
months  compared  with  $103,207,000  in 


the  same  period  last  year. 

In  the  second  quarter,  profit  before  tax 
by  industry  segment  was  as  follows: 

$6,365,000  in  the  newspaper  division, 
versus  $4,690,000  a  year  ago; 

$1,873,000  in  the  broadcast  division, 
versus  $1,400,000  a  year  ago;  and 
$3,894,000  in  the  newsprint  division, 
versus  $3,398,000  a  year  ago. 

In  the  first  six  months,  profit  before 
tax  by  industry  segment  was  as  follows: 

$10,718,000  in  the  newspaper  division, 
versus  $8,328,000  a  year  ago; 

$3,207,000  in  the  broadcast  division, 
versus  $2,514,000  a  year  ago;  and 
$5,773,000  in  the  newsprint  division, 
versus  $6,227,000  a  year  ago. 


Capital  Cities  hikes  profits  by  34% 


Second  quarter  net  income  for  Capital 
Cities  Communications.  Inc.  was  up  by 
34%  over  the  $12,046,000  reported  for 
the  comparable  preiod  in  1977. 

Net  income  for  the  first  six  months 
was  $26,872,000,  an  increase  of  32%  over 
the  $20,385,000  taken  in  during  a  com¬ 
parable  period  last  year. 

Revenues  for  the  second  quarter  to¬ 
taled  $95,779,000  compared  to 
$80,806,000  during  the  comparable 
period  in  1977  and  first  half  revenues 
reached  $175,434,000  compared  to  the 

Flint  Ink  acquires 
Coast  firm 

Flint  Ink  has  acquired  the  assets  of 
Custom  Inks  and  Coatings  division  of 
Fibreboard  Corporation.  Custom  Inks  is 
a  West  Coast  company  serving  the  cor¬ 
rugated  and  paper  carton  printing  indus¬ 
try  in  that  area. 

The  Cal/lnk  division  of  Flint  Ink  will 
take  over  the  servicing  and  manufactur¬ 
ing  of  inks  customers. 


$143,840,000  taken  in  during  the  first  half 
of  1977. 

The  company  reported  that  its  televi¬ 
sion  and  consumer  newspaper  holdings 
showed  the  largest  increases  in  both  rev¬ 
enues  and  profits.  The  results  of  opera¬ 
tions  of  the  Wilkes-Barre  Publishing 
Company,  publisher  of  the  Wilkes-Barre 
(Pa.)  Times- Leader,  Evening  News  and 
Record,  an  all-day  newspaper,  have  been 
included  since  its  acquisition  on  May  18 
of  this  year. 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

22  Years  Nation-Wide  Personal  Service 
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INFORMATION  LIKE  THIS  is  at  your  fingertips  in  the 
EDITOR  &  PUBLISHER  MARKET  GUIDE  _ 


For  over  50  years  marketing  executives  have  I 
depended  on  the  EDITOR  &  PUBLISHER  1 

MARKET  GUIDE  because  it  is  the  only  single  1 
source  of  information  on  14  key  factors  for  | 

making  marketing  decisions. 

The  new  edition  brings  you  up-to-date 
facts  you  need  for: 

•  Market  planning  and  selection 

•  Planning  advertising  programs 

•  Setting  sales  quotas 

•  Selecting  chain  store  locations 

•  Planning  merchandising  programs 

•  Selecting  plant  and  warehouse  locations 


7,000  MARKETING  EXECUTIVES  1 
DEPEND  ON  IT 

Among  the  marketing  executives  who  use  this  ' 
fact-filled  guide  year  after  year  are: 

•  70%  of  major  newspaper  advertisers 

•  80%  of  top-billing  advertising  agencies 

•  The  FORTUNE-500  big  corporations 

•  Chain  store  organizations  with  45,000  stores 

•  60  department  store  chains  with  over 

15,000  stores 

■  73  big  supermarket  chains  with  19,000  stores 

•  63  big  restaurant  chains  with  9,000  outlets 

•  The  big  land  developers  and  real  estate  firms 

•  PLUS:  major  university,  business  and 

public  libraries. 

Use  the  handy  coupon  on  right  to  order  your 
copy  now . . .  and  start  benefitting  from  the  use 
of  this  valuable  statistical  data  source  in  your  i 

planning  for  the  year  ahead.  The  new  edition  is 
limited  and  it  will  not  be  reprinted. 
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Over  500  pages 

of  exclusive  information^ 

m  per  copy 

^25  each 
on  order  of  5 
or  more  copies 


FOR  QUICK 
REFERENCE . . . 

The  EDITOR  &  PUBLISHER 
MARKET  GUIDE  brings  you  up-to-date 
data  for  1,500  newspaper  markets 
on  these  14  key  factors: 

•  Locations  •  Principal 

•  Transportation  industries 

•  Households  •  Climate 

•  Banks  and  Bank  •Tap  Water 

deposits  •  Shopping  Centers 

•  Electric  Meters  •  Retail  outlets 

•  Passenger  auto  •  Newspaper 

registrations  circulation 

PLUS: 

Tables  of  estimates  on  population,  income, 
households,  farm  income  in  9  categories  for 
all  states  and  provinces  in  all  U.S.  counties  and 
cities  where  daily  newspapers  are  published. 

List  of  standard  U.S.  Statistical  Metropolitan  areas. 
Complete  directory  of  national  viewspaper 
representatives  with  personnel. 

Exclusive  Market  Guide  maps  showing  location 
of  all  U.S.  and  Canadian  daily  newspaper  cities. 

MORE  USEFUL  MARKET  DATA  THAN  YOU’LL  FIND 
IN  ANY  OTHER  SINGLE  MARKETING  SOURCE! 

A  new  edition  of  E&P  MARKET  GUIDE 
is  published  annually  in  November. 

Market  Guide  Department 

J  EDITOR  &  publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022 
Please  send  us: 

_ copies  at  $30  each  (One  to  four  copies) 

- copies  at  $25  each  (Five  or  more  copies) 

□  Payment  encloseo 

(We  pay  postage  and  handling  charges) 

□  Bill  us 

(Postage  and  handling  charges  will  be  added.) 

Name 


To  the  judges  he  was 
a  present-day  Ernie  Pyle; 
will  you  he  next? 


For  his  appealing  articles  in  the 
Boston  Globe  having  to  do  with 
people  who  served  as  amateur 
models  for  Norman  Rockwell’s  famous 
Saturday  Evening  Post  covers,  Stephen 
Smith  won  the  Ernie  Pyle  Memorial  Award 
for  human  interest  reporting  in  1977. 

Now  the  26th  annual  Pyle  competition  is 
under  way  to  select  the  newspaperman  or 
woman  whose  writing  in  1978  best  exempli¬ 
fies  the  warmth  and  craftsmanship  of  the 
great  Scripps-Howard  war  reporter  and 
human  interest  columnist.  Will  it  be  yours? 

Deadline  for  entries  is  January  15. 

Sponsored  by  The  Scripps-Howard  Foun¬ 
dation,  there  will  be  a  first  prize  of  $1000 
and  a  medallion  plaque.  A  second  prize  of 
$500  and  a  certificate  will  also  be  awarded. 


I  Ernie  Pyle  wrote  with  an  eye  toward 

the  feelings,  hopes,  and  aspirations 
— of  people.  Therefore,  as  you  pre¬ 
pare  your  work  for  judging,  select  those 
articles  th  t  best  tell  the  stories  of  everyday 
people  with  everyday  dreams. 

Judging  will  be  by  a  panel  selected  and 
supervised  by  Dr.  Richard  G.  Gray,  director. 
School  of  Journalism,  Indiana  University, 
Bloomington,  Ind.  No  entry  blank  is  required. 
However,  material  submitted  must  be 
mounted,  and  accompanied  by  a  brief  bio¬ 
graphical  sketch  of  the  author  and  a  nomi¬ 
nating  letter  from  someone  who  was  not 
identified  with  the  exhibit.  Work  published 
in  magazines  or  periodicals  is  not  eligible, 
and  entries  become  property  of  The  Scripps- 
Howard  Foundation.  Address  entries  to: 


26th  Annual  Ernie  Pyle 
Memorial  Awards 


Scripps-Howard 

Foundation 


200  PARK  AVENUE.  NEW  YORK.  N  Y.  10017 


